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Dress it. Express yourself. 

A Leading Producer of Silicone Protectors 
Trend-setting Fashionable Cases, Excellent Protection & Fit 
Functionality with Elegance, Technology with Inspiration 
Extraordinary Durability 
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AppleCentre 


0 Find your local AppleCentre at 

® AppleCentre www.applecentrestore.com.au 


Images for illustrative purposes only. E&OE 















































ACT 

AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5, 350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle, 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney, 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St, Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Pymble, 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CBD, 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Taylor Square, 11 -21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Wagga Wagga, 128 Baylis Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 
AppleCentre Wollongong, Cnr Crown and Kembla Streets, 02 4228 4999 



QLD 

AppleCentre Brisbane CBD, 260 Adelaide Street, 07 3220 0400 
AppleCentre New Farm, 34 James Street, 07 3852 1666 
AppleCentre Rockhampton, 90 Musgrave Street, 07 4927 0847 
AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 

SA 

AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 

AppleCentre CBD Adelaide, ShopG7a RundleMall Plaza, Cnr Rundle Mall&Gawler Place, 08 84108585 
AppleCentre Glenunga, Shop 1,315 Glen Osmond Road, 08 8338 7444 
AppleCentre Norwood, Shop 5,177-193 The Parade, 08 8333 0922 

TAS 

AppleCentre Hobart, 99 Liverpool Street (Corner of Criterion St), 03 6238 1000 

VIC 

AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Bourke Street, 169 Bourke Street, Melbourne, 03 9639 9444 

AppleCentre Chadstone, Chadstone Shopping Centre. Lower Level, 03 9568 8655 

AppleCentre Chapel Street, 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street, 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong, 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe, 71 Upper Heidelberg Road, 03 9497 4011 

AppleCentre Malvern, 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds, 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond, 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse, 546 Whitehorse Road, Mont Albert, 03 9898 9344 



WA 

AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands, 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup, 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn, Shop 5,148 Scarborough Beach Rd, 08 9444 9988 

AppleCentre Perth, Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 


V AppleCentre 
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Introducing the MacBooks, the world's newest power couple. 

Meet the MacBooks, the two newest members of the Mac* family. Both feature Intel Core Duo processors 
right out of the box, and the award-winning iLife® '06 suite of software that lets you easily create blogs 



















for blazing performance, 13-inch glossy widescreen displays, built-in iSight™ cameras for video-chatting 
podcasts, digital photo albums, movies and more. The MacBook 1 - starts at just $1,749. RRP * 4 Mac 


The black at $2,399RRP. Broadband Internet access required for video chat; fees may apply. Publishing blogs and podcasts require Internet and web server access 
are subject to change without notice. July 2006. APB0904/MW 






































































































































































































































































































































Designwyse has the Solutions 

With over 30,000 different products to help you create & produce! 



Apple Mac Computers 

Apple Macs now come standard with the new 
super fast Intel Core Duo processors. You can 
run Windows software at native speeds with 
the Bootcamp or Parrallels software options. 
Software includes Mac OSX 10.x, Movie HD, 
iPhoto, iDVD, GarageBand, iWeb, iTUnes, 3D 
Games, Front Row, PhotoBooth & more! 

17" 1.83GHz Intel 512/l60GB$1945 
8 x S/Drive, Airport & Bluetooth 

20" 2GHz Intel 512/250GB.$2545 

8 x DL S/Drive, Airport & Bluetooth 

Add Bootcamp & Windows XP ..$295 

Ask for this special MACWORLD 
discount pricing and YES, we’ll 
match or better other prices! 


Apple Laptop Computers 

All Apple Laptops now come with Intel Core 
Duo Processors and lots of bundled software! 

13.3" MacBook 1.83GHz.$1699 

Intel 512/60GB, Combo Drive-White 

13.3" MacBook 2GHz.$2049 

Intel 512/60GB, SuperDrive - White 

13.3" MacBook 2GHz.$2349 

Intel 512/80GB, SuperDrive - Black 

15.4” MacBook Pro 2GHz.$3099 

Intel 512 Ram/80GB, SuperDrive 

15.4” MacBook Pro 2.16GHz .$3899 
Intel 1GB Ram/IOOGB, SuperDrive 

17" MacBook Pro 2.16GHz ...$4299 
Intel 1GB Ram/120GB, SuperDrive 


NEW MacPro Workstations 

The new Mac Pro is Apple’s workhorse 
computer for commercial and professional 
users. Powered by Quad Core Intel Xeon 
processors at speeds of 2.0,2.66, or 3Gz. 
Internal hard drive storage of up to 2TB. 

Quad 2Ghz Intel 1GB/160GB ..$3350 
16 x DL S/Drive, GeForce 7300 GT 

Quad 2.66Ghz Intel 1GB/2 50GB. $3950 
16 x DL S/Drive, GeForce 7300 GT 

Quad 3Ghz Intel 1GB/250GB ..$5150 
16 x DL S/Drive, GeForce 7300 GT 

Apple 20” Cinema Display.$1145 

Apple 23" Cinema Display.$1595 

Apple 30” Cinema Display.$3190 

Ask for our MACWORLD package price 


Apple Xserve/Xraid Solutions 

The new Apple Xserve offers high speed 
computer power in a feature-dense 1U server 
with quad core 64 bit Intel Xenon 
(Woodcrest) processors at up to 3GHz. 
Includes Unix based Mac OSX Server with an 
unlimited user license and enterprise class 
features and stability. Add Xserve RAID for 
huge storage. 

Single 2GHz G5 1GB/80GB.$4739 

Dual Gigabit Enet, Combo Drive 

Quad Core Intel 2GHz 1GB/80GB $4995 
Dual Gigabit Enet,Combo,VGA 

Xserve RAH) 3-5TB.$13489 

Xserve RAID 7TB.$21499 

Mac OS X Server(10 user).$669 

Mac OS X Server(Unlimited)...$l459 



Apple Software Packages 


Mac OSXvlO.4.6 “Tiger”.$175 

iLife 06.$109 

iWork 06.$109 

.Mac Membership -1 Year.$130 

Final Cut Studio 5.1.$1829 

Final Cut Express 3.5.$415 

Remote Desktop 3 (10 User)....$389 
Remote Desktop 3 (Unlimited).$679 

Aperture 1.1.$429 

Logic Pro 7.2.$1339 

Logic Express 7.2.$469 



Xerox - Colour Laser Printers 

Xerox Phaser 7750DN A3+.$9999 

A4/A3 + . Prints on plain/glossy paper/card. 
Paper calibration feature. Up to 35 ppm for 
colour and B&W, 12 month Onsite Warranty. 
100BaseT Ethernet. Best quality. 

Xerox Phaser A3+ 7750GX.$11,550 

Xerox Phaser A3+ 7750DXF.$15,950 

SPECIAL OFFER - EXTRA Set of Toners 
and Extended 3 Yr Warranty - FREE! 

Xerox DocuPrint C4350 A3.$6200 

A4/A3,256MB, 35ppm colour 45ppm B&W, 
Adobe PS3,12 month Onsite Warranty. 
100BaseT Ethernet. 


IceCube/M9 - Ext Hard Disks 

High quality external hard drives with long 
manufacturer warranty on drive mechanisms 

IceCube II 250GB Firewire400.$255 

IceCube II 320GB Firewire400.$330 

IceCube II320GB 

Firewire800/400/USB2/eSATA.$399 

IceCube II 500GB 

Firewire/400/USB2/eSATA.$635 

IceCube II 750GB 

Firewire/400/USB2/eSATA.$885 

M9 2 50GB Drive (Mac Mini size) 
3xFW400 ports, 3 port USB Hub ....$275 

M9 320GB (Mac Mini size) 

3xFW400 ports, 3 port USB Hub ....$345 


RAID Storage Devices 

The new generation of EzyRaid. The SR6500 
is the ultimate in cost effective high 
performance raid, when the integrity of your 
data is your highest priority. 

Radion SR3600 500GB (2x250 Drives) 

Firewire800/USB2.$989 

Radion SR3600 800GB (2x400 Drives) 

Firewire800/USB2.$1385 

Radion SR6500 1TB (5x200 Drives) 

Firewire800/USB2/eSata.$2385 

Radion SR6500 2TB (5x400 Drives) 

Firewire800/USB2/eSata.$3750 

Radion SR6500 2.5TB (5x500 Drives) 
Firewire800/USB2/eSata.$4785 


Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 


Authorised Reseller 


4/200 Princes Highway 
Dandenong VIC 3175 


Website: www.designwyse.com.au 
Email: sales@designwyse.com.au 


dwmwo9o6lhp 










































































QuarkXPress Version 7.01 

QuarkXPress Version 7 is a powerful layout 
program with an intuitive, versatile interface 
that lets you combine writing, editing, and 
typography with colour and pictures to 
produce dynamic final output. 

QuarkXPress is widely used by magazines, 
newspapers, advertising agencies, typesetters, 
printers, corporate publishers, design firms, 
catalogue houses, book publishers, and form 
designers. Now in universal binary format. 
Version 7 adds many new features such as 
smart transparency, job jackets, shared 
content, composition zone technology, 
enhanced tables plus much more. 

QuarkXPress 7 (Mac or PC) ...$1675 

Upgrade from v3,4,5,6 to v 7 ....$550 



Streamline Your Business 

Streamline is the solution every production 
manager has been waiting for. 

It combines the best contact, quoting and 
purchase order systems with time entry and 
work in progress functionality that any 
account manager can also rely on. 
Streamline is also the answer when taming 
the creative person - ensuring they have a 
bullet proof way of capturing time on any 
project. Streamline multiuser systems run 
on a Mac or PC Filemaker network and can 
be run at multiple locations over a VPN. 
Please call for more info or a demo disk. 

Streamline Single User Pack ..$1815 

Streamline Branch License.$1100 

Streamline Per User License.$715 



Canon 

advanced simplicity 


Canon Large Format Printers 

Canon’s new range of large format printers 
produce stunning photographic quality 
prints or banners in widths of 17” to 60”. 
Canons unique Lucia pigment inks provide 
excellent colour stability and durability and 
the 12 colour models include Red Green and 
Blue inks for a greater colour Gamut and 
have both the matte black and photo black 
inks loaded at the same time, eliminating 
waste from swapping cartridges. Special Intro 
pricing is shown below, and YES, we will 
match or better other prices. 

Canon iPF500 17" 5 Colour...$2525 

Canon iPF5000 17" 12 Col.$2965 

Canon iPF600 24" 5 Colour ..$3735 
Canon iPF700 36" 5 Colour...$4725 
Canon iPF9000 60" 12 Col...$25850 



EPSON 

EXCEED YOUR VISION 


Epson Large Format Printers 

Designwyse is one of Australia’s leading 
Epson Large format resellers. Epson’s 
UltraChrome K3 Inks are now available on a 
wide range of printers from A4 up to a 
massive 44” wide. Epson Printers are 
particularly well suited to the digital proofing 
and photographic markets, and their inks are 
stable and have a long life. Designwyse 
Special pricing is shown below and they all 
come with a free roll of media. Designwyse 
will match or better other quotes for Epson 
Large Format Printers. 

Epson Photo R2400 A3 8 Col.$1650 

Epson Pro 4800 17" 8 Col.$2995 

Epson Pro 4800 17" 8 Col.$2995 

Epson Pro 7800 24” 8 Col.$5495 

Epson Pro 9800 44” 8 Col...$ 11295 


for Pre-Press and Publishing 

From software to storage, we’ve got everything for the Creative Professional 



LaCie - Storage & Displays 

LaCie 160GB FireWire External HD in 
Porsche P3 Casing.$199 

LaCie 250GB FireWire External HD in 
Porsche P3 Casing.$259 

LaCie 1000GB 7200rpm d2 BigDisk 
USB2.0 & FireWire & F800.$985 

LaCie 80GB 2.5" 5400rpm Red Brick 
casing USB2.0 & FireWire.$259 

LaCie 120GB 2.5" 5400rpm Blue Brick 
casing USB2.0 & FireWire.$345 

LaCie BIGGEST RAID 1.6TB 4X400GB 
HD USB2.0 & FireWire 800.$2379 

LaCie BIGGEST RAID 2TB 4X500GB HD 
USB2.0 & FireWire 800.$2949 

LaCie 319 with Hood + Blue eye Pro 
19" LCD monitor with hood.$1749 

LaCie 321 with Hood + Blue eye Pro 
21" LCD monitor with hood.$3299 


Linotype - Font Collections 

Linotype 1.7 Gold Edition 

For bureaus, publishers, agencies, design 
studios. Boxed twin CD set. Customised 10 
user licence. Over 3,900 typefaces. MULTI¬ 
PLATFORM - Windows and Mac. 

10 User licence.$7645 

SPECIAL OFFER - Fee iPod Nano 2GB 
worth $299 with each Gold Edition vl.7 

Linotype ITC Full Library.$4950 

From classic to modem - 1034 fonts 

Linotype Essentials Vol 1&2 ...$1649 

The basis for your type library - 289 fonts 

Linotype Fresh Cream.$979 

Modem, fun and display fonts -113 fonts 

Linotype Essentials + Fresh...$1900 

Essentials 1&2 + Fresh Cream - Great Value! 


Wacom Graphic Tablets 

Wacom Cintiq Dtz-2100 

21" LCD Graphics Tablet/display. Draw on 
the actual LCD display for instant feedback 
and accurate viewing. Demonstrations 
available.$4199 

Wacom Intuos3 

Standard surface digitising tablet with USB 
interface and erasing pressure sensitive pen 

4x5 USB Tablet.$319 

6x8 USB Tablet.$479 

9x12 USB Tablet.$619 

Wacom Graphire 3 

Entry level graphics, photo/video editing 

4x5 USB Tablet.$129 

6x8 USB Tablet.$245 


Adobe Software Packages 

Adobe CS2 Premium.$1,950 

Acrobat Pro7, Illustrator 12, Photoshop 9, 
GoLive 8, InDesign 4, Version Cue, Adobe 
Stock Photos and Adobe Bridge. 

Upgrade from any Photoshop version ...$1232 


Upgrade from Creative Suite 1.$869 

Adobe Acrobat 7 Pro.$695 

Adobe Photoshop CS2 

Upgrade from any full version of Photoshop 

version (not LE or Elements).$319 

Adobe Illustrator CS2 

Upgrade from Illustrator CS.$299 

Adobe InDesign CS2 

Upgrade from InDesign.$305 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


9706 8858 1800 334 684 



I 
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Professional Computer Solutions 
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M Introducing Mac Pro at Next Byte 




The fastest, most 
configurable Mac ever! 

Suggested configuration: 

Two Dual-Core 2.66GHz Intel Xeon "Woodcrest" processors 
4MB shared L2 cache per processor 
1.33GHz dual independent frontside buses 
1GB memory (667MHz DDR2 fully-buffered DIMM ECC) 
NVIDIA GeForce 7300 GT graphics with 256MB memory 
250GB 7200-rpm Serial ATA 3Gb/s hard drive 
16x double-layer SuperDrive 

$ 3 , 999.00 (from $41 /wk*) 

With build-to-order options available for processors, graphic cards, 
memory, hard drives, optical drives, and other features and 
components, the ever-configurable Mac Pro lets you build your 
personal dream machine. The Mac you've been waiting for. 



Visit your nearest Next Byte for assistance in custom-ordering your perfect Mac. 
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Huge Price Drop 

on Cinema Displays! 





20" Cinema 

NOW $1,150 Was $1,249 

23" Cinema HD 

Now $1,599 Was $2,099 

30" Cinema HD 

Now $3,199 Was $3,999 


Fuji Xerox C525A 


State of the art A4 
colour laser 
printing for 

$699 JaM 

•a. 


RentSmart with Next Byte W Next B Y te In-store Events ^ Microblast 


Why buy when you 
can rent and save? 

(k RENTSMART 

Xs Because buying isn’t 


www.nextbyte.com.au 



Portable and versatile 
compact audio 
system. 

$ 99 ! 

Save $100! 



Free introductory training - With every Macintosh purchase from Next Byte you will receive 12 months of training from our Mac experts I 


AppleCentre 


Australia's Macintosh Specialists 

SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 TAS Hobart - 03 6238 1000 

VIC Elizabeth St. CBD 03 9329 3911 Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 local call 1300 361 119 

NSW Sydney CBD 02 9367 8585 Bauikham Hills 02 9688 6066 Pymble02 91444866 Balmain 02 9555 5200 WWW.neXtbyte.COm.au 
Broadway 02 85861111 QLD Brisbane 07 3220 0400 Surfers Paradise 07 55041000 WA Nedlands 08 9389 0400 


♦Rates as at July 1,2006 with a 36 month contract. Subject to change without notification. E&OE. Rounding differences may occur. All Graphics are for 
illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 


Subscribe to our weekly email news 
nextbyteenews-feed@nextbyte.com.au 
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Digital video 
essentials 

By Richard Baguley 

Digital video lets you 
relive the special 
moments of your life with 
the mere press of a 
rewind button. Before 
you can tap into your 
inner Spielberg, you 
need a video camera. To 
help you find the right 
one, we’ll lead you 
through your list of 
options and explain 
which features make a 
difference and which you 
can live without. We’ll 
also share a few sure-fire 
tricks for getting great 
video every time. 


Mobile. 

045 

Explore the world of Global 
Positioning Systems 

Video. 

051 

Various goodies for 
enhancing your 
video creations 

Photo. 

055 

Take great photos 
for eBay 

Music. 

058 

Pro File: songwriter 
David Bridie 


Print from iTunes 

062 

Cover artists 

Outwit PDF 
annoyances 

064 

Advanced acrobatics 

Help folder 

056 

Queries and tips from 
our readers 
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Mission 

accomplished 

021 

At VWVDC, Apple unveiled 
the widely-anticipated 
Mac Pro, completing the 
transition of its Mac prod¬ 
ucts to Intel chips. At the 
same time it offered a 
tantalising glimpse of 
some features we can 
expect from OS X 10.5, 
Leopard, when it ships 
early next year. 


Interface. 

Commentary 

014 

Mailbox 

017 

Off the Net 

031 

Re:Seller 

032 

NetWorth 

044 

Education 

061 

ReadMe 

070 

Soapbox 

090 


Sanyo PLVZ4 

W'A 

Hitachi PJ-TX200W 

W '/2 

Epson EMP-TW600 

W '/2 

Sony VPLHS60 

W '/2 

InFocus IN76 

m 

BenO PE7700 
Optoma HD72 

m 

ViewSonic PJ658D 

W* 

AMW lab: Home- 
theatre projectors 

073 

The cinema in your 
lounge room 


XtremeMac 

MicroMemo 

m 

076 

At last, a 5G iPod recorder 

iMac education con¬ 
figuration 


A good fit for education 
customers 

FileMaker Pro 8.5 

wv* 

078 

Upgrade brings easy web 
integration 

FontLab Studio 5.0 

m 

080 

Includes OpenType 
support 

Print Explosion 
Deluxe 3.0 

m 

081 

Excellent templates make 
for a winner 

Civilization IV 

082 

History comes alive 

Axis 207W network 
camera 

084 

Provides wireless remote 
monitoring 


Australian Macworld September 06 
























by NetRegistry. 


NetRegistry is known for offering a world-class web hosting service to Australian 
business. But NetRegistry is about more than just web hosting. We will help you to grow 
your business and grow your profits by providing you with the best technology, the latest 
tools, expert advice and comprehensive support. We will help you benefit from advances in 
internet technology and give you the edge over your competitors. Visit us online to see the 
difference for yourself; www.netregistry.com.au or call 1800 78 80 82. 


Free extras. 

instant Website Builder, 
Business Reference Library, 
Free trials, tutorials and 
training in online marketing. 
$1000's of added value. 


Domain Names I Web Hosting I Email Hosting I Dedicated Hosting I e-Commerce I Online Marketing 


CNl) N etRegistry 

www.netregistry.com.au 
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From the Macintosh scene to the magazine. 




By Matthew JC. Powell. 


Hot Links 

www.apple.com/au/store 

Have it your way 


Go configure 

L OTS of numbers were tossed up at the start of the WWDC 
keynote: 4200 developers from 48 countries, representing some 
750,000 registered Mac developers worldwide. Most impressive. 
The number that caught my eye, though, was 4,976,640. That’s the 
number of possible configurations of the Mac Pro that Phil Schiller 
said were available from the online Apple Store. Red rag to a bull, 
that. I had to check it out. 

The range of options is impressive. You can configure your Mac 
Pro with everything: from the lowest configuration with two 2.0GHz 
Xeon processors, a mere 1GB of RAM, a paltry 160GB hard drive in 
one slot, nothing in the others, the stock-standard NVIDIA GeForce 
7300GT, no display, no wireless network, no USB modem, no fibre- 
channel card, a wired keyboard and mouse (why there is no option 
to forego an Apple keyboard is beyond me) and no AppleCare 
warranty for $3,380.99, up to the max-out config with two 3.0GHz 
Xeons, 16GB of RAM (which I understand will be required for the next 
version of Microsoft Office), 500GB drives in all four slots (I’m an 
iPhoto junkie), the top-of-the-line NVIDIA Quadro FX 4500 graphics 
card (essential for Pro Tetris), two 30-inch Apple Cinema Displays (if 
you’re serious about iMovie ...), two SuperDrives, Bluetooth and 
AirPort, plus Fibre Channel and a USB modem (can’t have too many 
networking options), a wireless keyboard and mouse and of course 
an AppleCare warranty (imagine if you dropped this thing). That 
comes in at $26,447.99. 

Bargain. I'll take two. 

In between these two configurations there are: 

• three options for processors; 

• six options for RAM; 

• three options for storage in Bay 1; 

• two options for storage in Bay 2; 

• two options for storage in Bay 3; 

• two options for storage in Bay 4; 

• six options for graphics cards; 

• four options for display 1; 

• four options for display 2; 

• two options for the optical drive(s); 

• four options for wireless networking; 

• two options for Fibre Channel; 

• two options for a USB modem; 

• two options for keyboard and mouse; 

• two options for AppleCare. 

In theory that creates 3x6x3x2x2x2x6x4x4x2x4x2x2x2x2 options, or 
5,308,416 different potential ways to fill in the order form. So why didn’t 


Apple trumpet that number? “More than five million configurations” 
sounds rather more impressive than “Almost five million configura¬ 
tions,” don’t you think? So I started wondering. 

If you only want three hard drives, does it make a difference which 
of your four bays you leave empty? Does an otherwise fully-specced 
Mac Pro with nothing in Bay 2 count as a different configuration to 
the same machine with an empty Bay 3? I think not. 

In reality there are three options for the first storage bay, then four 
options for additional storage (zero, one, two or three extra drives). 
Recalculating the options that way, we get 2,654,208 different config¬ 
urations available — a considerably lower number. 

Then you have to wonder, does having an extended warranty (or 
not) really count as a different configuration of the machine? I have 
no argument with the wisdom of purchasing an extended warranty, 
but I really don’t believe that a machine without AppleCare is funda¬ 
mentally different to the same machine with AppleCare. If you disre¬ 
gard that option we’re down to 1,327,104 different configurations. 

Then we have to eliminate what’s impossible. The online Apple Store 
has no problem selling me four NVIDIA GeForce 7300 GT cards plus 
a Fibre-Channel card, but they won’t all fit. 

Here my maths skills start to look a tad suspect. I believe (and am 
prepared to be corrected) that there are 110,592 configurations that 
include five PCI express cards in a machine with four slots (that’s 
disregarding the warranty options as above). If we deduct those from 
the total we’re left with 1,216,512 possible configurations. 

There’s that word “possible” again. You know, it’s possible to order 
a Bluetooth keyboard and mouse without ordering a Bluetooth capa¬ 
bility for the machine? Also, you can order a single NVIDIA GeForce 
7300 GT graphics card and two 30-inch Cinema Displays — despite 
the fact that that card on its own can’t drive both displays. 

Here my arithmetic (and my time and inclination) fails me. 
Recalculating the number of options that don’t include impossible 
numbers of PCI cards and impractical combinations of keyboards, 
networking, displays and graphics cards just seems like hard work. 
At a guess, we’d be looking at fewer than a million real-world 
possible permutations of the Mac Pro. 

I tell you, we’re starved for choice. ^ 


U 



We all shine on., 
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Authorised 
Solutions Reseller 


FRE UENCY 


COMMUNICATIONS 



« 

uency.com.au 


SAVE ON THE FASTEST MAC EVER 
WITH THIS INCREDIBLE PACKAGE DEAL!** 



Mac Pro 2.66GHz PLUS 2 x 30” Cinema Displays 



•T* 


• i 


(RRP $10400) 


I ltoo Dual-Core 2.66GHz Intel Xeon “Woodcrest” processors NVIDIA GeForce 7300 GT graphics with 256MB memory 
4MB shared L2 cache per processor 250GB 7200-rpm Serial ATA 3GB/s hard drive 

1.33GHz dual independent frontside buses 16x double-layer SuperDrive (DVD+R DL/DVD±RW/CD-RW) 

1GB memory (667MHz DDR2 fully-buffered DIMM ECC) 


UNBEATABLE PRICES + FREE HELPDESK 
FOR ALL FREQUENCY CUSTOMERS! 



Final Cut Studio 5.1 Universal 

DLO - HomeDock Deluxe 

RAM - 1GB SO-DIMM PC 5300 

(Suits MacBook/Pro/Intel iMacs & Minis) 

iPods at 

Unbeatable Prices! 

SHOP ONLINE! 

frequency.com.au 

Australia-wide Delivery 

Visa, Mastercard, EFT accepted. 


VISIT OUR STORE! 

OPEN 7 DAYS! 


137 Bayswater Road, Rushcutters Bay, Sydney 

(diagonal to the Vibe Hotel, Rushcutters Bay). Tel (02) 9360 0177 


* RentSmart is available to approved customers on selected products with a total retail value over $550. Figures are based on a 36-month term. Terms and Conditions apply. 

** Offer ends 30/09/06 

Prices and specifications correct 09/08/06. Frequency Communications reserves the right to change prices and/or adjust models according to availability of stock without prior notice. Prices include 
GST. Pictures are for illustrative purposes only. Errors and omissions excepted. 







































































There's a world of 
information waiting 
to meet your data! 

Introducing FileMaker Pro 8.5 

Featuring the revolutionary FileMaker Web 
Viewer that delivers web data on demand! 



FileMaker Pro 8.5 also includes: 

New! FileMaker Learning Center 

provides a wealth of online resources 
to help you get started quickly and to 
improve your FileMaker skills. 

New! Universal Application 
Support means FileMaker Pro 8.5 
runs natively and faster on the new 
Intel-based Macs. 

For more information including product, 
pricing and special promotions visit: 
www.filemaker.com.au. 


Introducing a new way to access and 
manage your world of Information 

This new version of FileMaker® Pro includes the breakthrough FileMaker Web 
Viewer that delivers information from the Web directly to FileMaker Pro 8.5 - to 
provide the easiest way for you to access and manage your world of information. 


New! FileMaker Web Viewer 


• Mapping made easy — View maps, directions 
and driving details from your favourite mapping 
Web site based on addresses stored in your 
database! 

•Shipping Details at Your Fingertips - Get 

package tracking details from your favourite 
shipping Web site with shipping details 
automatically displayed based on tracking 
numbers stored in your database! 



• News Delivered to Your Virtual Doorstep - Get 

important news and financial information on 
contacts and companies from your favourite Web 
sites and search engines. 



• Organise Research Instantly — View online 
encyclopedias and research information from 
popular Web sites 

• Get instant information on Product Updates - Get 

up-to-date information, competitive pricing, 
inventory details and more by linking directly 
to the Web sites of manufacturers, supplier and 
vendors. 



^ FileMaker 

© 2006 FileMaker, Inc. All Rights Reserved. FileMaker and the 
file folder logo are registered trademarks or trademarks of 
FileMaker, Inc. in the United States and other countries. All other 
trademarks are the property of their respective owners. 


South Australia 
Victoria 

New South Wales 

Queensland 
Western Australia 
Tasmania 


Adelaide Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 

Elizabeth St. CBD 03 9329 3911 Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 
Sydney CBD 02 9367 8585 Baulkham Hills 02 9688 6066 Pymble 02 9144 4866 
Balmain 02 9555 5200 Broadway 02 8586 1111 
Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 
Nedlands 08 9389 0400 
Hobart 03 6238 1000 















































Your magazine, your forum. 


Hot Links 


V-MODA letter 
of the month. 


Mailbox 


HI 


017 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the V-MODA prize, you 


www.randyrants.com/sharpkeys/ 

Remap Mac keys to do stuff in Windows 

tech.epson.com.au/downloads/ 

Get yer Epson drivers here — even for Intel Macs 


must include your full name and address, including state or territory. 



This issue Conexus (02 9975 
2799) is giving a set of 
modaphones headphones 
valued at $80 to the Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Revolutionary bass, high-fashion 
colors, and noise isolating 
technology combine to form 
sonic solitude and a fashion 
attitude. V-MODA's modern Bass 
Level Isolating Soft Silicon 
(BLISS) technology naturally 
reduces outside noise and 
enables unparalleled bass levels 
that can actually be felt. 
High-fidelity sound exposes 
music details through warm 
mids, and crisp highs. Complete 
comfort is assured through ultra- 
soft lightweight silicon fittings 
that are included in three sizes. 
Sensational two-tone colour 
combinations reveal the striking 
appearance of the stylish design. 
The modawrap cable manager is 
included to control the length of 
the coloured cable while listening 
and provide earphone storage 
when idle. 


Fixing the warhorse 

I read your editorial (“No good 
time,” AMW 08.2006), and I may 
be able to offer you some help 
with your PowerBook RAM 
issue. 

I had a similar issue with a 
laptop a few years back. I fixed 
this by going to Jaycar 
Electronics and purchasing 
some circuit tape (looks like 
stringy fibreglass, and is very 
sticky). I used this to put the 
RAM module into the slot, and 
run some along the slot so it 
held the module straight (so the 
tape was on the bottom of the 
slot, plus along the edge of the 
RAM module — the edge 
connector was in the slot). I 
then pushed the module down 
into its clip (which was still 
functioning on one side), and 
used the tape to stick the other 
side down to the motherboard, 
at the same angle as the 
working side. 

I hope this makes sense. It is 
harder to explain than I thought 
it would be. 

Might be worth a try to get 
you through until your new 
MacBook Pro arrives. 

Ken Woodward 
Newcastle, NSW 

That’s about the most high-tech 
of the solutions I was offered 
(which also included wedging a 
matchstick into the slot and 
holding the RAM in place with 
Blu-tak — / worry about my 
readers sometimes). With no 
Merom announcement at 
WWDC, I might just have to give 
it a go. — M.JC.R 


More camera help 

This e-mail is in response to 
"Camera Action" (Mailbox 
07.2006), where Ross Gibson 
can not make his Canon 800i 
video camera convert analogue 
to digital. I own the same 
camera, and had the same 
problem, however I discovered 
that it can be done. Simply 
switch the camera to the "Play 
(VCR)” mode, open the menu 
and under "VCR setup" there is 
an "AV>DV" mode. It will be off 
by default. However by turning 
this on, the Mac should 
recognise the analogue footage 
coming through the camera. 

Josh Bolst 
Gosford, NSW 

The wrong orchard 

Where has the help gone? Just 
bought a MacBook Pro 15-inch 
glossy and need to be a multi¬ 
platform user due to work and 
play. Did the BootCamp routine, 
then put XP Pro on, restarted 
and got the dreaded lock-out 
due to the Control-Alt-Delete 
scenario. I started playing the 
piano with the keyboard looking 
for the mystical combination of 
keys. Soon gave up then 
decided to ring 133 MAC and 
the young schoolboy on the 
other end of the phone said 
sorry but we haven't been 
trained in the Windows platform. 

Then rang the other mob who 
wouldn't come near me with a 
ten-foot pole because I 
subscribe to fruit. 


Bottom line, we multi-platform 
single-machine (and Apple- 
loving) users are in a real void 
and for the first time Apple don't 
give a <expletive>. 

Luckily for me I have a 
fantastic reseller at New Farm 
and they were quick to grab a 
USB keyboard, get me past the 
first hurdle then install the little 
patch called keyboard 
remapping and so on — hugs 
and kisses all round. 

So, what's the go, are they 
going to help us or will we 
continue to be in a void until the 
next version of the OS 
(assuming this will help). Never 
thought I'd ever say this about 
Apple, but: Not Happy Jan! 

Cam Wallace 
Via internet 

It is a tricky one. Apple has 
stated quite categorically it does 
not intend to become a Windows 
vendor and won’t support 
people using Windows on its 
hardware. Microsoft, meanwhile, 
has a bunch of new customers 
using its software on hardware 
for which it wasn’t designed. 
That’s where AMW comes in. We 
don’t particularly want to 
become a Windows mag either, 
but when our readers have 
specific questions about using 
Windows on Mac hardware, we’ll 
have a go. — M.JC.R 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of “Mailbox’'. Entries will be judged by the editorial staff of Australian Macworld. The judges’ decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Mailbox. 


Happy iTunes 
customer 

I pre-ordered the new Red Hot 
Chilli Peppers CD on the iTunes 
Music Store when it first came 
out a few months ago. The 
problem I had was when it was 
released for downloading. I 
couldn’t download it — but 
iTunes had debited my account. 

I contacted them, only to wait a 
couple of days to hear back. 

Once I did I got the shock of 
my life. They told me they were 
going to credit me back with the 
full amount (almost $40) and at 
the same time they fixed the 
problem up as to why I couldn’t 
download the CD and told me 
it’s ready to download. 

I did contact them to inform 
them I got the CD and was told 
it’s mine for free because of the 
trouble I had. They also state 
this is not normal for them to do 
this. 

Paul Hadlow 
Esperance, WA 

Nice to have some good 
customer service news to report. 
That does sound rather above 
and beyond the call, and I 
certainly wouldn’t expect that kind 
of thing to be standard 
procedure, but it’s good to know 
the Music Store customer support 
had the latitude to do that when it 
was necessary. — M.JC.R 

Intel printing 

I have recently acquired a Mac 
mini with Intel chips. While it 
appears to be a good machine, 

I have experienced serious 
problems. 


I also acquired a new Epson 
CX4100 printer which would not 
work on the included software, 
nor would it work with the disc 
supplied. I think it now works 
after many hours of my time 
and the supplier’s time on 
downloaded software, but I am 
far from confident. If the printer 
supplier had software that they 
were satisfied would integrate 
seamlessly with the new Mac, 
they would have included it in 
the box. I feel that I am 
currently operating with a lash- 
up pending proper software. 

Apple Australia help were 
useless. They could not even 
provide a list of printers that 
were compatible with the new 
Mac architecture. I was told to 
check product reviews and that 
I was on my own. 

I checked with Epson, who 
confirmed that the printer would 
not operate on the disc supplied 
and that I had to rely on 
downloaded software. Canon 
advised that their printers would 
only operate on downloaded 
software and that it would be 
several months before they 
would be ready, HP were not 
even aware of the new Macs! 

It is clear that the new chip 
architecture has been placed on 
the market without ensuring the 
availability of fully compatible 
peripherals. If I had wanted 
incompatible peripherals I would 
had got a PC! In retrospect I 
may as well have. 

Arthur Davies 
Ainslie, ACT 

Unfortunately, Arthur, it’s often 
the case that the drivers 


supplied in the box with 
peripherals aren’t compatible 
with the latest hardware and 
operating systems — that would 
be true whatever computing 
platform you chose. The first 
thing you should do when you 
buy a printer, scanner or other 
peripheral is go to the 
manufacturer’s web page and 
get the latest drivers. 
Downloaded drivers are not a 
“lash-up". 

Apple has actually done a very 
good job of ensuring that most 
printer drivers that worked for 
OS X on PowerPC will work on 
Intel using the Rosetta 
translation layer. It’s only older 
printers, which often make direct 
hardware calls, that will have 
problems with the Intel Macs. 
Epson’s CX4100 is not one that 
should have a problem. Indeed, 
Epson's downloads page (see 
“Plot links’’) includes software 
specifically written for the 
CX4100 when used with an Intel 
Mac. — M.JC.P 

Price correction 

Right after we went to print with 
the August issue, LaCie 
reduced the prices on several of 
the storage units we tested. The 
mini 500GB drive now carries 
an RRP of $512 including GST, 
and the Big Disk 1TB drive has 
an RRP of $989. As with all the 
prices quoted in AMW, it’s worth 
shopping around in case things 
change between print dates and 
when the magazine hits the 
stands. — M.JC.P 
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OS X’s hidden talents. Tips, tricks and undocumented 
features that will help you make the most of your Mac. 
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to get more professional results from your Mac. 

AMW Lab: Photo printers. Inkjets and dye-subs to 
make snapshot printing a snap. 
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Coming to Desktop 


The art of the pin-up. Pin-ups are still just naked or semi-naked 
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Fresh Ink. The latest printers, from handy desktops to grand 
beasts. Plus: Can you finally ditch the dark room? 

Special print section. All you need to know about the print 
industry. 
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To subscribe. Free-call 1800 804 160. 
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FORTHIS MONTH ONLY!!! 

MAC MINI CORE SOLO $949 

& MAC MINI CORE DUO $1249 

WITH*FREE*3YEAR 

APPLE CARE WARRANTY 



NOW IN STOCK!!! 

THE NEW MAC PRO 


COMEAND CONFIGURE 

YOURS TODAY 



►►► 

CHECK OUT OUR 

MACBOOK PRO'S 

ALLAT CRAZY 

PRICES!!! 


ORDER YOUR OWN 
MACBOOK TODAY! 





www.itbox.com.au 

Authorised Solutions Reseller 


Tel: 02 - 82125387 Fax: 02 - 94278688 









Epson Pro Graphics printer bundles 


Epson STYLUS™ Photo R2400 

• Prints up to A3+ 
(13inch/329mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) 

• $1,595.00 inc GST 

• From $13.25 p/w* 


Epson STYLUS™ Pro 4800 

• Prints up to A2+ 

(17inch/432mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) 

• $2,995.00 inc GST 

• From $25.30 p/w* 


Epson STYLUS™ Pro 7800 

• Prints up to A1 + 
(24inch/610mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) 

• $5,495.00 inc GST 

• From $45.55 p/w* 


Epson STYLUS™ Pro 9800 

• Prints up to A0+ 
(44inch/l 118mm) 

• Roll and sheet feed 

• Ultrachrome K3 ink 
system (8 colour) 

• $10,995.00 inc GST 

• From $87.75 p/w* 


+ Vital 


supply a full range of original Epson ink and 


media 



... Software 


... Hardware 



Adobe Creative Suite 2 ( Standard ) 

-Upgrade from Creative Suite 1 $549.00 (Normally 

-Upgrade from Photoshop $769.00 (Normally 

-New copy .$1349.00 (Normally 

(Contains Photoshop, Illustrator & InDesign) 


$749.00) 

$1089.00) 

$1899.00) 


Adobe Creative Suite 2 ( Premium ) 

-Upgrade from Creative Suite 1 $849.00 (Normally 

-Upgrade from Photoshop $1149.00 (Normally 

-New copy .$1829.00 (Normally 

(Contains Photoshop, Illustrator, InDesign, Acrobat 7 Pro & 


$1179.00) 

$1629.00) 

$2539.00) 

QoLive) 


Apple Mac Pro (New range of Intel models) 

Mac Pro 2.0GHz 

2x DC Xeon/1 GB/250GB/SUPER $3289.00 (Normally $3499.00) 
Mac Pro 2.66GHz 

i 2x DC Xeon/1 GB/250GB/SUPER $3749.00 (Normally $3999.00) 
Mac Pro 3.0GHz 

2x DC Xeon/1 GB/250GB/SUPER $4999.00 (Normally $5318.00) 
(Full range of configure-to-order options including RAM available) 


Adobe Web Bundle .$2589.00 (Normally $3649.00) 

(Contains CS2 Premium + Studio 8) 


Microsoft Office 2004 Mac 

Commercial version.$419.00 (Normally $649.00) 

Student/Teacher version.$215.00 (Normally $249.00) 

(For non commercial use) 


i 


Apple G5 Workstation (End-of-line G5 models) 

G5 DC 2GHz 512MB/ 160GB/SUPER $2999.00 (Normally $3199.00) 
G5 DC 2.3GHz 512MB/250GB/SUPER $3749.00 (Normally $3999.00) 
G5 QUAD 2.5GHz 512MB/250GB/SUPER$4969.00 (Normally $5299.00) 
(Upgrade any G5 or Mac Pro to 3 year onsite warranty only $399.00) 


Apple MacBook 

MacBook 13.3” 1.83GHz (WHITE) .$1699.00 (Normally $1749.00) 

Intel Core Duo/512MB/60GB/ COMBO 


Microsoft Windows XP Pro w/SP2 (OEM) 

OEM version .$229.00* (Normally $499.00) 

•(Special bundle price available for purchase with any Apple 
computer) 


MacBook 13.3” 2.0GHz (WHITE) $1999.00 (Normally $2099.00) 
I Intel Core Duo/512MB/60GB/SUPERDRIVE 
MacBook 13.3” 2.0GHz (BLACK) .$2289.00 (Normally $2399.00) 

' Intel Core Duo/512MB/ 80GB/ SUPERDRIVE 


FileMaker Pro 8.5 .$439.00 (Normally $499.00) 

FileMaker Pro 8.5 Advanced .$799.00 (Normally $869.00) 



QuarkXPress 7 .$1549.00 (Normally $1795.00) 

QuarkXPress 7 Upgrade .$545.00 (Normally $595.00) 

-From version 3,4,5 & 6 

QuarkXPress 7 Student version .$249.00 (Normally $299.00) 

(Plus free upgrade to Intel-optimised version for all versions) 



Apple MacBook Pro 

MacBook Pro 15” .$2999.00 (Normally $3199.00) 

2.0GHz/512MB/80GB /SUPERDRIVE 

MacBook Pro 15”.$3749.00 (Normally $3999.00) 

2.16GHz/l GB/100GB/SUPERDRIVE 

MacBook Pro 17” $4139.00 (Normally $4399.00) 

2.16GHz/l GB/120GB/SUPERDRIVE 


$139.00 


Parallels Desktop for Mac 

Run Windows XP PRO on your Mac! 

(Requires a copy of Windows XP Pro w/SP2 to operate) 



99.00) 


Apple IMac Intel 

iMac Intel Core Duo 17” $1929.00 (Normally $h 

.83GHZ/512MB/160GB/ SUPERDRIVE/AIRPORT/ BLUETOOTH 

iMac Intel Core Duo 20” .$2479.00 (Normally $2599.00} 

2.0GHZ/512MB/250GB/SUPERDRIVE/AIRPORT/BLUETOOTH 


I T A L 


PERIPHERAL 

SUPPLIES 


Authorised Solutions Reseller 


Vital Peripheral Supplies Pty Ltd 

12/27 Dale Street Brookvale NSW 2100 vitalsupplies.com.au 

Ph: 02 9905 8797 Fax: 02 9905 4348 Email: sales@vitalsupplies.com.au 


All prices are GST inclusive and payment and delivery T&C’s apply. All graphics are for illustration purposes only. 
Vital Peripheral Supplies reserves the right to change prices and or adjust models according to stock availablility 
without prior notice. E&OE. All offers valid for new orders only. Finance provided to approved applicants. 

* Rates as at July 6, 2006 with a 36 month contract. 
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News, views 
8t chatter 
from the world 
of Macs. 

© 

Hot Unks 

www.apple.com/au 

Apple home page 


Apple completes 
Intel transition 

A T its Worldwide Developer Conference in August, 
Apple announced the Mac Pro, a new professional 
desktop computer that replaces its line of Power Mac 
machines. The Mac Pro completes the company’s transition to 
Intel chips across its line of desktop and laptop machines. The 
standard Mac Pro configuration is priced at $3999, and build 
to order options are available as well. 

The Mac Pro sports Intel’s Dual-Core 64-bit Xeon 5100 series 
processor, also known as “Woodcrest,” running at speeds of 
up to 3GHz with 4MB of shared L2 cache. Each microprocessor 
has independent 1.33GHz Front Side Buses (FSB), with 21 
gigabyte per second (GB/s) processor bandwidth. The proces¬ 
sors are fed by four-channel, 256-bit 667MHz fully-buffered 
memory, up to 16GB — twice as wide as the memory bus in a 
G5 and faster. 

“It’s an amazing processor to put in our products, but in every 
Mac Pro we’re going to put two of them,” said Phil Schiller, 
Apple’s senior vice president of worldwide product marketing. 


The Mac Pro supports up to four 500GB Serial ATA hard drives 
for up to two terabytes of internal storage, as well as dual optical 
drive bays to simultaneously read or write CDs and DVDs. The 
new drive bays snap into place. All new Mac Pros come with 
three full-length PCI Express expansion slots and one double¬ 
wide PCI Express graphics slot. The machines also include two 
USB 2.0, one FireWire 400 and one FireWire 800 ports on the 
front, as well as additional FireWire 800, FireWire 400 and three 
USB 2.0 ports on the back panel. 

The Mac Pro comes standard with the NVIDIA GeForce 7300 
GT video card with 256MB of video memory, providing built-in 
support for dual-displays and Apple’s 30-inch Cinema HD 
Display. The ATI Radeon XI900 XT and the NVIDIA Quadro FX 
4500, both with 512MB of video memory, are available as build 
to order options and provide built-in support for up to two 30- 
inch Apple Cinema HD Displays. The Quadro FX 4500 also 
includes a stereo 3D port to connect goggles for stereo-in-a- 
window applications and is ideal for the most demanding anima¬ 
tion, special effects and scientific visualisation applications. Up 
to four PCI Express graphics cards to drive up to eight displays 
at once for advanced visualisation and large display walls. 

The standard Mac Pro configuration is shipping now, featuring 
two 2.66GHz Dual-Core Intel Xeon processors, 1GB of 667MHz 
memoiy, 250GB storage, Nvidia GeForce 7300GT graphics with 
256MB VRAM and a 16x SuperDrive optical drive, as well as an 
Apple Mighty Mouse and keyboard. 

The company notes that 4.9 million possible build to order 
options are available (see this month’s Commentary for analysis 
of that claim), including configurations with two 2.0GHz or 
3.0GHz Dual-Core Intel Xeon processors; up to 16GB of 667MHz 
DDR2 fully-buffered ECC memoiy; up to four 500GB Serial ATA 
hard drives running at 7200rpm; up to two 16x SuperDrives with 
double-layer support; ATI Radeon XI900 XT and NVIDIA Quadro 
FX 4500 graphics cards, both with 512MB of GDDR3 SDRAM; 
AirPort Extreme module, Bluetooth 2.0+EDR module; Apple USB 
Modem; Apple Wireless Keyboard and Apple wireless Mighty 
Mouse; and Apple Fibre Channel PCI Express Card. • By Peter 
Cohen and Mathew Honan 



Australian Macworld September 06 
























022 



I WWDC 


© 


Hot Links 


www.apple.com/au/macpro 

The horse’s mouth 


Mac Pro: 

What you need to know 

A PPLE ended its transition to Intel-supplied chips with a 
bang, replacing its Power Mae desktops with the Mac 
Pro. This high-end desktop runs on two dual-core Xeon 
chips at speeds ranging from 2GHz to 3GHz; more important, the 
chip’s ability to deliver more performance per watt means that 
Apple can replace the cooling systems included in its G5-based 
desktops with more features such as drive bays. 

What does that really mean for Mac users? And is this new 
Intel-based desktop that much of an improvement over its 
PowerPC-based predecessor? 

The case looks pretty similar to the Power Mac G5 
— what are the differences? 

On the front of the Mac Pro’s case, you’ll notice that there are now 
two optical drive bays (for the first time on a Mac since the final 
Power Mac G4 model, released in 2003). Lower down, Apple has 
added two ports on the front panel: a second USB 2.0 port and a 
second FireWire port, this one of the FireWire 800 variety. 
Meanwhile, on the back, Apple has moved the power 
supply to the top, replaced the two airflow vents with 
a single vent, and reorganised the rear ports 
into a smaller area next to the vent. 


& 


OK, so it’s not very different on 
the outside — how about the 
inside? 

On the inside, the Mac Pro is almost 
completely different to the Power Mac G5. 

The Mac Pro uses the Xeon 5100, the 
newest processor in Intel’s server-level 
arsenal (code named “Woodcrest”). As 
with previous Power Macs, and every 
Intel Mac save the Core Solo Mac mini, 
the new Xeon processor is a dual-core 
processor, with two brains on the same 
piece of silicon. Unlike the Core Duo line 
of processors, which can only work alone, 
the Xeon processor is made to work in 
groups — making it the ideal chip for use 
in these new quad-core systems. 

Although the high-end configuration of 
the final Power Mac G5 model did come 
in a quad-core version, the rest of that line 
was powered by a single dual-core G5 chip. In contrast, 
the entire Mac Pro line has two dual-core processors. 



Does the Mac Pro use the same RAM as other 
Intel Macs? 

No. While the DDR2 RAM in the Mac Pro is the same speed as that 
in all other current Intel Macs (667MHz, compared to the Power 
Mac G5’s 533MHz), the Mac Pro uses Fully Buffered Memory 
modules, or FB-DIMMs. Each FB-DIMM has built-in error checking 
and correction, and carries a chip (known as an Advanced Memoiy 
Buffer, or AMB) that controls data transmission. 

As a result of the AMB chip on eveiy RAM module, each Mac 
Pro DIMM comes complete with its own heat sink. Apple says 
that by attaching a heat sink to every module in order to dissi¬ 
pate heat, it can keep fan noise to a minimum. Apple says it’s 
provided a thermal specification for the modules to the compa¬ 
nies that are manufacturing Apple-branded RAM for these 
systems. (Since they can come from different manufacturers, 
RAM modules may vary in appearance depending on how their 
manufacturer chose to meet Apple’s specs.) 

How do I install RAM in the Mac Pro? 

The Mac Pro has two small riser cards, each of which contains 
four FB-DIMM slots. To install RAM, you slide a riser card out 
and set it down on a flat surface. (The bottom of the riser card 
contains plastic feet so that the circuit board itself doesn’t make 
contact with the surface to place it on.) Then you install the 
memoiy modules - always in pairs of the same capacity from the 
same manufacturer. You need to install pairs of RAM in the proper 
order, which is printed on the inside of the Mac Pro door: a pair 
in the top two slots of the top riser, then in the top two slots of the 
bottom riser; then in the bottom two slots of the top riser; and 
finally in the bottom two slots of the 
bottom riser. When you’re done 
installing RAM, you slide the riser card 
or cards back into the Mac Pro until 
they re-connect with the motherboard. 

Apple includes two 512MB modules 
in the stock configuration. As with the 
Power Mac, the Mac Pro requires 
matched pairs of RAM to function. To 
max out the RAM, you’d need to 
install 2GB modules in each of the 
Mac Pro’s eight RAM slots. That’s a lot 
of RAM. 

What does all this mean in 
terms of performance? How 
does the Mac Pro compare 
to the Power Mac? 

We won’t be able to say definitively 
until we can run a Mac Pro through 
Macworld Lab’s battery of tests. (Look 
for hands-on testing in the next issue 
of AMW.) Until then, we only have 
Apple’s figures to go by. Apple says 
the Mac Pro Quad Xeon 3.0GHz is up 
to 2.1 times faster than the Power 
Mac Quad G5 2.5GHz, based on an 
integer calculation benchmark. If you 
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remember from the MacBook Pro introductions, those tests can 
give an inflated picture of a processor’s performance. Apple also 
says the Mac Pro is up to 1.8 times faster at modo rendering and 
Xcode project building, and up to 1.4 times faster at Final Cut 
Pro HDV encoding. 

What type of hard drives does it use? 

The Mac Pro uses second-generation SATA drives with a 
maximum throughput of three gigabits per second (sometimes 
referred to as SATA II). Actual throughput is much less, however, 
limited by the speed of the drives themselves. Power Macs also 
used SATA drives, but the slower 1.5GBps variety. Those older 
drives will, however, work fine in the Mac Pro. 

How easy is it to install or remove drives? 

Pretty easy. Each Mac Pro hard drive is mounted on a metal drive 
chassis with four screws. The chassis slides into place, attaching 
directly to the Mac Pro’s motherboard. There are no cables to 
'attach. (Although this method seems similar to the method 
Apple’s Xserve uses to attach drives, it’s not really comparable: 
the Xserve’s drives are hot swappable and include status lights; 
these drives can only be swapped when the Mac Pro is shut off, 
and the drive chassis are simply metal, with no special lights or 
other electronics. 

How many hard drives does the Mac Pro hold? 
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So what else was Apple able to do with all the extra 
room in there? 

Well, there are the two full-size optical drive spaces. And 
expansion cards are no longer quite as crowded as they once 
were: Previously, installing a high-end, double-sized graphics 
card took up not only the PCI Express slot meant for graphics, 
but also the slot next to it. That left users with two free PCI 
Express slots instead of three. With the Mac Pro, Apple has 
made the graphics slot able to accommodate a wide graphic 
card all by itself. 

Speaking of PCI Express, are the speeds of each 
slot the same as with the Power Mac? 

In the Power Mac, each PCI Express slot had a set bandwidth, 
expressed in terms of lanes - the graphics slots was the fastest at 
16x, with one 8x slot and two 4x slots as well. With the Mac Pro, 
Apple says that when you boot the computer after installing a 
new PCI Express card, the OS will let you choose the amount of 
bandwidth to dedicate to that slot. Apple told us that the total 
amount of bandwidth available to the PCI Express bus is less on 
the Mac Pro than on the Power Mac, but said the ability to direct 
that bandwidth as needed should make up for such a short¬ 
coming. Apple also told us that there’s more power (total wattage) 
available to the PCI Express bus, letting you power two Nvidia 
Quadro FX 4500 graphics cards. 


There’s room for up to four drives, two more than in the Power 
Mac G5. Apple hasn’t managed to squeeze more than two hard 
drives into a desktop Mac since the days of the Power Mac G4, so 
this is a welcome addition. Apple says you can install up to 2TB 
of internal storage — the biggest drives the company sells are 
500GB - but the new 750GB SATA drives on the market actu¬ 
ally increase that total to 3TB. Best of all, with space for so many 
drives, you can easily set up an internal RAID for faster storage 
or mirrored backup, or even set aside a spare drive for use with 
Leopard’s forthcoming Time Machine backup utility. 

How can Apple fit four drives in the same space? 

One of the biggest benefits of switching to Intel processors is that 
they use less energy and, therefore, generate much less heat than 
the PowerPC processors Apple was using previously. Less heat 
produced means less cooling required, so by removing fans and 
other design elements implemented specifically to keep air 
flowing, Apple reclaimed a lot of space. Gone are the four sepa¬ 
rate air-flow conduits of the original G5, as well as the special 
molded-plastic interior door that kept air flowing even if you 
removed the G5’s external door. 

Since there are fewer fans, how does this affect 
the Mac Pro’s noise level? Is it loud? 

The Quad G5 used nine fans and a liquid cooling apparatus. The 
Mac Pro, on the other hand, has only four fans and no liquid 
cooling — that should give some indication of the amount of 
cooling needed. We didn’t notice any loud noise coming from 
Apple’s demo Mac Pro, and Apple told us that the fans’ dynamic 
range is very small, meaning you shouldn’t experience large fan- 
noise spikes as with the Power Mac G5. 


And what’s the big deal about two optical drive 
bays? Why would I want a second one anyway? 

For $169, Apple will add a second 16x SuperDrive to the Mac 
Pro. With two drives, you could burn a DVD Studio Pro project 
and rip an audio CD into iTunes at the same time, for example. 
And since the bays hold standard 5.25-inch drives, you can 
add a newer optical drive, such as one that supports the Blu- 
Ray high-definition DVD format, as prices drop. • Jonathan Seff 
and Jason Snell 
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Hot Links 

www.apple.com/au/macosx/leopard/index.html 

A guided tour of Leopard 

Leopard out 
of the shadows 

A PPLE CEO Steve Jobs gave Mac developers and the 
public its first look at Mac OS X vl0.5, code-named 
“Leopard,” at the Worldwide Developers Conference. The 
sixth major version of Mac OS X since its inception, Leopard will 
ship in early 2007, according to Jobs. 

New features include Time Machine, a persistent backup system 
that keeps track of your files and backs them up automatically to 
an external drive or dedicated partition. Time Machine also 
provides you with version control, or the ability to restore specific 
versions of documents that have changed. 

Apple says it implemented Time Machine in response to a 
survey that found that only a quarter of Mac users had any kind 
of backup strategy, and only four percent of users had a regular, 
automated strategy that kept them properly protected. 

Time Machine would allow users to restore their machines to a 
previous working state in the event of a catastrophic failure. In 
that it differs with third-party backup solutions like SuperDuper 
or Carbon Copy Cloner, which create bootable replicas of users’ 
hard drives. Apple also says Time Machine is not meant to replace 
dedicated backup software like Retrospect, which is much more 
configurable to businesses’ needs. 

Spaces, another new feature in Leopard, lets you collect groups 
of applications required for various tasks - e-mail and web 
surfing, for example, or film and video tools — and switch 
between them instantly. 

It’s basically an implementation of the “virtual desktop” concept 
that has been around since the mid-1980s. As with Time Machine, 
there is already third-party software that adds this facility to Mac 
OS X, but not with the same level of simplicity and elegance that 
Spaces offers. 

By default, Spaces allows you to create four virtual desktops 
(and drag-and-drop items or applications between them - 
including having different windows for the same apps in multiple 
spaces). Apple says it can be configured to provide as many as 
nine spaces, which you navigate between using the control and 
arrow keys. 

Leopard also incorporates changes to Apple’s Mail and iChat 
software. Mail gains Stationery, HTML-based templates, along 
with Notes and To Dos. The Stationery is interesting, in that it 
makes the creation of eye-catching HTML e-mails considerably 
easier than it has been in the past. Essentially, creating a visually 
complex e-mail in Mail becomes like creating a web page in iWeb: 
just drag and drop elements to where you want them to be in the 
templates provided. As with iWeb, it’s also relatively straightfor¬ 
ward to create your own templates for specialised uses. 



To Dos have specifically been incorporated as a core Mac OS X 
service, which means they can be added to other applications, 
providing the basic Mac operating system with to-do item sched¬ 
uling capabilities. 

What this means is that any text in any application that 
supports core services (basically any Cocoa app) can be instantly 
turned into a to-do item. If you’re sent an e-mail that mentions 
“call your mother,” it’s a simple matter to make that phrase into 
a to-do item that then appears in iCal. 

iChat adds special effects using capabilities similar to Photo 
Booth, the software Apple includes with Macs that have built-in 
cameras. You can also place yourself in any photo or video as 
the backdrop for your chat, and do live presentations of iPhoto 
slideshows, Keynote presentations and videos in iChat. 

Beyond the eye candy, the Leopard version of iChat will allow 
you to conduct multiple chats in a single tabbed window, much 
the way Safari keeps different web pages in tabs. When someone 
from a hidden chat sends a message, a floating text bubble 
appears to let you know they’re there - very elegant. 

The updated iChat will also add the ability to save video and 
audio chats. This is possible now with a third-party app called 
Conference Recorder, but having the functionality within iChat 
itself will be a boon for many users. 
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At long last, Leopard adds full 64-bit support, even for applica¬ 
tions that use a graphical user interface; previous versions of Mac 
OS X have been limited to command line-only support for 64- 
bit applications. While most of Apple’s Intel Macs are based 
around 32-bit microprocessors, its Mac Pros and updated Xserves 
are based on 64-bit Intel Xeon processors. 

Boot Camp, Apple’s technology that lets Intel-based Macs 
reboot and run Windows, will be incorporated into Leopard with 
many improvements, though Jobs didn’t specify what they’d be. 
Leopard will also incorporate a few other bits and bobs that have 
been released recently for owners of new Macs, such as Photo 
Booth and Front Row, the multimedia software used for control¬ 
ling movies, music, DVDs and photos from a simplified interface 
using a remote control. 

Jobs didn’t comment on how users of Macs without infrared 
sensors will be able to control Front Row remotely, but several 
third-party solutions exist. Keyspan, for example, has a USB- 
based remote control that can be configured to run Front Row. 
The popular Sailing Clicker application for controlling various 
Mac functions from Bluetooth devices such as PDAs and phones 
is also a possibility. 

iCal, Apple’s calendaring application, gains group calendaring 
options, an event drop box, and support for the CalDAV standard, 
which enables calendars to be accessed via WebDAV. All of this 
basically means that iCal is gaining the kind of group-scheduling 
capability that users have hoped for since day one. For the first time 
you’ll be able to publish your calendar in such a way that it can be 
edited by, and shared with, other users. You’ll be able to compare 
your calendars against other users’ calendars (for instance, to find 
times when all members of a workgroup are free for a meeting). 

On the downside, reliance on CalDAV may be a miscalculation. 
While it is an emerging standard and has been adopted by open- 
source calendaring applications like Mozilla’s Sunbird, there is 
no indication that existing players like Now Up-To-Date or 
Microsoft Entourage, will adopt it. 

Spotlight, Mac OS X’s search technology, will be improved with 
Boolean searching (the ability to use logical operators such as 
AND, OR and NOT, for example) and the ability to scan across 
network volumes and folders mounted on other users’ machines. 

In addition, application launching — previously considered a 
sideshow to Spotlight’s core capabilities - has moved centre stage. 
In Leopard, if an Application is among the items returned by a 
Spotlight search, it’s at the top of the list and highlighted, so all 
you have to do is hit return to launch it. Leopard’s Spotlight also 
adds recent items, so if you find yourself searching for the same 
things repeatedly they’ll pop up in the results window fastest. 

Of course, Spotlight will not replace the functionality of dedi¬ 
cated third-party program launchers such as Quicksilver, which 
offers considerably more functionality in that regard. 

Dashboard widget creation has been improved and simplified with 
Dashcode, a widget development environment. Users gain Web Clip, 
a Dashboard tool that lets them clip any parts of a web page as a 
“live” widget. Suggested applications demonstrated in the keynote 
included creating a widget that updates daily with your favourite 
comic strips, or monitoring eBay auctions. Once you’re finished 
with the widget you simply close it and it’s gone — apparently there 
is no way to save widgets created with Web Clip for future use. 



Enhancements have also been made in Universal Access, Apple’s 
software that improves the experience for physically disabled 
users, including improvements in VoiceOver, Apple’s screen 
reading software, support for Braille and more, including more- 
flexible configuration. In previous versions of VoiceOver, there 
was a tendency to provide users with more information than they 
necessarily needed or wanted — which slows down productivity. 
In Leopard, users will have the freedom to tell the Mac how much 
information they need read to them off screen. 

Mail and Safari also gain anti-phishing protection, and Leopard 
includes an automatic firewall that limits network resources avail¬ 
able to an application. 

New parental controls in Leopard add curfews, time limits and 
remote administration capabilities. 

Core Animation is a new graphics technology that simplifies 
developers’ ability to create visual effects and animations, though 
it will probably have little immediate relevance to most users. 

At yOlir S6rv©rs. A new version of Leopard Server was also 
previewed. Scheduled to ship at the same time as the user version 
of Mac OS X vl0.5, Leopard Server also includes 64-bit support. 

Other new features include iCal Server, which makes it possible 
to share calendars, schedule meetings and plan events; a Wiki 
server that lets users collaborate and share information, Spotlight 
Server, which finds content on servers, and Podcast Producer, 
designed to help facilitate podcast production. 

A new setup interface with built-in Network Health Check and 
a new Server Preferences administration interface keeps Leopard 
Server up and running. Apache 2, MySQL 5, Postfix, Cyrus, iChat 
Server and QuickTime Streaming Server have all been updated 
with 64-bit support. 

iCal Server supports integration with leading calendar applica¬ 
tions including Mozilla’s Sunbird, OSAF’s Chandler and 
Microsoft Outlook. 

Other new features of Leopard Server include Mail Clustering 
when used with Xsan, Apple’s clustered file system; iChat Server 
2, with support for GoogleTalk and other XMPP-based instant 
messaging system; QuickTime Streaming Server 6 with support 
for 3GPP Release 6 mobile phone technology; Adaptive Firewall 
technology and Xgrid 2. 

Look for more detailed coverage of the previewed features of 
Leopard in the next issue of Australian Macworld. • Peter Cohen 
and Matthew JC. Powell 
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www.karelia.com 

Former developer of Watson 

www.shirt-pocket.com/SuperDuper 

www.scriptsoftware/ChatFX 

Third-party apps that do similar stuff to Leopard 

Developers cope with 
Leopard similarities 


F OR the people who create Mac software, there’s nothing 
quite as exciting as a Worldwide Developers Conference 
keynote that previews the features slated to appear in an 
upcoming OS X overhaul. And there’s nothing as terrifying for 
those same developers as waiting to see if those new features do 
similar things to the software they’re already selling. 

Such is the nature of third- 
party software: meet an unful¬ 
filled need with your software 
one day, watch that same need 
get addressed by an operating 
system update the next. 

Consider the case of Karelia 
Software and its popular Watson 
shareware application. At the 2002 
Worldwide Developers Conference, 

Steve Jobs previewed OS X Jaguar, 
which featured an updated version 
of Sherlock that pulled down 
information from the web without 
using a browser — the same func¬ 
tionality offered by Watson. Or 
take the Tiger preview at the 2004 
conference that introduced Dashboard and its concept of mini-apps 
known as widgets; more than a few attendees noted the similarities 
between Dashboard and the third-party application Konfabulator. 

Karelia Software has stayed in business, now producing a web¬ 
site-creation utility called Sandvox (which bears no resemblance 
whatsoever to iWeb, really). Konfabulator, however, has effectively 
disappeared from the scene, having been taken over by Yahoo 
shortly after Tiger’s appearance. The product is now marketed as 
“Yahoo! Widgets” and developed for the Windows platform. 

Here we go again. History repeated itself at this year’s WWDC 
where Apple previewed Leopard. The next major version of OS X, 
scheduled for 2007 release, includes several built-in features that 
replicate capabilities offered by existing third-party apps. 

If developers whose apps are similar to these upcoming Leopard 
features are feeling uneasy, though, they’re doing a good job of 
hiding it. Most still see a place for their software, even as OS X 
10.5 adapts similar capabilities. 


In the picture. Another OS 

X application getting a major 
overhaul in Leopard is iChat. 
The new version of the 
messaging and chat software 
adds special effects capabili¬ 
ties similar to Photo Booth, 
the software Apple currently 
includes with Macs that have 
built-in cameras. iChat users 
will also be able to place 
themselves in front of any 
photo or video as the back¬ 
drop for their chats. 

Those features are very 
similar to Script Software’s 
ChatFX utility. Like Nanian and SuperDuper, Script Software’s 
Julian Miller plans to continue offering and developing ChatFX. 
An update to the application is coming relatively soon that will 
be much faster and add more compositions. After Leopard 
arrives, Miller plans to take advantage of new features in that 
operating system. 

Miller’s plans for ChatFX go well beyond iChat. In the future, 
he said, there are plans to provide support for Skype, Yahoo, 
Google and video conferencing. 

Writing on the Script Software blog, Miller struck a philosoph¬ 
ical note about the updated version of iChat slated for Leopard. 
“In our case we had a leg up in creating what we did through the 
use of numerous Apple technologies that we put together in a 
creative way,” Miller wrote. “ChatFX relies on Quartz Composer 
which is brilliant and created by Pierre-Olivier Latour, Apple gives 
it out free to developers. Also iChat was necessary and is free 
from Apple and part of the OS. We may have inspired Apple, but 
Apple definitely inspired us.”* Jim Dalrymple 


Take Time Machine, the built-in backup technology that will 
debut in Leopard. The feature could conceivably make third-party 
programs such as the cloning and backup tool SuperDuper 
unnecessary. But Dave Nanian, president of SuperDuper maker 
Shirt Pocket Software, says the program is alive and well. “Time 
Machine was totally expected,” Nanian said. “We’ve been waiting 
for someone to come along and offer an application like that. 
Our plan is to complement Time Machine.” 

Nanian points out that SuperDuper has a bootable disk, an 
important feature for many users. With a bootable disk, users can 
reboot even after catastrophic failures. That’s the sort of func¬ 
tionality that Nanian believes will keep customers coming aback 
to Shirt Pocket. “We take care of catastrophic situations, so there 
is still room for us,” Nanian said. “It’s a matter of utilising what 
Apple has introduced and provide the extras to the consumers — 
that’s what we have.” 

Nanian has a realistic view of what Apple’s Time Machine means 
for his product. He also thinks a built-in backup feature in OS X 
has the potential to provide more business for him as well. “People 
that had no solution would often come to us,” he said. “Now a 
certain percentage of those people will go to Apple. However, as 
their needs grow, we expect to see more business too.” 
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■ VIDEO 

® 

Hot Unks 

www.sony.com.au 

Home of AVCHD 

Sony unveils a new 
breed of camcorder 

T N this month’s feature on picking a digital video camcorder, 
you’ll find mention of a number of different formats available 
to customers, including high-definition (HD) camcorders 
which record to tape, and standard-definition (SD) camcorders 
which record to non-linear media such as hard drives or mini- 
DVD discs. 

Just before this issue went to press (but too late to squeeze it 
into that feature) Sony knocked down the barrier between these 
formats, introducing high-definition camcorders that record to 
either DVD or hard drives. The AVCHD format, developed jointly 
by Sony and Matsushita (parent company of Panasonic) uses 
MPEG-4 AVC/H.264 encoding to put multi-channel digital audio 
and 1080i widescreen video onto non-linear media. 

The DVD-based version, called the HDR-UX1, can record up to 
60 minutes of HD video on a standard DVD+R dual-layer disc, 
or 32 minutes on a single-layer disc in its “LP” mode, which 
records at 5Mbps. For higher-quality recordings it offers four 
different quality modes, up to 12Mbps (“HQ+”) which provides 
27 minutes of video on a dual-layer DVD or 15 minutes on a 
single-layer. 

It’s worth pointing out that the DVDs recorded by this device, 
unlike those recorded on other DVD-based camcorders, are not 
compatible with existing set-top DVD players. Sony says they 
will be playable in future Blu-ray Disc devices including the 


■ VIDEO 

® 

Hot Unks 

www.matrox.com/video/home.cfm 

All about the MXO 

Matrox MXO 
hits Australia 

I F you’re serious about digital video — and I mean really 
serious - you’ll want to know about the latest gizmo from 
digital video powerhouse Matrox. The deceptively small (cute, 
even) MXO is a portable box which hooks up to a Mac’s DVI port 
and USB 2.0 (at the same time). What it does is take the video 
output from your Mac and convert it, instantly, into broadcast- 
quality video. 



Playstation 3. And, of course, you can watch them directly from 
the camcorder. 

The hard-drive version of Sony’s AVCHD line, dubbed the 
HDR-SR1, also provides four recording modes offering between 
four hours and 11 hours of video on its 30GB internal drive. 
The DVD-based Uxl is expected to retail for $2499, while the 
hard-drive based SRI will cost $2699. Both devices are 
expected to be available in October. For more info contact Sony 
on 1300 720 071. 

At this stage Mac compatibility for the AVCHD devices is 
uncertain, but we hope to bring you more information in the 
next issue of AMW. Meanwhile, Sony says that Canon, Pioneer, 
Samsung and Sharp have all expressed interest in licensing the 
technology. • Matthew JC. Powell 



It can take output from Final Cut Pro, for example, and convert 
it in real-time to component, composite, S-Video and even SDI, 
in standard definition and high definition. It can produce 8 
channels of SDI-embedded audio output. It handles the 
processing involved in “upscaling” of video content, thus 
relieving the burden on the Mac’s CPU and massively 
increasing throughput. Incidentally, it can also downscale at 
the same rate — so if you need to convert that 1080i HD nature 
doco into a standard-definition DVD in a real hurry, this is the 
kit for you. 

It’s not just for Final Cut, either. You can use the MXO to record 
your PowerPoint or Keynote presentations, or indeed anything 
that goes down your computer’s DVT port, in flicker-free pristine 
quality. Save a video of your web-browsing if you’d like. 

Retailing for $1849, the Matrox MXO is compatible with any 
Mac that has a DVT port and USB 2.0, including laptops and the 
latest Mac Pro. For more information contact distributor New 
Magic on 02 9528 4555. • Matthew JC. Powell 

Australian Macworld September 06 




















■ WWDC 

® 

Hot Links 

www.microsoft.com/mac 

At least we still have Office 

www.vmware.com 

VMWare 

www.transgaming.com 

Cider 

www.codeweavers.com/ 

Crossover Mac 

Microsoft kills 
Virtual PC for Mac 

A T Apple’s Worldwide Developer Conference (WWDC) 
Microsoft’s Macintosh Business Unit (Mac BU) indicated 
that it will not develop a new version of Virtual PC, its 
PC emulation software. Acquired from Connectix, Microsoft’s 
Virtual PC enables PowerPC-based Macs to run Microsoft 
Windows and Windows applications by emulating the inner 
workings of a PC-compatible computer. 

“Mac BU has made the decision not to move forward with a 
Universal version of Virtual PC at this time; however, current 
Virtual PC customers will continue to receive product support,” 
said a Microsoft spokesperson in a statement. 

Users have been anxiously anticipating word on the fate of 


Virtual PC ever since Intel Macs debuted this past January and 
Microsoft revealed that Virtual PC would not run on the new 
system. “Developing a high-quality virtualisation solution, such 
as Virtual PC, for the Intel-based Mac is similar to creating a 
version 1.0 release due to how closely the product integrates with 
Mac hardware,” the statement concluded. 

Virtual PC’s performance is considerably slower than virtual 
machine software such as Parallels Desktop, which is available 
for Intel-based Macs, or Boot Camp, Apple’s beta software that 
enables an Intel Mac to run Windows natively. 

New Competition. One of the bigger names in virtualisation 
— VMware — has remained strangely silent on the subject of 
Macintosh support, but it’s silent no more. At WWDC, VMware 
announced support for the Mac with a forthcoming beta release. 

Virtualisation enables computers like Intel-based Macs to 
support different operating systems without rebooting. It’s the 
same concept that powers Parallels Desktop. Alternative solutions 
for running Windows software on Macs are coming from compa¬ 
nies like CodeWeavers and TransGaming, which are attempting to 
allow Windows applications to run under OS X without needing 
a Windows license (see “Hot links” for more details). 

VMware boasts more than four million users worldwide — the 
company has distinguished itself with a strong focus on bringing 
virtual machine technology to enterprise computers and servers. 
More recently it’s expanded its reach to appeal to virtual machine 
neophytes as well. • Peter Cohen 
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Great Features: 

► Computer Controlled 

► IP Networked 
►Wired Or Wireless 

Options 

► Local Or Remote 
Controlled 

► Fully Automated 
Triggering 

& Motion Control 

► Low cost, flexible 
expansion 


Protection for your Homo & Business 

Stop thieving, graffiti, shoplifting & break-ins 
with SecurityCam Software. 



Turn-Key Systems available 

Phone 03 9895 2950 
Fax 03 9898 9355 

www.secunitycam.com.au 

Camera + SecurityCam Software from only $995 Dealer Enquiries Welcome. 


A Great Solution for: 

Home 

Schools 

Point of Sale 

Banking 

Government 

Shopping Centres 

Health Care 
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■ USERS AND GROUPS 

0 

Hot Links 

matthew.powell@niche.com.au 

Got a group that isn’t listed here? This is the guy 
to tell 

User group events 


SEPTEMBER 

Fri 1 

Southern Highlands Mac Users 

Group (SHMUG) [NSW] 

www.shcug.org.au 

South Australian Apple Users' 

Club [SA] 

www.saauc.org.au 

Sat 2 

AUSOM Incorporated [VIC] 
www.ausom.net.au/ 
nextmeeting.html 
Mon 4 

Apple Macintosh Users' Group 
[NSW] 

homepage.mac.com/sydamug 
Gold Coast Macintosh User 
Group [QLD] 

www.goldcoastmacusers.org.au 

Members Free, $5 for visitors 

Tue 5 

WAMUG [WA] 
www.wamug.org.au 
MacTalk - Newcastle & The 
Hunter Macintosh User Group 
[NSW] 

groups.yahoo.com/group/ 

MacTalk/ 

Wed 6 

Toowoomba Apple and 
Macintosh User Group Inc. 
[QLD] 

www.taamug.org.au 

Coffs Harbour Mac User Group 

[NSW] 

groups.yahoo.com/group/coffs_ 

macusers 

South Australian Apple Users' 

Club [SA] 

www.saauc.org.au 

Club Mac [NSW] - Q&A Session 

www.clubmac.org.au 

Thu 7 

TASMUG [TAS 

groups.yahoo.com/group/tasmug 
Sun 10 

Gold Coast Apple Users Group 
[QLD] 

www.goin.to/gcusers 
Members only 

Mon 11 

North Queensland Macintosh 
Users Group (NQMUG) [QLD] 
www.nqmug.org 


Macintosh Users Group 
Sunshine Coast (MUGSUNCO) 
[QLD] 

www.mugsunco.org.au 
Tue 12 

Macintosh Multimedia Group 
[VIC] 

www.ausom.net.au/ 

multimedia.html 

imug.com.au 

ACTApple [ACT] 

www.actapple.org.au/Pages/Me 

etings/Meetings.html 

Wed 13 

ACTApple [ACT] 
www.actapple.org.au/Pages/Me 
etings/Meetings.html 
Bellarine Mac User Group [VIC] 
www.geocities.com/bellar- 
inemac 
$2.00 

Retirees & Others [VIC] 
www.ausom.net.au/retirees.html 
Sydney Mac Users Group 
(SMUG) [NSW] 

www.sydney.macusersgroup.org 
Sun 17 

Apple-Q Inc [QLD] 
www.apple-q.org.au/meeting.php 
Sat 23 

Geraldton Macintosh User 
Group [WA] 
gmug.wamug.org.au 
Sun 24 

Apple-Q Inc [QLD] 
www.apple-q.org.au/training.php 

$20-$30 for members 

Tue 26 

ACTApple [ACT] 

www. acta p p I e. o r g. au/ Pag es/ 

Meetings/Meetings.html 

iMug [VIC] 

www.imug.com.au 

Wed 27 

FileMaker Developers Group 
[VIC] 

www.imug.com.au 
Sep 28 

Central Victorian Mac Users Inc 
[VIC] 

www.cvmu.net 

• List compiled by Nicholas Pyers 
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■ INNOVATION 

® 

Hot Links 

www.smartfabrics.com.au 

Intelligent cloth 

Smart fabrics 

F ANCY a PDA you can control by pushing your 
shirt sleeves? How about a personal 
multimedia station with your jacket 
as its command centre? It may sound 
like something out of science-fiction, 
but these ideas and more are possible 
thanks to a nifty concept called 
ElekTex, developed by UK company 
Eleksen and now available in Australia 
through Smart Fabrics Australia (see 
“Hot links”). 

ElekTex is, at its core, a multi¬ 
layered fabric consisting of two 
conductive layers separated by a resis¬ 
tive layer. Pressing down on the fabric 
causes the two conductive layers to be forced together — a contact 
that can then be registered by a variety of potential devices. The 


three essential layers can be embedded within outer layers if need 
be, for weather-proofing or ruggedising. 

As examples of the potential for this technology, Smart Fabrics 
is distributing two products initially: a cloth Bluetooth keyboard 
and a backpack with integrated iPod controls controls, both under 
the G-Tech brand. The backpack is particularly ingenious: you 
plug a dock-connected iPod into an internal pocket, plug your 
headphones into a concealed jack, and you can then control most 
functions of the iPod directly from the strap of the backpack. No 
concealed switches — the controls are actually printed 
on the fabric. 

The keyboard, suitable for use with a PDA or 
smartphone, could be a boon for people who 
find the tiny keyboards on these devices 
unwieldy. While impractical for touch¬ 
typing, it can be whipped out and used 
on any flat surface, then simply rolled or 
scrunched up and thrown into a bag 
where it takes up about as much space as 
a USB cable. 

Rod Tanks, of Smart Fabrics Australia, 
told AMW that potential future uses for 
the technology could come from the 
medical field (wearable hearing-aid 
controls, for example) or even from the military 
(with weapon-targetting systems embedded in soldiers’ uniforms). 
Very comforting. • Matthew JC. Powell 



■ BATTERIES 

0 

Hot Links 

www.eneloop.info 

Reduce. Recharge. Recycle 

Sanyo out to 
save the world 

X T may alarm you to learn that, each year, millions of tonnes 
of batteries are thrown away into landfill. Once there, they 
contribute to an ecological nightmare of toxic chemicals and 
heavy metals leeching into the soil, corrupting the water table 
and bringing about the imminent destruction of humankind as 
we know it. 

OK, maybe that’s a tad over-dramatic but, trust me, disposable 
batteries are a genuine environmental problem. 

Sanyo, which commands a significant chunk of the worldwide 
battery market through various OEM brands, has decided to do 
something about it as part of its “Project Gaia” initiative. The 
purpose of that initiative is to make the company’s products more 
environmentally responsible - right down to recycled packaging. 

The company has just introduced onto the Australian market 
its range of rechargeable batteries, branded eneloop. Sanyo claims 
that eneloop batteries can be recharged up to 1000 times, signif¬ 


icantly extending their usefulness over disposable batteries and 
even most rechargables. More importantly, once the 1000-charge 
lifecycle is complete, enelooop cells can be returned to the place 
of purchase for recycling into new batteries. 

Sanyo calls eneloop a “zero waste” solution, but a company 
spokesperson told AMW that in fact “99.9 percent” of the material 
in the batteries was recyclable - still a major reduction in wastage. 

Of perhaps more importance to customers, of course, eneloop 
batteries are sold in stores already charged - so you don’t have 
to wait before using them, like with other rechargables. Sanyo 
also says it has eliminated the “memory effect” that reduces the 
lifespan of many existing rechargeable batteries. 

So what are you waiting for? If you use a lot of batteries (and 
if you’re enough of a technology enthusiast to read this mag, you 
probably do) get out and start saving the world. 

Sanyo’s eneloop batteries are available now in AA and AAA 
sizes with more to follow, from Dick Smith Powerhouse and other 
electronics retailers. • M.JC.P 
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By Dan Warne. 


Off the net 

Latest shareware and 
free downloads 

© 

Hot Links 

www.ausmac.net 

All of this can be yours 




matrox MXO 

Portable broadcast- 
quality audio/video output 
for the Mac 


Gizmo Project 2.0.0.161 Freeware X (10.3.9) Universal 

Gizmo is like Skype, except that you can make free phone calls to regular telephones 
worldwide, too — even mobiles in some countries. This is a promotional offer, of course, and 
in order to call landlines free you must get your friend to download Gizmo too and list the 
landline number in their contact card. But still ... free phone calls! 

Dictare 0.2 Freeware X (10.4) Universal 

Use iTunes like a dictaphone (sadly you can't record audio using iTunes, but it does allow you 
to have keyboard control of iTunes for transcribing recordings). 

Xsync 0.8.0a Freeware X (10.2) PPC 

Synchronise files and folders across multiple Macs. Nice simple user interface and it also 
warns you when it finds a file conflict (like a deleted file on one system and a modified version 
of that file on another system). 

FairMount 1.0 Freeware X (10.4) PPC 

An add-on for the popular open-source VLC video playback software that allows it to play 
encrypted DVDs as if they have been decrypted. Also, once VLC has mounted the DVD, other 
apps can access the contents of the DVD transparently too. 

ShhhMBP 1.0.0 Freeware X (10.4) Intel 

If your MacBook Pro has that whining/hissing/squealing sound, and Apple's recent SMC 
Patch didn't fix it, this user-created patch probably will. It disables the C4 powersaving mode 
on the CPU, which is responsible for the whine. It will reduce your battery life, though. 

QuietMBP 1.1 Freeware X (10.4) Intel 

This quietens down the hissy MacBook Pro CPU in a less permanent way: while it is running it 
uses spare CPU cycles to stop the CPU dropping into powersaving mode, but when you quit 
the software everything will be back to the Apple default settings. 

USB Missile Launcher NZ 1.2b Freeware X (10.3.9) Universal 

Now Mac users can control a USB Missile Launcher (available through online stores) as well. 
That's right, you can aim and fire a real projectile at a co-worker, all through a Universal Binary. 

AddressX 1.5 $US25 Shareware X (10.4) PPC 

If you have Exchange Server 2000 or 2003 at work with WebDAV enabled, you can now 
access the Global Address Book via Apple Address Book with this nifty app. 

SafariDockStatus 1.0.3 Freeware X (10.4) PPC 

If Safari is your preferred reader for RSS feeds, this app will display the number of unread 
items in your Safari dock icon. 

Currency Converter Widget 0.3.5 Freeware X (10.4) Universal 

A widget that can convert between 160 currencies, not just the ones that Apple thought were 
important when it was making its converter widget. (Honestly, how could they leave out the 
Belarusian Rouble?) 

SuperDuper! 2.1.3 $US27.95 Shareware X (10.3.9) Universal 

Disk cloning and scheduled backup par excellence. It's very Mac OS X specific, so you can 
make a bootable disk image and if OS X becomes corrupted, you can restore the OS from 
the bootable image but preserve your documents and settings. 

Edgies 0.9b7.1 Beta X (10.4) Universal 

It's Stickies meets Apple Popup Windows from Classic OS. You can store pictures, notes, and 
application shortcuts in these “popout notes” that sit at the edge of your screen as an easily- 
accessed tab. 

Sony Ericsson iSync Plugins 0.5 Freeware X (10.4.6) Universal 

Add support for many of the latest Sony Ericsson phones to iSync. Supports K610, K510, 
K790, K800, W300, W700, Z550 & V630. 



Key features 

DVI to broadcast-quality video conversion 
in HD and SD 

• 

Portable, hot-swappable external box 
• 

Genlockable HD/SD SDI, HD/SD analog 
component, Y/C, and composite outputs 

• 

Up to 8 channels SDI embedded audio 
output with stereo audio monitoring 

• 

Workflow enhancements for Final Cut Pro 
and other QuickTime-based applications 
- frame accurate recording with guaranteed 
a/v sync, artifact elimination on preview, 
and much more 
• 

Flicker-free, broadcast-quality 
video output of your computer desktop 
with any application 


Matrox Video Products distributed by 



New Magic Australia 

(02) 9528 4555, www.newmagic.com.au 

www.matrox.com/video 
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Matrox is a registered trademark and Matrox MXO is a trademark of Matrox Electronic 
Systems Ltd. All other trademarks are the property of their respective owners. 
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Re:seHer. 



The view from the other side of the counter. 


By Fleur Doidge. 


© 

Hot Links 


Athletic support 


www.consumeraffairs.gov.au 

Consumer advice from the Commonwealth’s Australian Competition and 
Consumer Commission (ACCC) 

www.csia.com.au/ 

Customer Service Institute of Australia — a body dedicated to improving the 
standard of customer service in Australia 


Y OU’D think that if you paid a premium for a product, you’d 
get what you paid for. If you pay more, you tend to believe 
you are getting an item of above-average quality, along with 
the above-average price. Price, after all, is understood as the product 
of an equation that incorporates a number of variables. Those vari¬ 
ables, of course, won’t always be the same, but certain Xs, Yz and 
Zs will make some sort of appearance. 

One classic variable is cost of components. Different software and 
hardware components go into making up a computer, and their cost 
will vary, most obviously by quality. Another common variable in a final 
computer price is expected lifetime. It is reasonable (although not 
always accurate) to assume that a more expensive item 
of computer gear will last longer than the El 
Cheapo version. 

A third variable, in our hypothetical- 
although-based-on-reality trifecta, is service 
and support. 

Service and support would seem to be an 
ongoing issue with Apple Computer and its 
resellers. It is difficult or nearly impossible to 
pin blame in this matter conclusively on either 
party. The final truth of the matter may be that 
problems of service and support — pre- and 
post-sales — can only be solved by getting 
Apple and its resellers to work together and 
communicate more effectively as a team. But I 
digress (slightly). 

Apple product generally comes at a high price point. 

We rather think that one would complain less about poor 
service from the hired help at Lada than at Ferrari. That 
seems reasonable to assume. Trouble is, a lot of people don’t 
feel that the Z in our equation, the support part, really adds up. 

Around this time last year, AMW went into bat for several 
hapless customers of Apple and its resellers. The prob¬ 
lems they experience seem to follow a common 
theme: a perceived failure of Apple or its business 
partners to take final responsibility for something 
that has gone wrong, a failure to stand behind their 
products as advertised. 

Let’s just accept that it won’t always be possible to fix the bloody 
thing, or even to figure out what the problem is. In those circum¬ 
stances — within reason, of course — a customer has every right to 
expect a refund. 

Apple and its resellers do agree — in theory. In practice, the 
customer is often forced to hop, skip and jump through various 
hoops from pillar to post and back. Yes, I’m mixing metaphors again, 



but I can’t help it. It’s a good way to express the frustration and point¬ 
lessness, don’t you think? 

Oh, I’m certain that both Apple and its resellers have some very 
smart lawyers and marketroids to point out that giving the customer 
grief is actually good for business. I expect they’ll say something 
like, “well, if you make it too easy you’ll get all sorts of frivolous 
claims,” or "how do we know the customer’s complaint is for real?” 

There’s something in that. If that’s the reasoning behind 
it, you must hide it from the customer. A trawl through the 
various Mac forums will reveal a bunch of customers who 
feel that Apple and its resellers treat them like criminals. 
They complain that they’re treated as if they’re lying 
when they say their lovely new iPod or 
PowerBook has broken down for the third 
time. 

Let’s say Apple or the reseller accept there 
is something wrong with the product. What 
customers too often seem to get then is a species 
of buck-passing that seems to have no 
other purpose than avoiding doing anything 
about the problem for as long as possible, 
all the while hoping that the customer will 
either shrivel up and die or wander off and 
buy something from Dell instead. 

That’s certainly the impression some 
customers get. Our customer last year even¬ 
tually did get a full refund, but by the time it 
happened it was too little, too late. If you remember, 
she had spent months traipsing backwards and forwards 
® / f between Apple and its resellers, trying to get a replace- 
ment or repair in a timely manner for her mysterious iPod 
failures, all in good faith. 

We e-mailed her a couple of weeks before this piece 
went to press, and asked her in passing how she feels 
about Apple now. “I’ll never buy anything from those 
<deleted> again,” she said. We have no reason to 
doubt her. 

Is it enough for the resellers to stand up and point a finger at 
the vendor when it comes to woeful customer support? We don’t 
think so, and neither, we suspect, does Apple. These problems — 
challenges, if you insist — can only be solved by Apple and its 
resellers working as a team to help customers who put their trust, 
and their funds, on the brand, no matter what has gone wrong. Why 
couldn’t the right support be given first, and the blame apportioned 
afterwards? ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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Your tunes straight out of the bag. 


ew l/o'" 

hi-fi-tm\/pllpr 
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Carry. Protect. Play. 

You unwrap your iPod hi-fi, a beautiful piece of industrial design, 
great sound, and simple functionality, and then you ask, 
how do I carry it? How do I protect it? Where do I store it? 

Introducing Gecko hi-fi-traveller. 

A truly must-have accessory for every iPod hi-fi owner. 
Constructed from ballistic nylon, the Gecko hi-fi-traveller offers 
super heavy duty protection. With its unique design you simply plug 
in the power lead, unzip the front, drop your iPod into the dock 
and hit play. Play your tunes straight out of the bag! 

Includes storage pockets for your iPod hi-fi essentials, 
your iPod, your remote and even a set of batteries. 


Gecko hi-fi-traveller $99.95 RRP 

Visit our entire product range at www.geckogear.com.au 


powermov® 

distribution* ^ 




Gecko Gear Distributed by Powermove Distribution. 

Contact Powermove for your nearest retailer. 

Telephone: {03) 9464 4999 e: sales@powermove.com.au 









By Richard Baguley, Photography by Peter Belanger 
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HotUnks 

www.canon.com.au 
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www.sony.com.au 

www.jvc-australia.com 

www.panasonic.com.au 

Camcorder manufacturers 

www.roxio.com 

Popcorn 2, for getting material off DVDs 

www.squared5.com 

MPEG Streamclip, for getting material off an 
HD-based camcorder 

www.power-of-lighting.com 

Light your movies right 

www.zerocut.com/tech/p24.html 

All about 24p 

www.youtube.com 

www.videoegg.com 

Wanna be famous? 


I 
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Drama, laughter, mortal embarrassment — digital video lets you relive the special, 
and not so special, moments of your lif^'with the mere press of a rewind button. 
Sharing digital video with other people is easy: you can burn it to a DVD, post it to 
your web site, or turn it into a video podcast that they can download right to their 
iPods. The world is your screening room. Before you can tap into your inner 
Spielberg, you need a video camera. To help you find the right one, I’ll lead you 
through your list of options and expfpin which features make a difference and 
which you can live without. I’ll also £hare a few sure-fire tricks for getting great 
video every time. 
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Focus. 








PICKING THE PERFECT 
CAMCORDER 

From pocket-size wonders to shoulder-mounted behemoths, there’s a vast and sometimes bewildering 
selection of camcorders on the market. The key to finding the right model is to look for a camcorder with 
features you’ll use often and features that have a big impact on video quality. 



CHOOSE A VIDEO FORMAT. 

Although MiniDV remains the most popular choice among Mac 
users, it’s not your only option. Base your decision on how much 
money you’re willing to spend, whether you want to edit your 
video, and how picky you are about video quality. 

MiniDV. MiniDV camcorders record up to 90 minutes of high- 
quality video on a digital tape the size of a matchbox. The tapes 
are relatively inexpensive — less than $ 10 each if you buy in bulk 
- and widely available. The camcorders themselves range from 
around $500 to over $3000, depending on their features. 

One reason MiniDV is so popular is the ease with which you can 
edit its video. Just connect a MiniDV camcorder to your Mac’s 
FireWire port and import the footage into iMovie qr another 
video-editing application. When you’re done, you can burn the 
video onto a DVD or post it to the web. However, working with 
tapes can be frustrating. You can’t easily jump to the beginning of 
a new scene, as you can with DVDs. Instead, you’ll have to fast- 
forward or rewind to the appropriate spot. And if you aren’t 
careful, you can inadvertently tape over previously recorded video. 

MiniDVD. MiniDVD camcorders, which range in price from 
around $700 to $2000, record video onto miniature rewritable 
DVDs. You’ll spend about $9 per disc. At its highest-quality 
setting, the typical camcorder can record around 30 minutes of 
video per disc. 



To fit on the DVD, the video must first be compressed. At high- 
quality settings, the resulting video usually looks pretty good, 
but not as good as what you’ll get from a MiniDV camcorder. The 
difference is particularly noticeable in scenes with lots of move¬ 
ment, which may look jerky. These problems are amplified if you 
lower the quality settings to fit more video on a disc. 

The main advantage of MiniDVD camcorders is the instant grat¬ 
ification they offer. Once you’ve finished shooting and the 
camcorder finalises the disc, you can pop the disc into almost 
any set-top DVD player - there’s no need to upload the video to 
your Mac first. Plus, you can quickly skip to different scenes, just 
as you can with commercial DVDs. 

However, if you plan to edit the video you shoot, these 
camcorders probably aren’t for you. MiniDVD discs aren’t compat¬ 
ible with the slot-loading DVD drives on modern Macs (or, for 
that matter, many PCs): put one in, and it’ll get stuck, possibly 
damaging your drive. Few of them will let you download video 



MiniDV. Best for Mac users who want to edit their video. Shown: the 


MiniDVD. Best for people who don’t want to edit their video. Shown: 

♦kin Parinn nr'lrtrt 
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to a Mac. This means you’ll need to buy an external DVD drive 
to read the MiniDVDs - adding another couple of hundred bucks 
to the price tag. You’ll also need a special application, such as 
Roxio’s Popcorn 2, to convert the video data into the QuickTime 
format so iMovie and other Mac editing programs can import it. 

Hard drive, if you don’t like the idea of tracking down a new 
tape or DVD every time you want to shoot, you might prefer a 
hard-drive-based camcorder. These devices record video onto a 
built-in hard drive. For example, Sony’s DCR-SR100 Handycam 
can hold as much as 20 hours of video on its 30GB drive. 
However, these camcorders are fairly expensive: plan to shell out 
at least $1800 for one. 

And as with MiniDVD camcorders, you’ll have a hard time 
importing the video to your Mac and editing it, because most 
hard-drive camcorders record video in a format iMovie can’t 
read. However, you can use a program such as Squared 5’s free 
MPEG Streamclip (see “Hot links”) to convert the video into 
QuickTime files. 

HDV. HDV cameras record high-definition video onto MiniDV 
tapes. Because HD video’s resolution is more than four times 
higher than that of standard MiniDV, HD video looks great, but 
the technology is still relatively expensive — prices for HDV 
cameras start at $2300 and rise rapidly. You’ll also need plenty of 
memory and processing power to work with the video, which 
may mean upgrading your Mac. 

HDV camcorders are Mac-compatible, so you can import and 
edit the video in iMovie HD or similar applications. However, 
Macs don’t currently support burning HD DVDs. So you’ll need to 
invest in an external Blu-ray or HD-DVD burner, such as the 
Philips SPD7000 Blu-ray Disc Recorder expected later this year, 
or you’ll have to convert the video to standard-definition video 
before burning it to DVD. 

The recommendation. For Mac users who want the option 
of editing raw video footage to create a polished movie, I recom¬ 
mend sticking with MiniDV or HDV camcorders. However, DVD 


Camcorder glossary 

The language of video is complex and filled with technical 
terms and jargon. Here’s a guide to some terms you’re 
likely to encounter. 

24p. PAL video is recorded at 25 interlaced fps, but film runs 
at 24 progressive fps. Some high-end camcorders have a 24p 
mode, which records video at 24 progressive fps. While this 
mode does produce a film-like look, you don’t need it unless 
you really want to be the next Ang Lee. For a guide to 24p 
video, visit the Zerocut web site (see “Hot links”). 

CCD. One of the two main types of camcorder image 
sensors, charge-coupled devices are found on many expen¬ 
sive camcorders. CCDs tend to produce better-quality video 
than CMOS sensors and are less prone to picking up elec¬ 
tronic noise. Some camcorders use three CCD sensors, one 
each for red, blue, and green. 

CMOS. Image sensors using complementary metal-oxide 
semiconductor technology are often found in inexpensive 
camcorders. CMOS sensors are more susceptible to elec¬ 
tronic noise than CCDs; this can result in noisy video in low- 
light settings. However, thanks to recent developments in 
image-sensor technology, the quality differences are less 
significant than they used to be. 

iLink. Sony calls the FireWire port on its camcorders an iLink 
port, but the two are identical. 

MPEG-2. This is the format used to store video on DVDs and 
many hard-drive-based camcorders. Because the format has 
numerous variations, Mac apps may have trouble correctly 
decoding these files. 

MPEG-4 This compression format provides good-quality 
video in small files, and it’s based partly on Apple’s 
QuickTime technology. 

camcorders are a great option if you just want to pop your 
recordings into a DVD player, and don’t plan to watch or work 
with that video on your Mac. 



Hard drive. Best for people who don’t want to carry media. Shown: HDV. Best for people who want high-quality video and can pay for it. 

the JVC Everio GZ-MG505. Shown: the Sony HDRHC3 Handycam. 
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Battery life 



Want to make sure your camcorder doesn’t get tuckered out 
before you do? Check the battery’s mAh (milliamp hours) 
rating — you’ll usually find it listed 
in the specifications or 
manual. The higher the 
rating, the more charge 
the battery can hold. 

To extend the life of 
your battery while 
shooting, use the 
viewfinder instead of the LCD 
screen, and avoid the temptation to 
play back recently shot footage. If 
you’ll be shooting for a long time, consider buying an 
extended-life battery. These larger, heavier batteries cost 
$100 to $200 and can double a video camera’s battery life. 


FOCUS ON THE ESSENTIALS. 

Once you’ve chosen a format, you’ll need to decide which features 
are most important to you. Some, such as the image sensor and 
the zoom lens, have a direct impact on the quality of the video 
you shoot. 

Image sensor. One of the most important factors in video 
quality is the size of the camcorder’s image sensor. Generally 
speaking, the larger the sensor, the better the image will look. 
Because they can gather more light, bigger sensors also tend to 
perform better in low-light situations. 

Zoom lens. You can’t always get up close to the action you’re 
filming, so having a powerful zoom lens is essential. 
Manufacturers’ claims can be misleading. There are two types of 
zooms: optical and digital. The optical zoom is more important; 
it indicates the magnification that the lens can produce. The 
digital zoom, on the other hand, uses electronics to enlarge the 

Viewing distance. When you use the digital zoom, you pay a big price 
in quality. The image on the left is a scene shot with a camcorder’s widest 
angle; the centre image is the same scene shot with the camcorder’s lOx 
optical zoom. On the right, you see what happens when you use the 
camcorder’s 120x digital zoom: although it gets you much closer, the 
image is so grainy that you can hardly make out the subject. 


centre of the image. This cropping effect lowers image quality 
and can result in blocky, grainy footage (see the illustration 
“Viewing distance”). I recommend using the digital zoom only if 
you really need it. 

For most people, a 20x optical zoom should be sufficient — it 
gives you the freedom to switch from a wide-angle shot of a 
cricket pitch to a tight shot of an individual player, for instance. 
If you need a more powerful zoom, consider getting a telephoto 
converter, an additional lens element that attaches to the front 
of your camcorder’s lens and increases the zoom range. 

Image stabilisation. Many camcorders offer image stabili¬ 
sation to help compensate for the subtle shake of handheld 
camcorder work. There are two types of image stabilisation: elec¬ 
tronic and optical. Electronic stabilisation shifts the image slightly 
after it has been captured, while optical stabilisation moves a part 
of the lens to compensate for the movement. Optical stabilisa¬ 
tion does a more effective job, but it’s more complex and is found 
only on pricier camcorders. However, if you’re going to be 
shooting a lot of handheld footage (or if you often use the zoom 
lens), optical stabilisation is worth the extra money. 

Aspect ratio. By default, most camcorders shoot video with a 
4:3 aspect ratio (which means that the ratio of width to height is 
4 to 3). That made sense when most television sets also had a 4:3 
ratio, but these days, more and more TVs use the wide-format 16:9 
ratio. To make the most of these wide screens, many video cameras 
now offer the option of shooting video with a 16:9 aspect ratio. 

Convert old movies 



Do you have old VHS tapes that you’d like to digitise? If so, 
look for a camcorder with an 
analogue video input. 

This plug lets you 
turn your camcorder 
into a video converter. 

Just connect your VCR 
to the video input and 
record the video to the 
camcorder’s digital tape. When 
you’re done, connect the camcorder to your Mac and 
import the video into iMovie. 
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If you plan to watch your home movies exclusively on a wide- 
format TV, the ability to shoot at 16:9 is an attractive option. For 
the best image quality, look for a camcorder with a true 16:9 
image sensor - some try to fake 16:9 video by using a traditional 
4:3 sensor and merely chopping off the top and bottom of the 
image (see the illustration “Wide load”). Keep in mind that 16:9 
video won’t look very good on standard TVs, as the image will be 
much smaller than if you had shot it with a 4:3 aspect ratio. If 
you plan to send your movie off to relatives and friends who may 
not have wide-screen TVs, you may want to stick with 4:3 video. 

LCD Screen. The camcorder’s LCD screen is often the most 
convenient way to watch what you’re recording, so you should 
get one that provides a good view of your video. A two- or three- 
inch screen should be large enough for most people. Anything 
larger will waste battery power without offering much additional 
benefit. (To show off your video to a group, you can hook up the 
camcorder to a TV.) 

If you are planning to shoot 16:9 video, get a camcorder with a 
wide-aspect LCD screen, which provides a better view of the video. 

PRIORITISE EXTRAS. 

Some camcorders come loaded with extra features and special 
effects - but not all of them are worth the added cost if you have 
a tight budget. 

ShOOtinQ modes. Like digital still cameras, most camcorders 
offer shooting modes that tailor the camera’s settings to specific 
situations. A sports mode, for instance, increases the shutter speed 
to better capture fast-moving objects, producing sharper video. Be 
realistic about which modes you’re likely to use - most people 
will use only a few. The Sony HDR-HC3 Handycam, for example, 
offers a slow-motion mode that captures three seconds of video 
at 80 frames per second (fps). That’s great for a golf player hoping 
to analyse a golf swing, but it’s not very useful for filming a 
family reunion. However, almost all users will benefit from sports, 
portrait, and night modes. 

Wide load. The image on the left is a scene shot with the standard 4:3 
aspect ratio. The centre image was shot with a true wide-screen 16:9 
aspect ratio — it shows more of the scene and looks better on wide¬ 
screen TVs. Beware of camcorders that try to create the illusion of wide¬ 
screen video by simply adding black bars to the bottom and top of the 
image (a practice called letterboxing), as in the image on the right. You’re 
actually seeing less than you would with standard video. 


Still camera versus 
camcorder 

If you mostly take photos but occasionally want to capture 
video, you may be better off 
investing in a high-quality 
digital still camera that also 
records video. You can 
download this video — 
which is usually saved as 
QuickTime or MPEG-4 files 
— directly into iMovie and edit it as 
you would any other video footage. 

Just keep in mind that video quality varies from camera to 
camera. For best results, look for a camera that captures 
video at a resolution of 640x480 pixels and a frame rate of 
25fps. It should also have a microphone on the front for 
recording audio with the video. Of course, the video from 
even the best still camera isn’t as good as 
what you’d get from a dedicated 
camcorder — camcorders 
have better micro¬ 
phones that can record 
stereo sound, and they 
tend to produce 
smoother video. A 
good still camera 
should be adequate 
for the occasional clip 

Still-image capture. Most video cameras can capture photos, 
too. While this can be a useful feature, don’t expect to get the 
same quality that a dedicated still camera delivers. The image 
resolution on most camcorders tops out at 2 or 3 megapixels, and 
you can pick up an 8-megapixel still camera for under $500. 

Some camcorders (such as the Sony DCR-HC36) can record 
still images and video simultaneously, but the image resolu¬ 
tion - 640x480 pixels - is about what you’d get from a mobile 
phone camera. Most others require that you switch between 
recording modes - virtually guaranteeing that your subject 
will have become bored and wandered off by the time you’re 
ready to shoot. 
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If you plan to take a lot of photos or are picky about quality, 
you’ll be better off getting a digital still camera. They can also 
capture video (see the sidebar “Still camera versus camcorder”). 

Manual controls. Some expensive camcorders give you full 
manual control over shutter-speed and aperture settings. This 
can help you compensate for difficult lighting situations that 
may confuse the camcorder’s automatic settings (such as the 
glare of the sun shining on sand). It’s overkill for most people 
though. If you’re shooting home movies of the kids, you don’t 
need manual controls. 


Night vision. Lots of interesting things happen in the dark. 
How well your camcorder captures them will depend on the type 
of low-light mode it uses. 

All video cameras offer a passive mode for capturing low- 
light scenes. In this mode, the camcorder slows the shutter speed 
to capture more light. While this greatly increases the light 
sensitivity of the camcorder, it also results in grainy, jerky video 
(see the illustration “Lights out”). Some camcorders take this a 
step further by including an infrared LED, which emits light 
that the human eye can’t see but that the camera’s sensor can 
(on Sony cameras this is referred to as NightShot mode). The 
resulting green-and-white video looks like what you’d see 
through night-vision goggles, but is less jerky than slowing the 
shutter speed. 

Some camcorders also offer an active mode, which adds more 
light to a scene. Typically, this light comes from a small LED on 
the camera body (with Panasonic camcorders, it comes from the 
backlight of the LCD screen, which you rotate to illuminate the 
subject). These lights do a better job of illuminating nearby 
subjects, but they aren’t very bright - they reach only a metre 
or so. You’ll get much better results by investing in an external 
light that attaches to the camcorder’s hot-shoe (see “The 
Filmmakers’ rule book” for more lighting advice.) 

Lights out. The 
image on the top 
shows video shot 
in a Sony 
camcorder’s 
normal mode at 
dusk: the subject 
is barely visible in 
the low light. The 
image on the 
bottom was shot 
using Sony’s 
Color Slow 
Shutter mode. You 
can see a lot more 
of the subject, but 
the resulting video 
is very jerky. An 
even better option 
is to use an 
external light to 
illuminate the 
scene. 
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GET HANDS-ON EXPERIENCE. 

Now that you’ve decided which features you need, you should 
be able to narrow the selection of camcorders to a manageable 
number. Before you make a purchase, go to a store that offers a 
good selection, pick them up, and try them out. 

First consider how well the camcorder fits into your hand, and 
whether the controls are within easy reach. Practice using the 
record and zoom buttons. You should be able to reach them with 
your fingertips without the camcorder shaking or dipping. You 
should also think about the weight of the camcorder. While larger 
models often offer more features, they’re also much heavier. 

In bright sunlight, you may have trouble seeing the camcorder’s 
LCD. In that case, you’ll need to use the viewfinder. Make sure 
it’s comfortable to use - particularly if you wear glasses - and 
that the battery doesn’t get in the way. You may prefer a 
viewfinder that extends and tilts. 

Finally, read all you can. There are numerous magazines and 
web sites that review camcorders, but try to read local reviews, as 
the US and Australian versions of some camcorders can be very 
different. The Hub section of Australian Macworld , for instance, 
only ever reviews products available locally. ^ 

Five accessories every 
camcorder needs 

While you’re at the store, don’t overlook these digital video 
essentials. 

Tripod. A decent tripod holds the video camera steady, 
resulting in sharper video and smoother movement. If a tripod 
is too heavy, consider a monopod. Though smaller and 
lighter, this one-legged tripod provides a steady platform. 
Carrying case. Camcorders aren’t cheap. Keep yours 
protected by investing in a good 
carrying case. 

Spare battery. Although rela¬ 
tively inexpensive, a spare 
battery can save the day by 
acting as a backup if you run 
out of juice halfway through a 
shoot. Just remember to keep 
it charged. 

Wide-angle adapter. Camcorder manu¬ 
facturers focus on making their 
zoom lenses longer, which can make 
it harder to get the whole picture. A 
wide-angle adapter makes it easier to 
take group portraits, for example. 

Head-cleaning tape. A grungy recording 
head can lead to glitchy video. To 
prevent this, run a head-cleaner 
tape through your camcorder 
every couple of months. 
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THE FILMMAKERS’ 

RULE BOOK 

When it conies to making movies that people will actually want to watch, getting a good video 
camera is only part of the battle. You also need to know how to use your camera. Shaky video, 
muffled audio, and wild camera movement can ruin your movie - and exasperate your viewers. For 
video you can be proud of, follow these ten simple rules: 


I Know your camera. A roller-coaster isn't the best place 
to learn how to use your new camcorder - and neither is your 
daughter’s wedding. Before you set out on a trip or show up at 
a big event, become familiar with how the camcorder works. 
Practice changing tapes and accessing important functions, and 
experiment with different shooting modes. The more comfortable 
you are with your camera, the better your chances are of getting 
the shot when it really matters. 

Use a tripod. Few things are more irritating to viewers 
— or more emblematic of amateurish filmmaking - than 
jerky video caused by the cameraperson’s shaky hands. To 
see an immediate improvement in your video’s quality, use a 
tripod or monopod whenever possible. 

If you don’t have a tripod handy, brace yourself against a wall 
for added support. Hold the camcorder with both hands, keep 
your elbows close to your body, and use the viewfinder to frame 
the shot: you’ll have an easier time keeping the camcorder steady 
if you hold it against your face. 

Zoom and pan slowly. Quick camera movements 
can be very disorienting. To ensure that your relatives 
don’t become ill while watching your vacation films, 
slow down when zooming or panning. 

Zooming. You should take at least 30 seconds to complete a full 
zoom (moving from the camera’s widest angle to the end of its 
optical zoom). And be careful to keep the camera steady 
throughout. By taking your time, you’ll also help keep the video 
in focus: quick zooms can confuse the auto-focus feature, 
resulting in a blurry mess as the camcorder tries to catch up. 
Panning. Camera movements should also be slow and smooth. 
It’s difficult to appreciate the beauty of a long tropical beach in 
three seconds, so take your time when panning. If you’re worried 
about pacing, take the shot again at a different speed. When you 
edit, you can choose the clip you like best. 

If you’re following the movement of a fast object (such as a 
sports car or a football player), the panning motion should come 
from the hips, not from the hands. As your upper body follows 
the action, keep your elbows locked to your side and watch the 
scene through the viewfinder, not the LCD. This will help keep the 
action smooth. To prevent jerky camera movement at the begin¬ 
ning of the shot, start panning before you press the record button. 
As you pan, try to keep the subject in the centre of the frame. 


Most importantly, never zoom and pan at the same time—that’s 
guaranteed to nauseate viewers. 

Skip the special effects. Most camcorders give 
you the option of applying effects — such as fades, 
black-and-white, and sepia tone — while shooting. 
Don’t use them if you plan on editing your movie later. You’ll 
have a wider range of options and get much better results by 
applying effects in a video editor such as iMovie. Plus, you can 
undo the effect if you later decide you don’t like it; when you 
apply a special effect while shooting, you’re stuck with it. 

V Get a decent microphone. Although adequate for 
general use, most camcorders’ built-in microphones don’t 
do a very good job of picking out a voice from a crowd 
or recording someone talking from a distance. To get sound that 
you can be proud of, invest in an external microphone. 

DlYfame 

Want the world to see your latest masterpiece? Put your movie 
online, where anyone with an internet connection can view it. 

If you have a .Mac account and iLife ’06, you can use iMovie 
and iWeb to publish your movie. Another option is to use a 
free online 
video-hosting 
service such as 
YouTube or 
VideoEgg (see 
“Hot links”). 

These sites 
provide Mac 
software that 
automates the 
process of 
converting and 
uploading video 
to their servers 
or to your own 
web site. 

Sharing is caring. On sites such as YouTube, other people can 
comment on your footage and rate it. 
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First aid for bad footage 

If you get back from your trip and find that your video doesn’t 
look or sound as good as you thought, don’t panic. iMovie HD 
includes a number of filters that can correct common problems. 
Noise reduction. The Noise Reducer feature filters out 
annoying background sounds while preserving important 
stuff such as voices. To access it, click on iMovie’s Editing 
button, select the AudioFX tab at the top of the window, and 
select Noise Reducer from the list of effects. Move the slider 
to the right to be more aggressive in removing noise. Use the 
Preview button to test the results. 

Fix colours. For video that is too dark or too light, try iMovie’s 
Brightness & Contrast filter, which adjusts the video’s expo¬ 
sure. To correct for a colour cast (for instance, if you moved 
from outdoors to indoors without adjusting your camcorder’s 
settings), try the Color Adjust filter, which shifts the video’s 
colour balance. For example, drag the Hue control to the left 
if your colours look too green, or to the right if they look too 
red. You’ll find both filters in the VideoFX section of the 
Editing pane. They can’t work miracles, but they can do an 
effective job in many cases. 



Dim the lights. iMovie’s Brightness & Contrast filter can do 
much to help improve badly exposed video. 

One option is to get a zoom microphone, such as the $160 Sony 
ECM-HGZ1 Shotgun Microphone, which clips onto the camera 
body and synchronises with the zoom to better isolate the sounds 
made by the subject you’re zooming in on. This can make a big 
difference, especially in situations such as concerts and lectures. 

Another option is to invest in a wireless lapel microphone, 
which clips onto the subject’s shirt and transmits audio to the 
camera. These can be expensive (starting around $200), but they 
do a much better job of recording voices. 

Silence the wind. Although it may not sound like 
much to you, wind can wreak havoc on an unprotected 
microphone, leaving you with a video in which the 
only audible sound is rushing air. Some camcorders include a wind 
cut feature that attempts to filter out this noise. It can’t work mira¬ 
cles - voices will still be drowned out. Whenever possible, try to 


shield the microphone from wind by blocking it with your body 
or by covering it with a thin piece of fabric, such as a t-shirt. 

Add light. Although most camcorders come with 
built-in lights, they’re pretty weak. If you’re shooting 
in a poorly lit room, consider getting a separate light 
that mounts onto the camcorder’s hot-shoe (such as the $90 Sony 
HVL-HL1). Another option is to buy a couple of tripod work lights 
from a home-supply store to light the scene. For example, Wel- 
Bilt makes a 500-watt model that sells for around $90. For more 
lighting advice, check out Bill Holshevnikoffs The Power of 
Lighting for Film and Video DVD series, which explains how video 
professionals light their scenes (see “Hot links”). 

Avoid backlighting. Camcorders can’t pick 
up the range of tones that the human eye can. So 
if you position someone against a bright back¬ 
ground (such as a sunny sky), the camera will expose for the 
bright light - turning the person in the foreground into a silhou¬ 
ette. If possible, avoid pointing the camera directly at a light 
source. Instead, move around so the light is to your right or left. 
(Don’t shoot with your back to the light, as your subject will then 
have to squint to see you.) If you can’t move, see whether your 
camcorder offers a backlight control, which changes the exposure 
to compensate for backlighting. You’ll usually access this feature 
via the LCD menu or, in some cases, by pushing a backlight- 
compensation button on the outside of the camcorder. 

Use multiple tapes. MiniDV tapes are relatively 
inexpensive, but memories are priceless. Rather than 
trying to squeeze an entire vacation onto one video¬ 
tape, use a fresh tape every day. At the end of a full day of 
shooting, flip on the tape’s write-protect switch and store the tape 
somewhere safe. This way, if your camcorder is stolen, you won’t 
also lose several days of video. 

X Keep Shooting. It’s always better to shoot more 
video than you think you need. If you’re visiting a 
picturesque location, take video from several different 
angles, letting each shot run for at least 30 seconds. People in 
the business call these establishing shots: they give the viewer a 
sense of place. ^ 

Say what? 

You’ll get far better sound from an external microphone, but 

to connect one of these 
mikes, you’ll need a 
camcorder with a micro¬ 
phone input (in most 
cases, it’s a 1 /8-inch 
stereo minijack, although 
some camcorders have their 
own proprietary connections). 
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The ways of the web. 


By Dan Warne. 



Hot Links 


Mobile web 
that works 


mini.opera.com 

Get Opera Mini 

whitepages.com.au/wp/search/search_text.jhtml 

White Pages text-only search 

google.com/ig/mobile 

Google Personalised Mobile 

rn.gmail.com 

Mobile GMail 


M OST people’s experience of trying to use the internet on 
their mobile phone has been utterly frustrating. It’s excru¬ 
ciatingly slow and web pages look nothing at all like they’re 
meant to (not surprising considered they’re designed for desktop 
screens and being displayed on a tiny screen with substantially 
lower resolution). 

The sting in the tail is often that when the phone bill arrives, the 
mobile data charges are staggering. Telcos charge around 2c per kilo¬ 
byte for casual mobile data usage, which doesn’t sound like much 
until you consider the homepage of CNN.com is 300KB and that’s $6 
worth of GPRS usage. 

Mobile networks have turned the limitation into an opportunity, 
providing an array of mobile-sized content options which are yours 
with just a few clicks and an offensively large per-view download fee. 

But one small Java application has turned all that around. Opera 
Mini is a micro-sized web browser that can run on any phone that 
supports Java applications — just about any mobile with a colour 
screen released in the last five years. It’s only a 100KB download, so 
it only takes a couple of seconds to download and then you can easily 
transfer it to your phone using Apple’s Bluetooth File Exchange utility. 

If your phone doesn’t support Bluetooth, it’s just as easy to point 
your phone’s inbuilt web browser at the Opera Mini home page (see 
“Hot links”) and download it directly from there — though it may cost 
a couple of dollars in mobile data charges, of course. 

The magic of Opera Mini. What’s really clever about Opera 
Mini is that unlike a full blown web-browser, very little of the rendering 
of the web page is actually done on your phone’s puny CPU and 
memory. Instead, when you request a page, it is received at Opera’s 
headquarters and processed there on high speed servers for 
optimum viewing on your particular model of mobile. All the images 
are scaled down to an appropriate size for your particular mobile 
handset and Flash animations, videos and other bandwidth inten¬ 
sive elements that your phone can’t cope with are stripped out. 

What is then transmitted to your phone is a page that displays 
very quickly on your phone and uses significantly less of the pricey 
GPRS data. 

Furthermore, because the page is all pre-rendered, it comes down 
to your phone in one continuous stream. Opera Mini doesn’t have 
to sit there waiting for a request for an image to be received and 
acknowledged before it requests the next, for example. 

Pick your GPRS rate. Even though Opera Mini can dramati¬ 
cally reduce bandwidth usage, it’s still worth ringing your mobile 
operator and asking what their latest deals for data usage are. Some 


older plans have default rates that are nothing short of highway 
robbery: 2.2c per KB (or $22 per megabyte) for example. 

Optus and Three appear to have the best value plans for light 
internet usage at the moment: for customers of Optus’ capped 
plans, there’s a $4.95 per month option that provides up to 4MB of 
usage. On Three, $5 a month gets you 5MB, and further usage is 
capped at $29 for up to 100MB. 

Telstra Mobilenet is very expensive for light usage: $5 only gets 
you 1MB, $10 buys 3MB, and so on. Vodafone is also costly, at 
0.5MB for $2.95 or 2MB for $9.95 (even worse, customers on 
Vodafone capped plans only have the option of time-based usage of 
GPRS, at $1 per 5 minutes.) 

Sites worth putting in your 

pocket. Once you’ve got Opera Mini 
installed on your phone and you’ve 
sorted out a fair access rate for GPRS 
data with your telco, here are some 
web sites you should bookmark in your 
phone (see “Hot links” for the URLs): 
White Pages text-only search. This 
text-only search page for the White 
Pages lets you look people up without 
having to gabble out details to a 
Telstra operator 

Google personalised mobile. Once 
you’ve set up your Google Personalised 
home page on your desktop computer 
(google.com/ig) and added news feeds 
and content modules of your choice, 
you can log in to it on your mobile and 
browse from there. 

Mobile gmail. Sure, your phone may 
have an inbuilt e-mail client. You may 
even have your eye on a Blackberry that 
can store your last few hundred unread 
e-mails. But is there any phone on the 
planet that can provide an instant search 
box for all 2.5GB of your e-mail stored at 
GMail? Didn’t think so. (tip: forward all 
your incoming e-mail to Gmail, and use 
it as an instant-search e-mail repository, 
now available on your phone!) ^ 

Dan Warne is passionate about the state of broadband in Australia. 


vvhitepaqes.com.au 

Search 

Enter your search details to 
locate a whitepages.com.au 
listing. 

*Family/Business Name: 


[Australian macworld 


Initials: 


Street Name: 



Weather 

^Sydney 

~8t3* I li* Today 

19* Wed 

5 day forecast 

The Sydney Morning Herald National 

3 Well be an energy 
superpower: PM 

» Wheels on bus go round a bit 



From: MALIBAL PR 
To: dancollect 
Date: 5:41 pm 

Subj: Press Release: MALIBAL(TM) 
Unveils New Lightweight Intel(R) 
Core(TM) Duo Notebooks 


MALIBAL(TM) Unveils New 
Lightweight Intel(R) Core(TM) 
Duo Notebooks 

Powerful Lotus and Bodhi Series 
Laptops Excel with Great 
Mobility and Performance 
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The Hub. 


By Anthony Caruana. 


Mobile. 


© 

Hot Links 

www.gpspassion.com 

All About GPS 

www.tomtom.com 

TomTom GPS 

www.garmin.com 

Garmin GPS 

www.gme.net.au 

Garmin distributor 

www.hp.com.au 

HP Australia 

www.mio-tech.com.au 

Mio DigiWalker Home 

www.navman.com.au 

Navman GPS (02) 9879 9000 

You are here 

T HE Global Positioning System 
(GPS) was designed and is 
controlled by the United States 
Department of Defense. It’s a network of 
satellites first launched in 1978 which can 
pinpoint the coordinates of almost any point 
on earth with startling accuracy. 

A GPS receiver needs a signal from at 
least four satellites to confirm your latitude, 
longitude and elevation. Combined with a 
map and some smart software you can get 
a fix on where you are, the best route to 
take to a destination and how long it’ll take 
to get there. 

The GPS jigsaw. GPS devices require 
a number of components that work together 
in order to function. 

Satellites. For your receiver to work you’ll 
need clear skies above you in order to get a 
signal from the aforementioned four satel¬ 
lites. The GPS receiver is a chip and 
antenna attached to a screen with some 
nifty software. All of the units I tried out had 
an integrated antenna, and although all 
offered an option for an external aerial I 
never needed it. 

Maps. All of the devices I looked at sourced 
their maps from Sensis. This means that if 
one device has an error, it’s likely they all 
share the same error. Sensis updates its 
maps regularly, adding new details such as 
points of interest and regional centres — 
and correcting errors. 

Software. Linking the hardware with the 
maps is an interface you interact with and 
the artificial intelligence that plots the route. 
This can vary between devices significantly 
and I’d strongly recommend trying before 
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Devices. 

The receivers I looked at varied 
substantially. I looked at two PDAs that 
have been extended to include a GPS 
receiver and software. Others are designed 
as portable GPS receivers that can be 
used with a car mount or while you’re 
walking around. Dedicated in-vehicle units 
are also available. 

Mio Digiwalker 136+. With a pop-up 
antenna, the Mio Digiwalker 136 is based on 
a Windows CE core with most of the 
Windows-like elements of the operating 
system hidden. 

The Mio 136 offers easy connection to a 
PC — handy as the device also doubles as 
a MP3 player. However, there’s only limited 
storage capacity as the SD slot provided is 
used for maps. That said, there’s no real 
need ever to connect this to a PC as the 
entire unit is ready to use straight from the 
box. All the required software is preloaded in 
the device’s ROM. 

The car mount is a hinged number. This 
makes it easy to position and move the 
display to suit, but shakes a little while 
driving. The device can be easily removed 
from its holder as it just snaps into place. If 
you keep your maps and music on separate 
cards and don’t want to use them at the 
same time then you can carry the device as 
a portable MP3 player. 

Configuring the device to suit my 
preferences was reasonably straightfor¬ 
ward, although I was a little confused at 
first as the device and map settings are in 
two different places. However, once that 
was sorted it was easy to toggle between 
2D and 3D map views and create 
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Usability is reason¬ 
able, but the touchscreen reflects its 
Windows CE heritage with the stylus required 
when performing some actions such as 
using the T9 keypad for entering addresses. 

Costing $749 from distributor Synnex 
(1300 100 100), the Mio 136 offers good 
value for an entry-level device. 

Mio Digiwalker 269+. GPS hardware has 
plummeted in price over the last few years. 
The Mio Digiwalker 269+ continues that 
trend by combining a competent piece of 
hardware, localised maps from Sensis and a 
user interface that glues all of that together. 

Although the package contains three CDs 
of applications, the 269+ works as soon as 
you get it out of the box. There’s no complex 
configuration (although I changed a few of 
the default settings once I was up and 
running). Initially, the device was providing 
too much information with warnings for 
upcoming turns coming at an annoying 
frequency. However, I was more than happy 
to be reminded when I approached a fixed- 
position speed camera. 

The car mount worked very well. It has a 
flexible 20cm gooseneck that didn’t bounce 
much while in motion. As the display is only 
3.5 inches this was important as the maps 
and other information needed to be easily 
readable at a quick glance. The 269+ can 
be easily removed so that you can take it out 
of the car. 

The MioMap software is the middleware 
between the maps and the SiRFStarll GPS 
chip. Despite being built on Windows CE it’s 
nnt stvlus-danendent. with on-screen 
























The Hub. 

Mobile. 




047 


buttons large enough to be operated with a 
finger. Also, when the car is moving, all 
controls are disabled so that you keep your 
eyes on the road and not the 269+. 

The 269+ has a 2.5GB hard disk to store 
the full set of Aussie maps leaving the SD 
slot free for a card full of MP3s that can be 
played through the 269+ for a little in-car 
entertainment. The inbuilt speaker is fine for 
voice instructions from MioMap but not 
really good enough for music. 

The $1199 tag is a little pricey, especially 
when compared with the TomTom GO910, 
but it is a competent device. Again, the 
distributor is Synnex (1300 100 100). 
iPaq hw6515 Mobile Messenger. HP’s 
hw6515 blends a quad-band phone, PDA 
and GPS receiver into a single device in an 
attempt to create a perfect piece of kit for 
the mobile professional. 

The hw6515 doesn’t ship with a memory 
card of maps. Instead, it downloads maps 
on demand from Wherels Navigator. 
Although you get a month’s free access to 
these maps when you buy the device, 
ongoing use attracts a fee — a 12-month 
subscription comes in at $299. On top of 
that you’ve also got the ongoing expense of 
your GPRS connection as that’s used for 
the downloading. 

The hw6515 runs Windows Mobile 2003 
Phone Edition. Although the OS isn’t the 
latest, it’s adequate as the changes 
between WM2003 and WM5 aren’t that big. 
The 75mm screen runs at a resolution of 
240x240 rather the rectangular 240x 320 
most Pocket PCs use. You’ll need to make 
sure that any third-party apps you use 
render correctly in this unusual resolution. 

One of the things I really liked was that the 
hw6515 seemed to be able to lock onto the 


required four satellites faster than most 
devices, even in Melbourne’s CBD between 
the tall buildings. 

The mapping software and route calcula¬ 
tion worked well and, despite having to 
download maps as needed, I didn’t see any 
significant performance issues. However, I 
felt that a higher-resolution screen would be 
of benefit as the hw6515 trailed the entire 
field in that regard. 

Considering that this is a phone, PDA and 
GPS device, the $899 price tag makes this a 
cheaper proposition than three separate 
devices, but take the ongoing expenses into 
account before making your decision. HP is 
on 13 13 47. 

TomTom GO910. Talk about a complete 
package! The G0910 is the Rolls-Royce of 
this round up. With a beautiful display and a 
super-simple user-interface I was able to get 
up and running in a few short minutes. 

The car mount was secure. Rather than 
going for a hinge or gooseneck mechanism 
it uses a ball and socket arrangement that 
provides a good range of movement without 
being wobbly while driving. The mount 
doesn’t just hold the unit up — it’s a docking 
station with connectors for a wired micro¬ 
phone, audio output, antenna and power 
supply. There’s also a remote control for 
backseat drivers. 

The GO910 is also equipped with 
Bluetooth as it doubles up as a wireless car 
kit for your mobile phone. 

Setting destinations and route calculation 
is excellent. There’s a progress indicator to 
let you know how long it’ll take to determine 
a route. However, it’s scarcely needed. I set a 
route of over 600km and the GO910 calcu¬ 
lated it in just a few seconds. 

The user interface was easy to navigate but 
I’m still baffled as to why the 
designers of GPS systems 
seem to think that alphabet¬ 
ically-arranged keypads are 
easy to use. Most people 
are accustomed to 
QWERTY layouts. Surely we 
can be given a choice. 

In any case, I could enter 
a destination by selecting a 
suburb, street and house 
number. As I entered one 
piece of information, the 
available options were 


narrowed. For example, enter a suburb and 
the only streets I could enter were the ones in 
that suburb. 

There are user options aplenty to set. There 
is a vast array of different voices to tell you 
where to go in UK, American and Aussie 
accents. Setting a preference for roads you 
prefer not to use and avoiding tolls was easy. 

There’s a dock for connecting to a 
computer. When I hooked it to my 
PowerBook, it appeared as a removable 
disk. I could drag MP3s to the music folder 
for playback while driving as the G0910 can 
even act as a jukebox. 

At $1179 the G0910 is at the premium 
end of the market. However, when you 
consider that it’s a hands-free kit and 
jukebox as well brilliant GPS unit, it repre¬ 
sents great value for money. Tom Tom’s 
products are distributed here by Ingram 
Micro and sold through major retailers. 
TomTom One. You’d be forgiven for 
expecting the TomTom One to be a let down 
after the GO910 but you’d be wrong. Trim 
the remote control, media player and 
docking station car mount, make the screen 
a little smaller and you’ve got the TomTom 
One. It retains the GO910’s software and 
excellent performance. 

Using the same Wherels maps as most 
Aussie GPS units, the TomTom One calcu¬ 
lates routes very quickly and is easy to read. 
You can selectively display points of interest 
such as hotels, parks and just about 
anything else you can think of. 

The car mount is a hinged unit that locks 
into position. Repositioning it involves loos¬ 
ening two knobs — one for up/down and the 
other for left/right. Once its in place there 
should be little need to move it but it can be a 
little tricky to place when you first get started. 

The TomTom One uses an SD card for 
map storage rather than the 20GB hard 
drive the GO910 uses. The TomTom One 
can connect to a Mac and you can browse 
the storage card, but there’s little value in 
doing so. There’s Mac software in the box 
for updating maps and you can buy maps 
for TomTom devices from the company’s 
web site in case you decide to take your 
TomTom unit overseas. 

The Bluetooth 1.2 receiver lets you pair to 
a mobile phone to make data connections 
for access to online services to get traffic 
and weather information. However, the units 
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are described as being “ready” for TomTom 
PLUS services as these aren’t offered in 
Australia yet. 

At $799, the TomTom One offers excellent 
value. It’s fast, easy to use and would suit 
most road warriors. 

Garmin Nuvi 310. The Nuvi 310 was easily 
the prettiest device I looked at. The mini¬ 
malist styling of the Nuvi is decidedly Mac- 
like and the user interface is exceptionally 
easy to use with just three options on startup 
— each easily activated with a finger tap. 

Although it use the same Sensis maps as 
every other device in this round-up, Garmin 
has managed to dress up their appearance, 
with the 3D mode the most attractive option. 
Unlike the Mio devices, with their larger 
screens, the Nuvi 310 keeps the interface 
simpler with only zoom in and out options 
available. Like the other devices, by default 
most other options are disabled unless 
you’re stationary. 

Typing in a destination is very quick, as the 
Garmin software employs predictive entry. 
Once you enter the first few characters of a 
suburb or state a short list of possible 
options appears, negating the need to tap 
more than three or four letters. 

Route calculation, while not as fast the 
TomTom units, is quick with just a few 
seconds taken for a 600km journey. 

The car mount of the Nuvi 310 is its most 
annoying feature. As it employs a ball and 
socket, I expected a wide range of motion. 
However, as the Nuvi 310 has a flip-out 
aerial the ability to position it is limited. 

As well as being a GPS the Nuvi 310’s inte¬ 
grated “Travel Kit” application provides the 
device with a MP3 player, audio books, 
picture viewer, world 



clock, currency and measurement converters 
and a calculator. Bluetooth is becoming a 
standard feature on high-end GPS receivers 
and the Nuvi 310 can act as a wireless 
headset for your mobile. PC linking is via USB 
and you can transfer music and images from 
a Mac as the Nuvi 310 connects as a mass 
storage device. 

Other than the annoying car mount there’s 
a lot to like about the Nuvi 310. At $1199 it’s 
certainly not an entry-level device but it 
looks great and works well. Garmin devices 
are distributed here by GME Electrophone 
(02 9844 6666). 

Garmin iQue M4. The iQue M4 is a Pocket 
PC, running Windows Mobile 2003 Second 
Edition, that’s been adapted by having GPS 
added to it. The GPS software starts auto¬ 
matically when the flip-out aerial is opened 
up and there are signs of thoughtful integra¬ 
tion of the GPS hardware with the rest of the 
operating system. 

Despite being a Pocket PC, I didn’t find I 
needed to look for the stylus, as on-screen 
buttons are quite large and easily tapped 
with a fingertip. Considering that this is a 
PDA first, with the GPS added on, the inte¬ 
gration is excellent. 

I especially like the Today screen plug-in 
— while driving, this screen screen displays 
your current location, expressed meaning¬ 
fully as an address rather than latitude and 
longitude, and the next turn on your journey. 

A menu item is added to the contact list, 
providing a link between the address book 
and the iQueNav software. Tap and hold on a 
name, and the software displays the address 
on a map and can quickly plot a route. 

In-car use is a mixed bag. The car mount is 
steady with two points of articulation. A hinge 
controls up-down movement with a ball and 
socket connection allowing the device to be 
angled for optimal viewing. However, I found 
that in bright sunlight the screen surface was 
reflective and difficult to read. 

I did experience some stability issues with 
the iQue M4 as well. The device sponta¬ 
neously rebooted when looking at the Pocket 
PC Asset View applet (in Settings) and it 
hung once while doing an address look up. 

With a price tag of $969 the M4 does elim¬ 
inate the need for a PDA and a separate 
GPS unit. On that basis it does offer good 
value for money. GME Electrophone (02 
9844 6666) is the distributor. 


Navman iCN 520. Like the Mio Digiwalkers, 
the Navman iCN 520 is a Windows CE- 
based device. In fact, it’s a decidedly PDA- 
looking handheld with the only giveaway 
being that the screen is in landscape orienta¬ 
tion and there are a couple of extra buttons. 

I found the maps clear and easily read 
without too much reflection visible on the 
screen. The car mount used a suction cup 
that connected to a ball and socket arrange¬ 
ment which kept the unit held firmly and 
provided for excellent positioning with 
almost no wobble while driving. 

The infrared red remote provides access 
to the same commands as hardware 
buttons but I’d prefer to see RF or Bluetooth 
controls so that you don’t need line-of-sight 
access to the device to use it. 

Preferences are easy to set using the 
touchscreen, although I did need to use the 
stylus. The rest of the on-screen interface is 
quite minimal, making this device particularly 
user-friendly. 

As with all of the devices tested, the 
Navman includes a list of past trips, making it 
easy to return to old destinations. You can 
also set a list of favourite places, making it a 
breeze to get back to that favourite watering 
hole. However, I couldn’t ask the iCN 520 to 
recalculate an alternate route if I didn’t like the 
original one unless I created a multi-stop trip 
and specified another destination along the 
way I’d prefer. 

Route calculation was quite zippy and, 
although slower than the TomTom units, was 
still respectable and didn’t leave me twid¬ 
dling my thumbs. 

As you’d expect, the iCN 520 worked 
straight out of the box. However, you’ll need 
access to a PC for updating maps. 

Lacking Bluetooth puts this device at the 
lower end of the market. While it’s a solid 
performer, the $999 price is a little hefty. It 
won’t disappoint you but it isn’t the best 
bang for buck. Navman Australia is on 02 
9879 9000. 

The last word. It was a near thing but 
the TomTom GO910 was the device I’d most 
like to keep. With the integrated Bluetooth 
hands-free, gorgeous screen and lightning- 
fast performance, it stood out from the pack. 
If your budget doesn’t stretch that far, the 
TomTom One and Garmin iQue M4 wouldn’t 
be bad buys. ^ 
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TECHNOLOGIES 


iHome 

the home system for your iPod 


SDI 


® 


W 


HIGHLY RECOMMENDED 

iLounge.com j All Things iPod 


•World's Number 1 Selling iPod accessory 

• Wake and Sleep to iPod®, radio, or buzzer 

• Built-in docking station charges iPod® 

• Compatible with any generation of iPod® 

• AM/FM Alarm Clock Radio with Digital Tuner 

• Gradual Wake and Gradual Sleep. Snooze 

• Aux Line-in for portable CD Player, other MP3 players, etc. 

• Reson8™ Speaker Technology for high quality bass and clarity 

• Control Volume, Setting Functions, and Tuning with high precision 
optical reader dials 

• Full-function remote controls both clock radio and iPod® 






For all docking iPods® 
including nano! 


V | IV# 

Sound Chamber Technology 



CoNeXuS 

Australian Distributor 
www.conexus.com.au 
PH: 02 9975 2799 FX: 02 9975 2966 


SDI Technologies Inc. www.ihomeaudio.com 


* except iPod® shuffle 


012306 











































New Products from Try & Byte 


Kensington 4-in-1 charger for iPods $49.95 


Also sync your iPod at home while 
using an FM transmitter with the 
convenient detachable USB docking 
cable. , - 


pjl Made for 

©I iPod 



Sync or charge and use a dock connecting device simultaneously! 
The Kensington 4-in-1 car charger charges click wheel iPods 
(including nano and video) and also includes a pass-through 
dock connector which allows FM transmitters (or other dock 
connecting devices) to run while 
charging your iPod. A safety fuse 
prevents damage to your iPod from 
power surges. 


Language Now! vIO $79.95 

Now with MP3 learning for iPods. 

Learn Language Now! is an immersion program that enables 
learners take basic vocabulary and quickly progress to more 
advanced comprehension and use.Grammar, vocabulary, 
reading, listening, pronunciation skills, and more are empha¬ 
sized through the use of native 
language texts, videos, and sto¬ 
ries that immerse the user in the 
foreign language and provide 
opportunities for language 
investigation, skill-building and 
role play. 

Available in: Spanish, French, 

German, Italian, Russian, Chinese, 

Japanese, Dutch, Portuguese, 

Polish and more... 



Kid Pix Deluxe 3x 


$59.95 


You can also import your favourite 
iTunes tracks into your projects, 
import photos from iPhoto, export 
picture and an-imations into 
iMovie and even import music 
from Garageband*. 

*Requires free downloadable update. 


jj^. 


Mac 

Universal 



Create Podcasts and iPod video ready content. 

It has never been easier for kids to create their own podcasts 
or to share their animated pictures and slideshows with family 
and friends with Kid Pix Deluxe 3x.With iLife06 integration you 

can create Kid Pix podcasts* and get them listed with RSS 

* 


XBrand Laptop Stands 

XBrand Lapdesk with 
Retractable Mousepad: 

Designed to insulate your legs 
and clothing by shielding you 
from heat generated by your 
laptop. Also Improves your 
comfort and productivity by 
enabling you to use an standard mouse when using your lap¬ 
top in your lap. - $49.95 

XBrand Adjustable Laptop Stand: 

Improve comfort and productivity by 
transforming your laptop into a desktop 
computer.The 360° Height Adjustable 
Laptop Stand offers better ergonomic 
positioning of your laptop. - $89.95 





Civilization 4 

Now Shipping - $64.95 



Call of Duty 2 

Now Shipping - $64.95 


iRocks Slim Keyboard + Mouse Bundle 

Great Value — $59.95 


Print Shop 2 

Universal Binary- $89.95 


i-rocks i-mini USB mouse 


i-rocks i-mini slim keyboard 


E&OE. Prices and specifications subject to change without notice. Prices do not include delivery. 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://www.apple.com/au/buy/ 


TRY BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 



























The Hub 


Video 


By Seamus Byrne 

0 

Hot Unks 

www.stone.com/videator/ 

Stone’s Videator software 

www.sorensonvrs.com/squeeze/ 

Sorenson Squeeze 

www.miraizon.com/products/products.html 

Cinematize 

www.redgiantsoftware.com/magbulsuit.html 

Magic Bullet 

Fun with video 

T HIS month I’m taking a look at some 
great video gear that deserves 
attention, but is difficult to bring 
together under any unified banner. If we 
must give these products a label, they are 
all about making it easier to do more and 
have more fun with your video, in one way 
or another. So let’s get in there and start 
with the fun making. 

Videator. Stone Design calls Videator 
editor and effects package “Movie Magic for 
Mere Mortals”. While it has an easy to use 
interface, it isn’t well suited to all-out video 
edits. In combination with iLife, though, this 
can really add some zing to some of your 
iMovie endeavours. 

There is a real mix here, ranging from low¬ 
brow amateur hour to incredibly polished — 
particularly notable is its set of edge effects. 
All together there are more than 100 effects 
offered here, and they use OS X Tiger’s Core 
Image and Core Video technologies to apply 
in real time. In truth, much of this capability is 
built into Tiger, so most of the effects offered 
here are simply being unlocked from within 
the operating system. Some do appear in 
iMovie, but many more don’t. 

As this relies on Core Video, introduced in 
Tiger, it will only work with OS X 10.4 or 
better. This technology also requires your 
system video card is up to a certain stan¬ 
dard, and the list of supported cards is on 
the Videator web site (see “Hot links”). 

There is a 14-day “full strength” trial down¬ 
load available, so it is well worth a test drive. 
If you like it, pay the reasonable $US49 
license fee to keep using, which also 
includes free upgrades for life. 

Sorenson Squeeze. You can waste 
a lot of time running video outputs to a 
variety of formats. Particularly if you have a 
need for web and disc distribution, where 
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multiple outputs for 
each can be neces¬ 
sary to be sure 
everyone can view 
your work easily. 

For those whose 
time is money, 

Sorenson Squeeze 
becomes an excel¬ 
lent proposition. 

Sorenson’s 
compression 
engines are some 
of the best in the 
business, and for 
those who know 
them, Squeeze includes Video 3 Pro, Spark 
Pro, MPEG-4 Pro and AVC Pro. Along with 
the inclusion of Flash 8 and Real engines, 
you have access to the obvious suspects, 
plus GuickTime, Windows Media, and 
MPEG-1/2. Presets are here to suit DVDs, 
CDs, high definition, and streaming 
settings to suit dial-up and broadband 
users. Even iPod compression is specified 
in the preset lists. 

Beyond presets you can get your hands 
dirty with settings to aim for compression 
perfection. 

It all comes together in the batch tree, 
where your media files and compression 
selections cascade into a list of jobs to be 
performed. Add the videos you need, or set 
a watch folder that Squeeze will act on 
whenever new files appear. Your job lists are 
easily saved so you can come straight back 
at any time. 

If you regularly have complex compression 
work, Squeeze could save you a lot of time 
and effort. A trial is available from the 
Sorenson web site. 

Recommended retail is $599 and you can 
get it from Aussie distributor Adimex 
(02) 9906 4556. 


Cinematize. One point I like to stress is 
that DVD is no good as an archive format. 
Among other reasons, a DVD is very difficult 
to deal with should you ever want to retrieve 
footage for use at a later date. Should you 
find yourself in this situation, though, 
Cinematize is an excellent application for 
getting access to exactly what you need 
and putting it back in play as an editable 
piece of video. 

The number one reason for buying 
Cinematize is its ability to capture as much 
or as little from a DVD as you want. You have 
frame-accurate start- and end-point capture 
selection, with preview playback available so 


sen 
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File Size 

► Video Manager Files 

304.0 KB 

► Video Title Set 01 

817.6 MB 

► Video Title Set 02 

12.6 MB 

► Video Title Set 03 

9.6 MB 

► Video Title Set 04 

29.1 MB 


► Video Title Set 06 

40.1 MB 

► Video Title Set 07 

63.6 MB 
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CINEMATIZE ' 2 
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you can check what you are going to grab. 
The format options are also excellent, with 
good control over aspect ratio and capture 
quality and codecs from raw video streams 
to QuickTime and MPEG-2. 

Cinematize works with unencrypted DVDs 
only, so it is really for those who are making 
their own discs or working with discs from 
friends, family or colleagues. 

This is very easy to use and you get great 
results for not too much effort. If you have a 
need for capture from DVD, grab the demo 
and try it out. 

Cinematize is available online for 
$US59.95 or $US69.95 + shipping if you 
really want a boxed copy. 

Magic Bullet. We’ve touched on this 
product briefly in the past and there is no 
doubt it deserves a greater introduction. 

For anyone who needs professional 
results when pushing to give video a film 
look, Magic Bullet is the leader of the pack. 
Used widely in Hollywood, commercial 
production, and visual design in general, 
Magic Bullet offers many filters for you to 
add mood and substance to your video 
footage. It is so good at what it does it is 
even used to seamlessly insert video 
footage into an otherwise 35mm workflow. It 
may be that people who have worked on the 
project can spot the difference, but an 
unknowing eye will see it as being cut from 
the same cloth. 

At its heart is an excellent 24p conversion 
tool, which will de-interlace and convert both 
60i (NTSC) and 50i (PAL) source material. In 
conjunction with a crop tool, you can move 
from any video framing to any widescreen 
standard you like, all the way out to the 
widest of the wide Cinemascope 2.67:1 
ratio. The team behind Magic Bullet points 
out that shifting to 24p is also a good idea 
for distributing your videos for viewing 
online, as the progressive scan mode is less 
bandwidth- and processing-intensive for 
video viewing applications. 

Along with this is a set of 65 preset film 
treatments, which offer cooling, warming, 
bleaching, tints, saturation changes, and 
more. The Magic Bullet web site lists exam¬ 
ples of which films some of these presets are 
inspired by, covering some film and television 
classics well known for their heavily art- 
directed use of colours, such as Traffic, Three 


Kings, The Matrix, CSI, and Technicolor circa 
1932. Magic Bullet also includes the best 
black and white conversion results I have 
seen, giving a wonderful smooth, velvet feel. 
These are just presets, with an underlying 
toolset that lets you build as many of your 
own filters as you like, or tweak the presets to 
suit the results you want. 

If you then want to go further and add 
some of the grittier sense of film, there is a 
further set of 13 film damage effects. These 
will add those classic analogue problems 
like grain, splotching, scratches, dust, and 
other projection artefacts. 

Another excellent toolset is the film style 
dissolves. It is very difficult to get a good fade 
up to white from a standard editing package. 
Things just seem to wash out without any of 
that classic sense of burn that looks so good 
with a film version. Magic Bullet gives you that 
true burn out option for a dissolve, plus 
equally impressive fade to black that makes a 
standard fade out look decidedly average. 
These seem to be tailored to looking good 
when viewed on a large screen too, where 
standard video transitions start to appear too 
sharp for their own good. 

Finally, Magic Bullet includes tools for 
checking your video to ensure you meet 
broadcast-safe specifi¬ 
cations. Some inexperi¬ 
enced users can be 
caught out by this 
issue, where certain 
colours, levels of 
contrast and brightness 
look fine on the 
computer but won’t 
display properly on a 
TV. While there are 
larger technical 
concerns behind broad¬ 
cast spec, generally 
speaking this is about 
ensuring that your 
images look good no 
matter what the output 
screen. Quite like using 
broadcast-safe frames 
to ensure text and 
important movement 
will appear on any 
screen, or using web 
safe colours on a web 
site, meeting broadcast 


spec will ensure you know how your video 
will look no matter what the destination. 

The 2.1 version update (which is free for 
2.0 owners) has introduced support for high 
definition video, which had been the only 
concern for Magic Bullet. High definition 
support just makes the filters and conver¬ 
sion engine look even better, with more data 
to work with translating into more detail in 
the final result. 

This is a demanding application, and only 
high-end systems can expect to work with 
its real-time capabilities. Others will need to 
render effects or run “real-time” at frame 
rates of around 8-12 fps. 

While this really is a fantastic piece of soft¬ 
ware, I can only wish it would run stand¬ 
alone. Instead, the Suite edition operates as 
a plug-in for Adobe After Effects 6.0 or better. 
If you aren’t an AE user, this gets very expen¬ 
sive. A more focused version (based around 
the film effect filter system) called Magic 
Bullet Editor, which is also much cheaper, is 
available for use within your editor of choice 
— Final Cut, Premiere, Avid or Vegas. 

Magic Bullet Suite is available from Smart 
Digital Australia on 1300 365 015 for a 
recommended retail price of $1199, while 
the Editors version will set you back $479. ^ 
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We Know All the Ins and Outs 


Out of luck? With an Advanced Digital Video Converter from Canopus, you 
won't need luck to make all the right connections. ADVC products are compatible 
with all video cameras, decks and editing systems — Windows®- or Mac OS®-based. 

It's what's inside that counts! At the heart of every ADVC, the innovative 
Canopus codec chip provides the industry's highest picture quality preservation 
and A/V synchronization. 


ADVC300 



is the ultimate choice for bidirectional analog-digital 
video conversion. Featuring 3D digital noise 
reduction, frame synchronization and Line Time 
Base Correction (LTBC), ADVC300 instantly 
cleans, stabilizes and preserves old VHS and 
Hi8 tapes in clean DV format. High-quality 
component video output enables viewing 
using a broadcast monitor. 


ADVC110 






S VEDCO OUT vtoeoour 


*-AUCHO OUT-L DCIN6V 


>®iia 


is the ideal device for capturing and outputting 
analog video from any FireWire-equipped 
notebook or desktop computer. There are no 
drivers to install and, when used with a 6-pin 
FireWire cable, a power supply is not required 


Visit www.canopus-aust.com 
ph (03) 9885 5888 


ADVC 


Advanced Digital Video Converter 


video innovation 


canopus 





















Subscribe now to Macworld for one year and pick from 
either of the following hot iPod accessories. Subscribe 
for two years and receive both E! 



Get the iPoDonut that protects your iPod’s touch 
wheel from scratches and use its Glow In The Dark 
feature to find your iPod easily at night whether it is in 
your car or at the bottom of a large bag. And hey, it 
comes with a bonus Screen Protector that will help to 



keep your iPod Nano or Video safe all day or night. 

Or choose the Tune Transfer and unlock the potential 
of your iPod. Stuck? Not able to move songs from your 
iPod to your authorised computer? Tune Transfer will 
do that and more. Perform backups of your favourite 
tracks or create several song libraries. 


AVAILABLE: In two versions, the iPod Nano or Video. 
IMPORTANT: Be sure to include your iPod’s 
specifications for delivery. 

SUBSCRIBE NOW: (Prices - 1 YEAR $75 / 2 YEARS 
$119) 

CHOOSE ONE OF THESE OPTIONS: 

EMAIL: subscriptions@niche.com.au 
PHONE: FREECALL 1800 804 160 
FAX: FREEFAX 1800 802 326 
MAIL: Complete your details on the reply-paid 
subscriptions card in this issue and send it in. 


Annual cover price is $83.40 (inc GST). Overseas subscription rate is $120.00 AUD. I understand my subscription will start with the next available issue and will be mailed only once 
payment has been received. Privacy A Your name and address details are retained by the subscriptions department at Niche Media and are used to fulfil your subscription and premium, 
send your renewal notices and possible information on other Niche Media publications. *Your free gift will be shipped once payment has been received-. iPoDonut - System Require¬ 
ments: Available in Nano and Video Ipods. Or Tune Transfer - System Requirements: PC Minimium Requirements: Windows 2000/XP; Pentium 500 MHz; 128 MB RAM; 100 MB Free 
HD Space; CD Rom Drive working USB 2.0 or Firewire: connection to iPod. Macintosh Minimum requirements: System OS X (10.1.5) or higher; G3 400 MHz processor; 128MB RAM; 
100MB Free HD Space; CD - ROM Drive; Working USB 2.0 or FireWire and connection to iPod. 
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The Hub. 


Photo. 


By Ian Yates 

© 

Hot Unks 

www.ebay.com.au 

Some of the worst photos ever taken 

Shooting for eBay 


T HE modem equivalent of the garage 
sale is eBay. There’s almost no limit 
to what gets offered on eBay these 
days — you can list whenever you like and 
the market will soon let you know if you’re 
over, or under, the going price for your item. 

All you have to do is take a snapshot of 
your item, and wait for the bids to begin. 

There are two good reasons to include a 
photo with your eBay item. It attracts buyers 
of course, but more importantly buyers can 
easily see the actual condition of your item. 
Buyers don’t seem to mind buying used items 
with a few dings and blemishes — as long as 
they know about them before they bid. 

However, a quick perusal of eBay will 
reveal some of the worst photos ever taken. 
Just how hard can it be to get a decent 
image for your eBay item? In fact it isn’t too 
hard, as long as you follow some simple 
steps, and arm yourself with some knowl¬ 
edge about eBay’s requirements. 

Not much required. You can get a 

quite presentable eBay item image using 
natural light and a smooth white piece of 
cloth — for example a bed sheet. 

Although natural light is free, you can have 
too much of a good thing and the best light 
is filtered and even rather than bright and 
sunny. What you really want is a bright day 
with total cloud cover. 

Take your freshly ironed bed sheet outside, 
drape it over a garden chair and place your 
item in the middle of the seat. Set your 
camera to the “landscape” picture setting, to 
give better depth of field, and snap away. 

You want your item to fill the frame but if your 
camera won’t focus close enough, take the 
shot at the closest distance that gives a 
sharp picture, and then crop the image later 
in iPhoto or Photoshop. 

Standard eBay photos only allow for 
400x300 pixels, so there’s no point 
uploading anything at a higher resolution. 
Those eBayers with bigger photos in their 
ads are either paying extra for the privilege 


or linking to their own web site where their 
photos are stored. 

For a few dollars. If you don’t want 
to wait for the next bright-but-cloudy day, 
you need to take control of the lighting your¬ 
self. The simplest way to achieve flat, even 
lighting is to use a “shooting tent”. Of course 
the best place to buy a shooting tent is on 
eBay. They come in several sizes with 
matching prices from about $30 up to $80 
for the biggest model. The shooting tent is 
constructed using a spring-metal frame so it 
packs down to a 30cm disc — but unless 
you are already an expert with those 
portable sun shades you see at the beach, 
don’t expect to ever get the thing back into 
its slipcase after you open it. 

Armed with a shooting tent all you need is 
a table outdoors and a bright day. The tent 
provides the flat, even lighting for your item, 
despite the vagaries of sunshine and clouds. 
You can also use the shooting tent indoors, 
but you’ll need a lamp each side. These 
don’t have to be photographic studio lamps, 
because modern digicams will automatically 
set the colour balance close enough for your 
eBay ads. 

Using the lamps is quite easy — you just 
adjust them until the item looks evenly lit, and 
then take the photo. Whether you are using 
natural light or lamps, you’ll need to disable 
the flash on your camera, otherwise the flash 
will swamp the shot and re-introduce the 
shadows you’re trying to avoid. If your 
digicam has a “fill-flash” mode, try experi¬ 
menting with the settings because some light 
from the front will often improve the photo. 

For a few dollars more. Serious 
eBayers might want to invest in a “shooting 
table” — available, of course, on eBay. This is 
a lightweight chair-shaped device with the 
back and seat made from a continuous piece 
of translucent plastic, curved slightly to avoid 
shadows and crease lines. One advantage of 
the shooting table is being able to put a light 


055 



source underneath, which makes your eBay 
item appear to float in space. You’ll need to 
light the item from the front using lamps or 
flash — the best results are achieved by flash 
bounced off a white ceiling. You can easily 
replace the background of shots taken on the 
shooting table using Photoshop or similar 
photo editing software, if you want a non¬ 
white background. 

A shooting table comes into its own if you 
are listing lots of items on eBay, because 
once you get the settings right you don’t 
need to spend much time editing the photos 
before posting. Of course none of these 
methods will help you take a decent photo 
of your car or boat, unless you can afford a 
shooting tent large enough to drive into, in 
which case you probably own eBay and no 
doubt hire a professional photographer to 
take your listing shots. 

For the rest of us, following these simple 
suggestions will go a long way to ending 
the ugly blurred photos on eBay, should 
attract some more interest in your items and 
reduce the number of complaints from 
surprised buyers. ^ 
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Better than a box of shoes 


© 

Hot Links 

www.kavasoft.com/Shoebox/index.php 

Shoebox 


S HOEBOX software is designed to 
make it easy to organise digital 
photos by content. The latest 
version has an updated interface and can at 
last backup to external hard disks. Shoebox 
makes the digital workflow easier than ever 
for media professionals, providing a 

Specs for dSLRs 

xO Optics Pro software is designed 
to improve the image quality of 
digital SLR cameras and advanced 
digicams. DxO Optics Pro has a database 
of cameras and lenses, which it uses to 
correct known aberrations in lens geometry 
as well as being able to compensate for 
incorrect exposures and reduce noise. 

Canon's big gun 

C ANON captured the hearts and 

minds of many prosumers with its 
EOS 10D digital SLR, blitzed the 
opposition with its successor the EOS 20D 
and has now morphed that success into the 
EOS 30D. The most obvious upgrade is the 
LCD monitor on the back, which is nearly 
twice the size of the viewing area on the 20D 
and sports a much wider 170-degree field of 
view. Other tweaks include spot metering 
and Canon's Picture Style processing para¬ 
meters for producing finished JPEGs. 

The 30D sticks with the 8.2-megapixel 
CMOS image sensor used in the 20D, 
which is more than adequate for most 
photographers. Enthusiasts might have 
wished for an increase in megapixels but 
it’s the virtually noise-free imaging at ISO 
settings below 400 which keeps winning 
praise from reviewers and users alike. The 
30D's shooting performance is marginally 
improved over the 20D, particularly in the 
area of continuous shooting. 

The EOS 30D can capture between 20 and 
43 large fine JPEGs at 5fps. RAW capture 


complete solution for cataloguing, organ¬ 
ising, storing and archiving. For example, 
Shoebox can show which photos need to 
be backed up, and then burn them to a set 
of CDs or DVDs. Shoebox remembers 
which photos are on which discs, so they're 
easy to find. 


DxO Optics Pro version 4 introduces 
advanced colour features, new optical 
corrections, improved workflow and speed 
as well as plug-in compatibility with Adobe 
Photoshop, and will be available shortly after 
this goes to print. Pricing of upgrades and 
full versions of DxO Optics Pro v4 is yet to 
be announced at press time, so check the 


rate is also 5fps but the buffer can only 
handle about ten shots before pausing for 
breath. Capturing moving subjects is why 
you need continuous shooting, but you also 
need a clever auto-focus system and the 
30D has one. Using the At servo setting 
produces a high percentage of in-focus 
images even when pointed at the local 
motorcycle races. Staying in focus while 
chasing little Johnnie down the sports field 
should be no problem at all with this camera. 

The 30D's ergonomics are identical to the 
20D so if you were happy then you’ll be just 
as happy now, and the 30D's body is slightly 
smaller and lighter than the 10D, but you’d 
need a tape measure and scales to prove the 
point. The rechargeable battery is good for 
about 900 shots on the best JPEG setting. 

Extra goodies. Canon’s Picture Styles 
technology, first seen in the EOS 5D and 1D 
Mark II, has been grafted onto the 30D. 
Picture Styles are included for a wide variety 
of requirements, and each can be adjusted 
in terms of sharpness, contrast, saturation 



Shoebox runs on Mac OS X Panther or 
later, and integrates with Spotlight in Mac 
OS X Tiger. Shoebox comes in two versions: 
Shoebox Pro ($US79.99) for digital media 
professionals, and Shoebox Express 
($US29.99) for home users with up to 10,000 
photos. You can purchase Shoebox online 
(see “Hot links”). ^ 


company’s web site (see “Hot links”). There 
is not presently an Australian distributor so 
you’ll have to buy online. ^ 

© 

Hot Unks 

www.dxo.com/en/photo/v4/default.php 

DxO Optics 


and colour tone. The 30D provides three 
user-defined Picture Styles that can be 
configured in the camera or downloaded 
from Canon's web site (see “Hot links”). 

The EOS 30D retails for $2299 body only. 



© 

Hot Unks 

www.canon.com.au 

Home of EOS 

web.canon.jp/lmaging/picturestyle/shooting/fi 
le/index.html 

Download Picture Styles 
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Don’t buy your Apples at a premium... 



visit www.buymac.com.au 

We offer great deals on everything for your Mac,with 
delivery straight to your door - anywhere in Australia! 


WIN one of 10 USB Voice Over IP Phones! 

Enter competion code “BANANA” on 
checkout page when you purchase online for your chance to win. 
Hurry! Competion exclusive to Macworld readers and closes 31/10/06. 


Call 1800 BUY MAC (1800 289 622) 

PalaeoGraphics Level 1,285 Glenhuntly Rd. Elsternwick Vic 










The Hub. Music. 


By David Holloway, Photograph by Graham Body 

© 

Hot Unks 

www.davidbridie.com.au 

The tender trap 

Pro File: David Bridie 


D AVID BRIDIE has been writing songs 
for well over twenty years, and what 
a discography he has. Best known 
for his work with Not Drowning Waving, 

Bridie has for the past 17 years been a 
pivotal part of My Friend The Chocolate 
Cake as well as releasing solo albums and 
composing for film and TV. His most recent 
project has been RAN (Remote Area Nurse) 
for SBS TV that featured a range of Torres 
Strait Islander performers and music. 

AMW: What was the first Mac you 
owned? 

Bridie: A Power Mac 7200. I got into 
computers late. When I was working with 
John Phillips (Not Drowning Waving collabo¬ 
rator), he had all the computer stuff. 

AMW: So why did you choose to go 
with Macs? 

Bridie: I was told fairly definitely by people 
whose opinion I respected that there wasn’t 
really a choice. I don’t know any musicians 
who have a studio above demo-level that 
don’t use Macs. 

AMW: And what are you using now? 

Still using a G4 desktop and on System 9. 

I’m really happy with what it does. I will move 
up to OS X eventually. This is a great beef I 
have — for me to go to OS X all my favourite 
plugins will be irrelevant and that pisses me 
off. I’m no boffin and over the last three 
years I’ve got to a point where I know how it 
all works and I can be creative with it. Last 
year was the first time I did a project on my 
own without needing to ring people up and 
ask for help. So for me the upgrade to OS X 
will be costly. Whilst I like Macs, I don’t 
worship them like some people do. 
Capitalism threw a massive party when 
music computers came out. 

AMW: Are there particular plugins you 
couldn’t live without? 

Bridie: Amp Farm is great; I love (Serato) 


Pitch ‘N Time. I use that all the time. All the 
Virus stuff I’m enjoying. There’s a whole lot 
of orchestra samples I use that I want to 
continue to be able to use. 

AMW: What’s your take on Digital 
Right Management and services like 
the iTunes Music Store? 

Bridie: Being able to buy individual tracks is 
a great idea, but we’ll see. 

AMW: With your work would it seem 
counter-intuitive for people to buy 
one song out of something you’re 
doing on an album? 

Bridie: It wouldn’t bother me if that happens 
and anything that makes it easier for people 
to buy music I think is a great thing. With 
vinyl and cassettes I used to borrow stuff 
and if I liked it I’d either buy it or buy the next 
record they released. Burning a CD is not a 
huge issue. I find it very amusing that record 
companies come out and talk about “what 
about the artist”. It’s like, what about the 
artist they’re paying $2.80 for a CD that 
costs thirty bucks? And out of that you’re 
taking 50 percent of the film clip, every beer 
you ever bought them and the recording 
costs all come out of that $2.80 as well. 

AMW: Are there any gripes you have 
about the Mac OS? 

Bridie: Compatibility. How stupid is it that 
stuff I’m using on System 9 is totally 
outdated by OS X? It’s a decision that has 
no respect for the client whatsoever, treating 
you with disdain. They do it because they 
can get away with it but it’s hard to hold 
loyalty to a product that treats you like that. I 
understand with the pace of technology that 
it can be hard to make everything compat¬ 
ible but I don’t see why an old attribute can’t 
flow through to the new system. 

The other side of it, I think it’s been a 
great move to have had a Mac-based 
studio. I can make really good quality 
records with a set-up like this. The albums 




have acoustic stuff to synth and sample- 
based stuff and it works really well. It’s great 
for anyone to be able to demo a record, get 
a MBox and stuff around with a laptop. I do 
a lot of location recording and I’m looking 
forward to using a laptop. 

AMW: For anyone making music on 
their Mac, it’s easy to self-censor, 
believing that what is being created 
isn’t worth much. Have you ever 
struggled with doubting the quality of 
what you do? 

Bridie: Everyone has to learn about how to 
deal with that at some stage. Hugh Jones, 
who produced the last Not Drowning Waving 
album, had a great phrase which was “the 
larger the microscope the further up your 
own arse you get”. It’s good to have a 
healthy doubt of your own ability and know 
that the best musicians to work with are the 
ones who don’t think they’re great. ^ 
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Specialising in Everything mac 

Sales, Hire, Service, Training & Support 



iPod nano 2GB 
now only $287 

iPod nano 4GB 
now only $343 



iPod Sale! 

Save up to $35 off Apple's RRP 

iPod 30GB 
now only $428 

iPod 60GB 
now only $564 



AppleCare for iPod 

ONLY $65 (RRP $99) 

Extend your iPod's warranty 
and support to two years 



Take advantage of our low prices on all new Intel Macs! 



MacBook 13" 

1.83GHz Intel Core Duo - 512MB RAM 
60GB Hard Drive - Combo Drive 

Free Delivery ONLY $1,690.00 

Within Sydney Metro 



MacBook Pro 15.4" 

2.16GHz Intel Core Duo - 1GB RAM - SuperDrive 
100GB Hard Drive - 256MB Video Memory 

Free Delivery ONLY $3,835.00 

Within Sydney Metro 



MacBook Pro 17" 

2.16GHz Intel Core Duo - 1GB RAM - SuperDrive 
120GB Hard Drive - 256MB Video Memory 

Free Delivery ONLY $4,220.00 

Within Sydney Metro 



Mac Pro 

The Fastest Mac ever 

Featuring Two Dual-Core Intel Xeon Processors 



Configure Your Own Mac Pro! 

Call for More Information 

Recommended Configuration 

2x 2.66GHz Dual-Core Intel Xeon - 1GB RAM 

250GB Hard Drive - SuperDrive - GeForce 7300 GT (256MB) 

Free Delivery ONLY $3,835.00 

Within Sydney Metro 



Elgato EyeTV for DTT 

All New Design Watch TV on your Mac! 

Only $245! 





Mac mini Intel Core Duo 

1.66Ghz Intel Core Duo - 512MB RAM 
80GB Hard Drive - SuperDrive 

Free Delivery ONLY $1,215.00 

Within Sydney Metro 


iMac Intel Core Duo 17" 

1.83Ghz Intel Core Duo - 512MB RAM - SuperDrive 
160GB Hard Drive - 128MB Video Memory 

Free Delivery ONLY $1,930.00 

Within Sydney Metro 



t0ff99 


$99.95 

New MacBook 13" Sleeves 


MacPower M9 Mini Pod 

External Hard Drive and USB 2.0 / Firewire 400 Hub 


ME) 



160GB -Only $285 
250GB -Only $325 
320GB -Only $375 
500GB -Only $759 



Save on Microsoft Office 2004 Mac 

Microsoft Office Mac 2004 EDU - Only $199 ($249 RRP) 
Microsoft Office Mac 2004 Standard - Only $435 ($475 RRP) 


iMac Intel Core Duo 20" 

2.0Ghz Intel Core Duo - 512MB RAM - SuperDrive 
250GB Hard Drive - 128MB Video Memory 

Free Delivery ONLY $2,510.00 

Within Sydney Metro 




Run Windows XP and Mac OS X on your 

new Intel Mac! 


Parallels Desktop for Mac 

Run Simultaneous Systems 
from $135 ($145 RRP) 

Windows XP Pro OEM 

For new Mac purchases only 
from $269 ($349 RRP) 



Emdigital” 


Email sales@emdigital.com.au 
iChat emdigital@mac.com 


Authorised 
Solutions Reseller 


www.emdigital.com.au 


Phone 02 9817 7622 
Fax 02 8569 2329 


































Diagnose, Fix and Prevent Problems! 

Techtool Pro vrs 4.5... now shipping on Universal Binary on Dual Boot DVD 


Tell me about this amazing software Technician? 

TechTool Pro 4 is a complete Macintosh repair shop. In fact, it's 
so good that Apple includes a copy of its sibling,TechTool Deluxe, in its 
AppleCare Protection Plan. If you have ever experienced a system bomb, 
freeze, crash, or indecipherable error code, TechTool Pro 4 can help you get 
your computer running smoothly again. 

You don't need to be an expert technician to run TechTool Pro 4. 
The interface allows you to easily perform a comprehensive suite of tests 
unattended, so even novices can run the program with just one click of 
the mouse. At the conclusion of testing a detailed report is generated. This 
report summarises what was done, alerts you of any problems that were 
found, and instructs you how to proceed to correct them. 

If you are the type of user who wants to explore the inner work¬ 
ings of your hardware and software in depth, TechTool Pro 4's detailed tests 
and reports will delight you. Almost every type of test you can imagine is 
available. TechTool Pro 4 even includes data recovery routines. These can 
often rescue important files from drives that no longer mount. If you wish, 
TechTool Pro 4 will also monitor your computer in the background, alerting 
you of developing problems so that you can address them as quickly as 
possible. 

The program multitasks for optimum speed and performance. An 
innovative feature unique to TechTool Pro 4 is the eDrive. The program lets 
you create an emergency startup partition that includes TechTool Pro 4 on 
one of your hard drives. It does this without the need to reinitialise your 
hard drive. Once you have an eDrive (which can be easily updated), you no 
longer need to use the program DVD for testing or maintenance. 

The Only Complete Solution on the Market 

No product comes close to TechTool Pro 4 for ensuring that all of 
your hardware and software is operating at peak performance. No other 
software gives you the peace of mind that comes from knowing that your 
valuable data is protected by the latest technology. With a single mouse 
click, TechTool Pro 4 can automatically run a series of sophisticated tests 
that will troubleshoot almost any problem you are having with your 
Macintosh. Nothing else even comes close to TechTool Pro! 


UseTechTool Pro 4 to: 

• Check critical computer hardware • Repair hard drive problems 

• Monitor computers in the background for impending problems 

• Obtain a detailed summary of hard drive S.M.A.R.T. parameters 

• Defragment hard drives • Optimise volume directories 

• Back up critical directory data • Recover data from damaged drives 

• Create an eDrive repair partition to work on a computer's startup volume 

• Securely delete important data from hard drives 



Universal 




Now Shipping! 


TechTool Pro covers the most important maintenance aspects of your 
Macintosh: 


Diagnostics & Repair 

TechTool Pro includes options to thoroughly check various 
hardware components, drives and other aspects of your computer 
system. One of the most important tests is the S.M.A.R.T. test, which 
checks for impending drive failure. 


Optimisation 

■■ This feature defragments the files on your hard drive and 
consolidates all of the free space into one large block. Optimising 
enhances the overall performance of your drives and simplifies file 
storage layout. 



, Data Recovery 

jgy TechTool Pro includes routines that can search a damaged 
drive and attempt to recover valid files to another location. Even if a 
drive is damaged beyond repair, you may still be able to save 
important data that had not been backed up. 


Safety 

The Safety feature can be configured to protect your drives 
by automatically creating backups of critical drive directory data. It can 
also test the computer for developing problems and alert you, both 
onscreen and via email, if problems are detected. 


eDrive 

One of the most innovative features of TechTool Pro is th 
eDrive. This is a bootable Mac OS X partition containing TechTool Pro 
and a small copy of your system that you can use in an emergency or 
for regular maintenance. It is created on one of your hard drives 
without the need to reformat. 


TechTool Pro 4 is a feature-packed release of the most 
comprehensive diagnostic, repair, and maintenance utility of all time 
A must-have Macintosh application, this utility from Micromat is truly 
the one indispensable product you need to ensure your Mac is alway: 
trouble free. 


System Requirements: 

• Macintosh PowerPC G3 or greater. (Beige G3 machines not supported. Fo 
these and older Macintosh models, use TechTool Pro Classic.) 

• Mac OS X 10.4 or greater. • DVD-ROM drive. • 512 MB RAM or greater. 

Owners of Techtool Pro 

Current owners of TechTool Pro 4 can purchase* the DVD 
update to version 4.5.1 directly from www.techtools.com.au. 

Due to the sheer size of this new release, we are unable tc 
offer it as a download. In addition, Intel based Macs require the nev\ 
media in order to boot. Mac OS X 10.4 (Tiger) is required to install 
TechTool Pro 4.5.1. The DVD contains a disk image of the TechTool Prc 
4.1.2 CD for those who wish to install TechTool Pro 4 under Mac OS > 



www.nextbyte.com.a 
CalM300 361 119 



poyi/ormcdia 

02 9280 2333 www.powermedia.com.au 


Techtools 



Streetwise 

www.streetwise.com.au 


COMPUTERS 


www.compnow.com.au 


1300 761 466 
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check our website 
for a list of resellers 
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Apple and education in Australia. 


By 


Martin Levins. 


Hot Links 


One to one part two 


www.apple.com/server/documentation 

tutorialss on setting up mobile accounts 

Stager.org 

Gary Stager, of Pepperdine university, answers the naysayers’ questions 

bombich.com 

Mike Bombich details ways of setting up student deployments 


I N my last column I discussed the infrastructure needed for successful 
1:1 laptop deployment. These requirements are fairly similar to those 
required for a solely desktop-based network, and you won’t get much 
argument: everyone wants a stable, reliable network. 

The other three focus areas that I identified — Management, 
Finance and Pedagogy — are where the naysayers will flourish. They 
flourish because the very notion of a 1:1 environment is essentially 
disruptive: it challenges the role of both teacher and learner, 
confronts traditional pedagogical practice and forces one to consider 
the question: how do learners learn best? 

In fact, one of the outcomes of any large-scale ICT project is that 
educational debate is rekindled as you are asked to justify the 
outcomes in terms of improved learning (it’s interesting to note that 
new textbooks are rarely subjected to such 
rigour). Introduction of any mass deploy¬ 
ment of laptops is likely to be accompa¬ 
nied by questions such as “what if 
they look at inappropriate sites” and 
“should we block everything so they 
can concentrate in class”. 

There is a sort of distortion field around 
computers whereby teachers, who 
would normally be able to deal easily 
with inappropriate material and distractions 
involving other media, find themselves 
suddenly helpless. Just because there’s a chunk of 
silicon and plastic involved doesn’t mean that things change (in this 
respect anyway). In fact, there’s an excellent teaching opportunity. 

In Selling the Dream of 1:1 Computing , Gary Stager states: “You 
do children no favour by insulating them from some of life’s less 
desirable elements, especially since they already spend so much 
time using computers. You teach children how to respond to inappro¬ 
priate images or solicitation, just as you teach them not to get in a 
car with strangers”. 

These types of human management issues will be accompanied 
by questions relating to battery management, access to power 
points, and space on desks. Again, most teachers would know how 
to deal with a student whose pen had run out of ink, but the 
computer running out of power is somehow different. 

There are two issues here: one of motivation and another of how 
the machine is to be used. Make the learning sufficiently motivational 
and the student is as likely to forget to charge the laptop as they are 
to forget to charge their mobile phone. Second, if every child is to 
use their laptop for every waking moment of the day, then you have 
a clear infringement of Levins’ first law of ICT use (whenever a 


computer is used to solve a problem, the first thing you should do is 
to turn it off), and your ICT plans are severely flawed. Where’s the 
time for thinking, reflecting, perhapsing and talking? 

Likewise, if there’s insufficient desk space to accommodate a 13- 
inch iBook, then there’s probably not enough for a textbook and 
notebook anyway. 

The type of network accounts provided for users will need some 
serious consideration so that the question of what happens when their 
computer breaks down can be answered. Essentially, OS X Server can 
provide one of three different accounts: a network home, where the 
user’s data is held on the server, a local home where the data is held 
in a folder on the local hard disc, and a mobile account (not known to 
many schools) which is a hybrid of the two. 

The mobile account is really the best option for individual laptops, 

especially when combined with 
network synchronisation. In this 
model, user data are synchro¬ 
nised with a network copy on a 
scheduled or on-demand basis, 
making it possible for a fully 
synchronised account to be 
reinstated automatically. 

The scenario here is that when 
a user’s machine is faulty, they 
can be issued a replacement machine. 
On login, the user’s data are copied from the server and all proceeds 
as if there were never a problem. There are some exceptions, notably 
with the contents of the user’s Library, but this should be rectified in 
OS X 10.5 (Leopard) just in time for the 2007 school year. 

In the specific case of newly synchronising a machine, an Ethernet 
connection is best to cope with the data rate needed, but wireless 
connections cope well with day-to-day synchronisations. Remember that 
in a 1:1 scenario, you won’t get the huge network spike normally asso¬ 
ciated with logging on and off at the beginning and end of each period. 

Westley Field, Director of online learning and IT manager at 1:1 
laptop school MLC Burwood, comments “Like the foundation for a 
building, infrastructure and management are key: if it fails techni¬ 
cally, teachers won’t use it irrespective of perceived value. To support 
learning anywhere, anytime all the time, we have to keep laptop and 
network downtime to a minimum”. 

How you afford to do this, and the pedagogical considerations of 
1:1, I’ll deal with next issue. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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How to. 



By Kirk McElhearn 




HotUnks 

www.smileonmymac.com 

DiscLabel 

www.trancesoftware.com 

iTunes Publisher 

www.dougscripts.com/itunes/scripts/scripts03.ph 
p?page = 1#makepdfbooklet 

Make PDF Booklet AppleScript 

Print from iTunes 

Cover artists 


I F you’re busy grooving to your favourite tunes, you may not have realised that iTunes 
has some powerful printing features in addition to its music-playing abilities. You can 
print custom inserts for CDs you’ve burned from your playlists, create lists of your 
songs and albums to show friends, and even print a list of a backup DVD’s contents. 

Plus, you can save any of these documents as PDF files that you can send to other 
people — for instance, as a hint about the kind of music you like (and what you already 
own) before your birthday or another gift-giving occasion comes up. 


Jewel-case inserts. iTunes lets you 
print several types of documents, but 
you’ll probably find that jewel-case 
inserts are the most useful. They’re 
perfect when you burn an album 
purchased from the iTunes Music Store 
or when you create a custom CD for that 
special someone. 

There are three kinds of inserts: text- 
only lists of songs, single-album 
covers, and mosaics. To get started, 
create a playlist for your CD and select 
it (for an album, you can navigate to it, 
using iTunes’ Browse mode. Click on 
the Browse button in the upper right 
corner of the iTunes interface or press 
3€-B). Then select File: Print, and you’ll 
find many options in the Theme drop¬ 
down menu. 

Single album. If you’re burning an album 
and want to put its cover art on your 
insert, select Single Cover from the 
Theme menu (in addition to using the 
preceding methods, you can also choose 
what to print by selecting your entire 
library and using iTunes’ search box to 
isolate that album’s tracks). This theme 
puts that album’s cover art on the insert’s 
cover and then prints the track list over a 
faded version of the cover (for the inside 
of the CD case). While this insert won’t 
look as nice as the inserts that come with 


CDs purchased in a music store, it will 
add pizzazz to your jewel case. 

Mosaic. If you’re burning a compilation 
- a playlist of songs from multiple 
albums - then you might choose the 
Mosaic theme for your jewel-case insert. 
iTunes will scale your album art to fit as 
many covers as possible on the front of 
the insert (see the screenshot “View 
them all”). It also prints a faded version 
of the mosaic for the track-list back¬ 
ground on the interior side of the insert. 

Although you can’t choose which 
album art goes where in the mosaic, you 
can adjust the number of tracks in your 
playlist to alter the look of the insert. If 
you prefer to just use one big cover, you 
can choose the Single Cover theme; 
iTunes will pick the cover of the selected 
song in your library or playlist. 


Song and album lists. iTunes 

offers other options for printing song 
and album information. The Song 
Listing option lets you print a list of the 
selected tracks, using one of several 
themes. You can print song names and 
lengths, artists, and albums; you can 
add your ratings, last-played dates, and 
play counts; or you can choose the 
Custom theme, which includes all the 
visible columns in your playlist or 
library. The Album Listing option lets 
you print a list of songs by album or a 
list of all your albums and artists. 
Albums. While their purpose may not 
be as obvious, there are good reasons 
to print song and album lists. For 
example, you can print a list of all the 
albums in your library, take the list 
with you when you go shopping, and 


View them all. A 
CD jewel-case 
insert with a 
mosaic cover 
shows album art in 
colour for all the 
songs in your 
playlist. 


My Compilation 

1. Only in Dreams / Weezer 

2. She Said, She Said / Gov't Mule 

3. War Pigs / Gov't Mule 

4. Soulshine / Gov't Mule 

5. Boulevard of Broken Dreams / Green Day 

6. Luxurious / Gwen Stefani 

7. Ordinary People / John Legend 

8. Touch the Sky / Kanye West & Lupe Fiasco 

9. Jungle Boogie / Kool & The Gang & The G... 

10. Living In the Country / Leo Kottke & Mike... 

11. Symphony No. 40 in G Minor, K. 550: IV. ... 

12. Don't Know Why / Norah Jones 

13. Once Upon a Time There Was an Ocean / ... 

14. Once in a Lifetime / Talking Heads 

15. Tuesday / Trey Anastasio 

16. Island In the Sun (Live) / Weezer 

17. Sweet and Lovely / Thelonious Monk Qua... 

18. Troubadour / Kula Shaker 

19. Ice Cream / Steve Krmock Band 

WmedwHhrriine* 
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see whether you’re missing something 
by a particular artist. 

To print song and album lists, select 
your library in the iTunes Source list (if 
you’re in Browse mode, make sure that 
you have all your genres, artists, and 
albums selected in the browse columns). 
Now select File: Print, select Album 
Listing, and choose a theme. You can 
choose Songs By Album, which prints a 
list of songs organised by album (see the 
screenshot “List this”), or List Of Albums, 
which prints just the names of albums 
and artists, along with the number of 
songs and total time for each album (as 
with the other printing options, you’ll 
see a preview to the right of the selection 
area). Be careful when you print one of 
these lists: they can be long if you have 
a large library, especially the Songs By 
Album list, which includes album art. 

You can also print lists of selected 
items, such as all the albums by a 
certain artist (select that artist in the 
search box or in Browse mode) or in a 
certain genre, or the contents of playlists 
or smart playlists. 

Songs. Lists of songs are useful mostly 
for the control you have over what gets 
printed. As with album lists, you can 
print a song list of anything: a playlist, 
all the music by an artist, or the contents 
of a specific album. With song lists, you 
can choose to print your ratings, the last- 
played dates, or the columns you have 
displayed in iTunes (which you can 
change by selecting Edit: View Options or 
by pressing 3€-J). If you’re a DJ working 
from one or two iPods, for example, you 
might want to have a list of your songs 
in order of beats per minute (bpm). 

Engage the Print command, select Song 
Listing, and then choose Custom from the 
Theme drop-down menu (which uses the 
current display for the printout). You can 
check the results in the preview section 
of the Print dialog box. Print this file, 
and you can scan your music libraiy at 
any time for songs that have a specific 
bpm. Song Listing printouts are also 
useful if you’re burning backup data 
DVDs of all your music and want to 
know which files are on which discs. 

You can even print song and album lists 
from your iTunes Music Store Purchased 


playlist, to keep track of eveiything 
you’ve spent your hard-earned bucks on. 
Here’s another cool trick: If you click on 
iTunes’ Store preference pane and select 
the Buy Using A Shopping Cart option, 
you can add songs and albums to your 
shopping cart and then select them and 
print them as if they were a playlist. This 
is ideal for letting people know what 
you’re in the mood for the next time they 
want to give you the gift of music. 

PDFs. As with other OS X Print dialog 
boxes, you can also choose to “print” 
any of these lists to PDF files that you 
can view on any computer or send to 
friends. To create a PDF list, set up 
your list the way you want it, click on 
the Print button, and instead of 
choosing Print in the resulting window, 
click on the PDF button and select 
Save As PDF (the process varies 


slightly in versions of OS X older than 
10.4). Now you’ve got a digital version 
of your list (or insert) that you can 
send across the internet. ^ 


List this. A list of your albums or songs can 
help you keep track of your collection when 
you’re away from your Mac. 



When iTunes isn’t enough 


If you want to print a snazzy disc label to 
go with a CD insert, iTunes won’t help 
you. You’ll need to turn to an application 
such as SmileOnMyMac’s DiscLabel 3.0 
(see “Hot links”), an easy-to-use program 
that helps you lay out both labels and CD 
inserts, import graphics, and tweak fonts 
for unique results. You can use the 
program’s built-in templates or design 
your own, and DiscLabel lets you add 
custom text to your CD inserts — some¬ 
thing that iTunes doesn’t allow. 

What if you don’t want to print a list of 
your library’s contents but still want a way 
to share them? Try Trance Software’s free 
iTunes Publisher 4.1 (see “Hot links”), 
which lets you create web pages with the 
contents of your favourite playlists, or 
even text files that you 
can import into a 
spreadsheet to organise 
your collection (you can 
also do this by control- 
or right-clicking on a 
playlist in iTunes and 
selecting Export Song 
List). iTunes Publisher 
gives you full control 
over which columns are 
included, you can 


Playlist: Library 



create HTML pages by song or by album, 
and you can remove duplicates or add 
your own playlist notes (see the screen- 
shot “Web list”). 

Finally, here’s a trick that’s perfect for 
karaoke parties: print your own karaoke 
song lists with lyrics. You probably 
know that you can add lyrics to any 
track in your iTunes library (select a 
track, press 3€-l, click on the Lyrics tab, 
and paste the words). AppleScript 
maven Doug Adams has created the 
free Make PDF Booklet script (see “Hot 
links”), which lets you create a PDF 
booklet containing tag info from the 
selected tracks (or every track from the 
selected playlist), including lyrics, and 
then add the PDF to your iTunes library. 

You can print out the 
PDF, complete with 
lyrics, and pass it 
around at your next 
party — so there’s 
no excuse for people 
not to sing. 


Web list. Publish a 
partial or complete list 
of your iTunes library’s 
contents on the web 
with iTunes Publisher. 
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By Christopher Breen 


© 

Hot Links 

www.adobe.com/au 

Get Adobe Reader and other Acrobat products 

www.mozilla.com 

Get Firefox 

www.schubert-it.com/ 

PDF Browser Plugin 

addons.mozilla.org/firefox/636 

PDF Download 

www.smileonmymac.com 

PDF Pen 

www.macworld.com/weblogs/macosx- 

hints/2005/12/slimreader/index.php 

More PDF acceleration tips 

Outwit PDF annoyances 

Advanced acrobatics 


F ROM downloadable tax forms to your company’s online forms, Adobe’s Portable 
Document Format (PDF) files are everywhere. That’s no surprise: PDFs preserve a 
document’s look, and you can open them on any computer. Flowever, PDF files — 
and the applications and utilities that generate and read them — can be confusing. 


Control PDFs in Safari. As of Mac 

OS X 10.4 (Tiger), when you access a 
web-based PDF file, it opens in Safari’s 
browser window rather than down¬ 
loading to your desktop or opening in 
Preview — but how do you navigate 
through these documents? 

Control-clicking on the displayed PDF 
reveals there’s more here than meets 
the eye. From the contextual menu you 

Going on Safari. Convinced that there must 
be an easy way to zoom in on PDF files that 
display in Safari? Trust your instincts and 
control-click on the page — the tools you need 
are in this contextual menu. 


can open the PDF in your Mac’s default 
PDF reader (Preview), zoom in and out, 
view the PDF as a single page or as 
facing pages, and jump to the next or 
previous page (see the screenshot 
“Going on Safari”). 

Add options with Reader. If you want 
greater control over the PDF files 
displayed in your browser window, you 
may wish to install Adobe’s free Adobe 
Reader (see “Hot links”). It includes 
AdobePDFViewer.plugin, an internet plug¬ 
in that lets Safari users view PDF files 
with Adobe’s more feature-rich PDF 

viewer. This viewer adds a 
toolbar to Safari that not 
only provides zoom 
controls that don’t require 
the control key, but also 
lets you search a document 
— a real boon when you’re 
looking for a specific piece 
of information. 

If the plug-in doesn’t 
seem to work, quit Safari 
and Reader, navigate to 
/Library/Internet Plug- 
Ins, and remove 
AdobePDFViewer.plugin. 
Launch Adobe Reader 7 
and choose Help: Detect 


And Repair. In the Select Components 
And Repair dialog box that appears, 
you’ll see a checked Adobe PDFViewer 
option. Click on the Continue button 
and Adobe Reader will install a fresh 
copy. Adobe Acrobat 7.0 Standard and 
Professional also include this Detect 
And Repair function. 

Get your PDFs out of Safari. Not 

everyone prefers to view PDFs in a 
browser. To force Safari to revert to its 
old behaviour - namely, downloading a 
PDF rather than displaying it - launch 
Terminal (/Applications/Utilities) and 
enter defaults write 
com.apple.Safari WebKitOmit 
PDFSupport -bool YES 
From then on (or at least until you 
enter the same command ending with 
NO rather than YES), Safari will down¬ 
load PDF files. 

View PDFs with Firefox. Mozilla’s 
Firefox (see “Hot links”) web browser 
doesn’t offer PDF viewing in the 
browser window by default. When 
you click on a PDF browser link, Firefox 
pops up a dialog box that offers you the 
option to open the file with your Mac’s 
default PDF viewer or save the file. 
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AdobePDFViewer.plugin isn’t compatible 
with Firefox, but if you’re using a 
PowerPC-based Mac, you have other 
options. Shubert|it provides the first 
option, the free PDF Browser Plugin (see 
“Hot links”). With this plug-in installed 
in your Internet Plug-Ins folder, you 
have the same inline PDF viewing 
options that Safari offers (although 
they’re available in a toolbar rather than 
a contextual menu), plus the ability to 
rotate pages and view facing pages. 

As this article went to press, PDF 
Browser Plugin wasn’t compatible with 
Intel Macs. If you want to view a PDF 
inside Firefox on an Intel Mac, turn to 
Denis Remondini’s free PDF Download 
extension (see “Hot links”). It can 
display a PDF file as HTML within a 
browser window, but offers no special 
navigation or viewing features. 

Banish PDFMaker from Office. 

Tired of seeing the PDFMaker toolbar 
slowly appear whenever you open a 
Microsoft Word, Excel, or PowerPoint 
document? No matter how many times 
you click on its close button, it seems 
impossible to make this option (brought 
to you by Adobe Acrobat Standard and 
Professional) go away for good. 

To rid your Office applications of these 
toolbars, travel to /Applications/ 
Microsoft Office version number/Office 
/Startup. Open the Excel, PowerPoint, 

Signing off. Even if you don’t have Acrobat 
Standard or Professional, you can still fill in 
PDF forms — or even add an image of your 
signature — using SmileOnMyMac’s handy tool 
PDFPen. 


and Word folders and remove the 
PDFMaker.xla, PDFMaker.ppa, and 
PDFMaker.dot files, respectively. When 
you next start an Office application, the 
toolbar will be gone. Keep an eye out for 
a Repair Setup window indicating that 
the PDFMaker component (which is 
responsible for these Office annoyances) 
needs repair. Deselect this option in the 
Repair Setup window to prevent Acrobat 
from reinstalling the toolbars. 

Rev up Reader. Adobe Acrobat and 
Adobe Reader can be very poky at 
launch. To perk them up, select the 
version of Acrobat you use, press 3€-I to 
bring up the Info window, click on the 
triangle next to the Plug-ins entiy, and 
disable every plug-in except 
WebLink.acroplugin, 
ImageViewer.acroplugin, 
EScript.acroplugin, and 
Search.acroplugin. You need these to 
open links, view slide shows, and search 
your PDF files, but everything else can 
go. For more speedup techniques, see 
“Hot links”. 

Edit your PDFs. PDF files appear to 
be read-only documents, but unless the 
author protected it, you can select a 
PDF’s text, annotate it, and in some 
cases, edit it. 

Select text. Selecting text in Preview or 
Acrobat works much as it does in any text 
editor. Choose the Text tool and drag it 
over the columns of text you want. This 
can be tricky if you’re working in Preview 
and your document contains columns. 

Hold down the option 
key to create a selection 
tool and drag that tool 
over the columns of text 
you want. 

Add notes. Unlike 
Adobe Reader, the 
version of Preview 
bundled with OS X 10.4 
allows you to add 
annotations to unpro¬ 
tected PDF files. You 
can add both yellow 
sticky notes that 
contain text and red 
oval annotations for 


calling out items on the page. These 
annotations are embedded in the file and 
can’t be edited after you’ve saved it (and 
once saved with the file, they’ll appear in 
a printed copy). 

Add text. Acrobat Standard and 
Professional let you add text to a PDF 
with the TouchUp Text tool (choose 
Tools: Advanced Editing: TouchUp Text 
Tool). To add text to a file, select this 
tool, option-click where you’d like to 
insert your text, choose a font from the 
New Text Font window that appears, 
click on OK to dismiss this window, and 
start typing. 

To alter the text’s font, size, and fill 
colour, select and control-click on it; from 
the contextual menu that appears, choose 
Properties. In the TouchUp Properties 
window, click on the Text tab and change 
the settings to your liking. To adjust the 
position of your text, choose Tools: 
Advanced Editing: TouchUp Object Tool. 
(If you don’t see these TouchUp tools, 
you’ve disabled plug-ins to speed up 
Acrobat’s performance. Enable the plug¬ 
ins to use the tools.) 

Sign your PDFs. Need to sign a PDF 
document but don’t want to bother with 
printing it out? Acrobat Standard and 
Professional provide a roundabout way 
to append a scanned image of your 
signature to a PDF file. 

Choose Tools: Commenting: Stamps: 
Create Custom Stamp. Click on the 
Browse button in the resulting Select 
Image For Custom Stamp dialog box. 
Navigate to the image you want to 
append and click on Select, and then 
on OK. In the Create Custom Stamp 
dialog box, type a category name for 
that image - Signature, for example - 
then name the stamp and click on OK. 
When you’re ready to slap your signa¬ 
ture on a document, choose Tools: 
Commenting: Stamps (or Stamp Tool in 
Acrobat 6) and select your stamp from 
the hierarchical menu. 

If you don’t have Acrobat Standard or 
Professional, you’re not out of luck. 

Use SmileOnMyMac’s PDF Pen (see 
“Hot links”) to sign PDFs and create 
new PDF forms (see the screenshot 
“Signing off’). 

Australian Macworld September 06 
































066 


How to. 


By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 


Each month STM 02 8338 0222 
gives a Sports backpack valued 
at $129.95 to the Australian 
Macworld reader who send in the 
most intriguing Help folder query. 

You need to carry your laptop, 
documents, gym gear and other 
bits and pieces. Do you carry 
two bags? No, you get an STM 
sports backpack. There’s a 
large compartment for whatever 
you can cram in, space for your 
notes and exterior pockets for 
iPod, water bottle, newspaper 
etc. There’s even an exterior 
mesh pocket for your lunch. 

The ergonomically designed 
back system and shoulder 
straps take much of the strain 
off your shoulders. 

Like all STM bags, it doesn’t 
look like there’s a laptop inside 
the Sports backpack, keeping 
your precious notebook safe 
from preying eyes and 
wandering hands. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Sports 
backpack. All queries and 
solutions are the sole property of 
Niche Media, i 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 


© 



HotUnks 

www.grc.com/SecurityNow.htm 

Security podcast 

www.bombich.com/software/ccc.html 

Carbon Copy Cloner 

www.qdea.com/pages/pages-sprox/sprox1.html 

Synchronize! Pro X 

www.emcinsignia.com/products/homeandoffice/retroformac/ 

Retrospect 

www.macosxhints.com/article.php7story=20031023125229612 

More Expose tips 
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STM Query of the month 

Remote control 



o 


Location: Office 




TCP/IP (WOE AppleTalk Proxies 


«Servers: ’ 10.1.1.' 


Search Domains: 
IPv6 Address: 


rf O 


■ As the price of petrol 
soars and the days get 
colder, I am less inclined 
to drive the 40 minutes to my 
partner’s workplace to tweak 
and tune her two iMacs that 
live in a small DHCP 
configured network behind an 
ADSL modem/router (D-Link 
DSL 504G to be precise). 

After looking at a variety of 
relatively expensive 
applications (Apple Remote 
Desktop and Timbuktu to name 
two) I became aware that it may 
be difficult to access these 
machines as the router holds 
the IP address I would be 
looking for, and the machines 
themselves, have addresses 
allocated by the router. 

I was then pointed towards a 
freeware VNC client (Chicken 
of the VNC) which does 
exactly what I want on my 
home network (control the 
machine with a visible screen) 
but I don’t know how to 
configure the router at the 
remote end to identify one or 
other of the machines. They 
have a dynamic IP but as there 
will usually be someone at that 
end while I’m working, they 


("cowfiguft IP»6 7~) 


( AttIM m«... ) ( ApptyNow~) 


can give me the IP when I 
need it — a static IP is worth 
another $30/month. 

Can you help me set 
things up? 

Murray Spittles 
Halls Head, WA 

With a little smoke and mirrors, 
we can get the functionality you 
want, Murray. I’m assuming the 
D-Link is using its default 
configuration for the LAN 
addresses and that you’re using 
the built- in VNC server in Mac 
OS X (available in the Access 
Privileges section when Apple 
Remote Desktop is highlighted 
in the Sharing pane of System 
Preferences). Make sure you 
specify a strong password, and 
understand the connection itself 
is not encrypted — it is 
theoretically possible to spy on 
the data being transferred 
between the machines. 

First, configure the iMacs with 
static IP addresses — the DSL 
504G uses the range 10.1.1.2- 
10.1.1.32, so just choose two 
numbers between 33 and 254 


eee 


VNC Login ^ 


Servers 


Host: 5.5.5.210 

10.0.1.201 

n 


10.0.1.210 


Display: 1 

10.0.1.215 



10.0.1.223 


Password: •••••*• 

10.0.1.230 



10.0.1.230:5901 


5? Remember Password 

127.0.0.1 

4 

Profile: Default Profile * ! 

192.168.0.102 



192.168.0.127 



192.168.0.153 


G View only 

192.168.0.201 


Q Allow other clients to connect 

192.168.0.6 

A 

G Fullscreen display 

192.168.123.21 



rv«4 



EE3 


Connect 





















































(I’ll assume 10.1.1.33 and 
10.1.1.34). The subnet mask to 
use when configuring these 
machines is 255.255.255.0 and 
the router and DNS server 
settings are both 10.1.1.1 A. 

Next, configure the router to 
forward port 5901 as port 5900 
to one of the machines, and port 
5902 to port 5900 of the other 
machine. Under the Virtual 
Server section of the Advanced 
tab of the router, the following 
settings will achieve this: 
Machine 1: 

NAT: Enable 
Private IP: 10.1.1.33 
Protocol Type: All 
Private Port: 5900 
Public Port: 5901 
[Single Port] 

Machine 2: 

NAT: Enable 
Private IP: 10.1.1.34 
Protocol Type: All 
Private Port: 5900 
Public Port: 5902 
[Single Port] 

Enter each machine’s details 
and press the Apply button. This 
allows the router to distinguish 
between the two machines 
running the same service on the 
same port by looking at the port 
of the incoming connection. You 
could extend this to cater for 
more machines as well, the 
Display number being added to 

5900 to get the Public Port for 
that machine. 

Now, when you use Chicken of 
the VNC to connect to the 
dynamic IP address you’re told, 
you specify either Display 1 for 
Machine 1 or Display 2 for 
Machine 2 B). 

Display 1 specifies to use port 

5901 on the outgoing connection 
from your machine — when the 
router sees this connection, it 
then forward it on to Machine 1, 
but changes the port to 5900 (the 
port used by Apple’s built-in VNC 
server). Display 2 uses port 5902, 
which is forwarded to Machine 2 
and changed to 5900 also. 


Always use backups 



■ Can I use backup software 
to back up my HD to an 
external hard drive? 

My G5 iMac has a 160GB 
drive that has over 65GB free. 
I would like to mirror back up 
to an external 100GB drive 
that I have. 

Can you suggest some 
software I could use. 

Geoff Judd 
via internet 

There are many ways for you to 
mirror your drive, Geoff, 
depending on what you want to 
do with the drive and how often 
you want to update the data. 

For a one-off backup, I think 
Carbon Copy Cloner (see “Hot 
links”) is great — it makes a 
bootable backup of your drive 
but takes a while as it copies file 
by file the whole HD A. 

For ongoing backups I would 
suggest the synchronisation 
functionality of Carbon Copy 
Cloner, which requires more 
setup than a basic clone, or 
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^ Create what kind of script? 

Vv‘ 

Backup Automate backup operations 

Duplicate Fast copying of a desktop disk or folder 

Backup Server Set up Macintosh as network backup server 
Archive Copy files with optional move 

Restore Automate restore operations 


1 Cancel ( OK ) 


dedicated synchronisation 
software such as Synchronize! 
Pro X (see “Hot links”) B. 

If you have a copy of 
Retrospect (see “Hot links”) lying 
around, you can also use its 
Duplicate backup type to mirror 
a disk — go to the Automate 
section of Retrospect and click 
on Scripts, then New Select 
Duplicate C, then click OK. Click 
on the Source and Destination 
buttons to set 


those D, confirming the 
replacement of all of the 
contents of the Destination E 
when it is first selected. 

If you’re just wanting 
occasional backups of you 
Home Folder, you could just 
drag the home folder icon (found 
in the Users folder on your HD) 
to the external drive — the more 
pictures and music you have, the 
longer this will take. 


60^ 

Cloning Console 




.... w 


uii* uiimy iu uuiic/iynuiruni^e one oisk io anomer 

4-, disk. If you do not want to copy all the items listed, selec 
m* [ the unwanted items and click on the delete button. Click 
«■!§ on the padlock to authenticate (enables the clone and 
scheduler buttons). 

Source Disk 


s 



Items to be copied 


MacAssist 


.DS.Store 


Target Disk 


.Spotlight-V100 

.Temporaryltems 


PPC Boot 


.hotfiles.btree 

Applications 

Desktop 

Desktop DB 

Desktop DF 

DesktopPrinters DB 

Developer 

Library 

Network Trash Folder 

System 

User Guides And Information 

Users 

bin 

gpg.docs.english.pkg 

iNode!9982221 


~ Preferences... 

Scheduler... 

(5) Log... 

(?) Help... 



£ Clone 




▲ 

▼ 


§80 

Source f 

Destination 

Selecting 

Options 

Schedule 


Duplicate: Mirror 
•jfe MacAssist 

^ PPC Boot 

Replace entire contents 
All Files 


© 


Verification on 

Don't backup FileVault sparseimages 
(Not scheduled) 


© 



Really duplicate to 
m PPC Boot 

replacing its entire contents? 


( Cancel ) Replac e 
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Beginners 
start here 

Expose exposed 

There’s one feature of Mac 
OS X which many users 
think is just eye candy but 
which, when used to its full, 
is a very powerful tool. 

At its most basic level, 
Expose allows you to 
choose between currently 
open windows. By pressing 
F9, you will see a shrunken 
version of all of the currently 
open Mac OS X windows A. 

You can move your cursor 
over the small windows and 
their names will be displayed 
to help you recognise what 
each window is B. 

Pressing F9 again returns 
the previous frontmost 
window while clicking on a 
window makes it the 
frontmost window. This is 
basic, if eye-catching, 
window navigation. 

If you have a lot of windows 
in many applications and are 
only interested in choosing 





For me, this is 
where Expose really 
starts to earn its 
keep — you can start 
to drag an item 
before invoking 
Expose (or while 
using the F11 key), 
and then drag it 
where you want it. 

For example, if you 
have a open folder 
into which you want 
to drag an item from 
the Desktop, but the 
item is obscured, 
just press F11 to 
clear the Desktop, start to 
drag the item, but before 
letting go of the mouse 
button, press F9 or F10 and 
drag the icon onto the 
window you want to place 

it into E — wait __ 

for the window to 
be activated, then 
let go of the 
mouse button. 

You can switch 
Expose modes at 
any point before 
letting go of the 
mouse button — if you have 
activated the wrong window, 
press F10 again before letting 
go of the mouse button and 
try another window. 

This tip doesn’t just apply 
to the Finder — have a mail 
attachment you want to drag 


between windows from the 
current application, F10 is 
your key. This will shrink only 
the windows of the current 
application C. 

If, like many Mac users I 
know, you use the Desktop 
as a temporary store of files, 
you sometimes want access 
to the items on the Desktop 
which are obscured by open 
windows. Hiding some or all 
open applications from the 
application menu is a bit 
clumsy, but F11 will just kick 
all of the open 
windows off the 
Desktop D. Pressing 
F11 or clicking on the 
greyed area at the 
side of the screen 
will bring back all 
the windows. 


into a window you can’t see 
because it’s obscured? Start 
to drag it, hit F9, drag the 
icon to the desired Finder 
window, wait for it to 
activate, then let go of the 
mouse button. 

What about dragging icons 
onto obscured application (or 
alias) icons on the Desktop? 
Start the drag, hit F11, and 
drop the icon on the 
application or alias you’re 
looking for. 

I also use Expose to keep 
an eye on file copy and 
download progress dialogs 
— I just start the process, go 
back to another application, 
and every so often just hit F9 
to see what the dialog is up 
to. Hitting F9 again gets me 
straight back to work. 



Full screen QuickTime 

Microsoft 

Reader tip 

■ If you have a QuickTime 
supported movie and want to 
play it in full screen, but don’t 
have QuickTime Pro, import 


the movie into iTunes (drag it 
to the “Videos” bar on the 
left). Then play it and click 
the fifth button from the left in 
the bottom-left corner to 
expand to full-screen mode. 

Matthew Baker 
Wauchope NSW 


Each month, Microsoft gives 
a free Notebook Optical 
Mouse valued at $70 to the 
Australian Macworld reader 
who submits the best tip. 
Sized for mobility and 
designed to be noticed, 
Microsoft Notebook Optical 
Mouse 3000 offers great 
comfort for either hand and 


is always good to go. E-mail 
your tip, together with your 
name, address and phone 
number, to matthew.powell 
@niche.com.au 
All reader tips 
published 
become the sole 
property of 
Niche Media. 
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PPoE vs DHCP 



■ Since changing to ADSL I 
am confused as to which 
connection to use, DHCP or 
PPPoE. Can you please 
explain the difference and if 
one is preferred to the other? I 
also note that if I use DHCP 
the automatic sleep function 
works but not if I connect via 
PPPoE — I have to put the 
Mac to sleep manually. 

Although the Mac or 
NetBarrier firewalls are 
configured to Stealth mode, 
Shields Up utility only reports 
a “pass, True Stealth” when 
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connected via DHCP, but “fail” 
and some ports are only 
“closed” with PPPoE 
connection. I would be most 
grateful if you can explain and 
advise on this strange 
phenomenon! 

Dr Ken Hoyle 
Hervey Bay, Qld 

DHCP stands for Dynamic 
Host Configuration Protocol, 
PPPoE for Point- to-Point 
Protocol over Ethernet. 

DHCP is an unauthenticated 
protocol for getting TCP/IP 
settings such as IP address, 
subnet mask, router and DNS 
settings. A client ID has been 
used as a sort of authentication 


by some ISPs, but it’s usually not 
used or required. 

PPPoE is an authentication 
and configuration protocol 
based on the venerable PPP 
standard of the early days of the 
internet (usually used in dialup 
situations, but in the PPPoE and 
PPPoA [PPP over ATM] variants 
adapted for use for ADSL). 

If you have a router (or 
modem/router), you’ll usually 
use DHCP (the router has the 
PPPoE login information in its 
settings) — in this case, you are 
behind the router’s NAT 
(Network Address Translation) 
functionality and truly invisible to 
the internet as far as incoming 
connections are concerned. 


If you have a modem (or a 
modem/router not being used as 
a router), you’ll often use PPPoE 
to authenticate with your ISP — 
in this case, your Mac is the 
machine which has the publicly 
visible IP address on the net. 

In general, you’ll want to use 
DHCP mode behind a router to 
decrease the chances of your 
machine getting hacked. A lot 
of this is covered in the Security 
Now podcast (see “Hot links”) 
by the same company that runs 
the Shields Up! check. The 
login over PPPoE may be 
preventing sleep functionality to 
maintain the connection (over 
DHCP the connection is 
maintained by the router). 


Gear up @ 

Make your Mac part of your lifestyle with this 

complete wireless entertainment system. 

• Control photos, music, and movies with Front Row 

• Browse the internet 

What you get: 

• Apple Mac mini 1.66 GHz Core Duo 
computer with extended warranty, 
wireless keyboard and mouse 

• Samsung 32" High Definition LCD TV 

• Elgato EyeTV DTT to watch and 
record digital television 

• Klipsch iFi audiophile iPod speakers 





V. 



Introducing... 

Mac Pro 


The most config 
Ideal for creative 


Dnline configuration. 


personal service, national shipping. 



Address 

Phone 

Fax 

Email 

Website 


123 Charlotte Street Brisbane Qld 4000 
07 3210 7400 
07 3210 6444 

creative@infinitesystems.com.au 

www.infinitesystems.com.au 


*Flnance to approved 
purchasers over 36 months. 

Weekly rate rounded to 
nearest whole dollar. Pricing 
and specifications subject to 
change without notice. E&OE. 
Commercial-in-confidence. 
Images for illustration 
purposes only. 
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Reviews of the latest computer books. 



All about Everything 

T HE How to Do Everything ... books are an affordably-priced 
series of titles covering a wide range of popular software 
programs and hardware setups. Written gener¬ 
ally in non-technical language and amply illustrated 
in black and white they provide a considerable level 
of detail on the subject of your choice. 


By Keith White 


® 

Hot Links 

books.mcgraw-hill.com 

Home of the How To Do Everything series 


Title 


How to Do Everything with Your iPod 
and iTunes (third edition) shows you how to 

team your iPod with Mac OS X or Windows XP and drive 
it to the max. The title includes coverage of the video 
iPod, the nano, the shuffle, and all of the early models. 

The first of five parts deals with audio: get your iPod 
and your computer talking to each other, configure 
iTunes and load your iPod. Extend its capabilities with 
accessories and use it as your home or car stereo. 

The second part shows you how to create or down¬ 
load audio files and organise them as your media 
library expands. “Beyond the music” is the basis of 
the third part as you learn how to handle photos, 
video, contacts, calendars and books. The fourth part 
takes you into the realms of multiple iPod use, song 
and video recovery, using software other than iTunes 
and using your iPod as an external drive or backup 
device. Troubleshoot your iPod and iTunes in part five. 

iPod’s ain’t cheap so if you want to maximise your bang 
to buck ratio this title will certainly show you how. 

How to Do Everything with Dreamweaver 

8 is aimed at beginning and intermediate users of 
Dreamweaver, arguably the market-leading web devel¬ 
opment tool. No previous experience required but you 
will need basic computer know-how and an under¬ 
standing of the fundamentals of the web and web page 
design. For those migrating up from earlier versions of 
Dreamweaver, the new features in version 8 are noted 
throughout the book. 

A caution for Mac users: although Dreamweaver’s 
features and functionality are virtually identical on 
Windows and Mac, the interface is distinctly different. 

This book focuses on the Windows version, so if 
you’re a Mac person who likes to see things just as they are, this 
may not be the book for you. Caveat emptor also that this book is 
not about designing web pages but rather about getting 
Dreamweaver to put your designs into place. 

After the usual introduction to the workspace and the interface you 
will create a basic web page, format text with cascading style sheets, 



Title How to Do 

Everything with 
Your iPod and 
iTunes (third 
Edition) 

Author Guy Hart-Davis 
Publisher Osborne 
ISBN 007 2262478 
RRP $39.95 


How to Do 
Everything with 
Dreamweaver 8 
Author Michael Meadhra 
Publisher Osborne 
ISBN 0072262389 
RRP $39.95 


build hyperlinks, add images and create tables. The next step up 
involves using layers, tables and frames to create more sophisti¬ 
cated layouts. Save time by using Dreamweaver 
templates, gather customer input with interactive 
forms and extend Dreamweaver’s capabilities with 
extensions and external editors. 

The excitement builds as you add sounds, Flash 
animations, rollovers and movies to your site and link 
to databases for dynamic content updates. The last 
section deals with site management where you’ll learn 
how to upload your site directly from Dreamweaver 
and how to use Dreamweaver’s testing technologies 
to detect and correct problems. There’s a very useful 
section on how to work with others in a collaborative 
environment, particularly using Contribute, 
Dreamweaver’s companion web content editing tool. 

If you can mentally transfer the Windows screen 
shots to the Mac environment, this book will’show you 
how to weave your dreams. 



Title How to Do 

Everything with 
Flash 8 

Author Bonnie Blake & 
Doug Sahlin 
Publisher Osborne 
ISBN 007 2262451 
RRP $39.95 



How to Do Everything with Flash 8 is also 
aimed at new and intermediate users, designers as 
well as developers. The title also covers the two 
versions of Flash 8 — Basic and Professional. Taking 
a hands-on, recipe-based approach the early stuff 
gets you building a simple Flash movie while you’re 
still learning the fundamentals of the interface. Then 
you learn how to bring art, audio, text and video into 
your movie, which you will then bring to life as you 
learn the powerful animation capabilities of Flash 8. 
The key Flash concepts of symbols and instances are 
explained in detail here. 

Another key Flash concept, Behaviors, forms the 
basis of the next part before you learn to write the 
ActionScript 2 code. If you really want to. 

Finally understand how to add power to your 
movies with Flash Components before you eventually 
publish your movie. And don’t ignore the appendix. 
Here you’ll find web sites offering ActionScript script 
code, learning resources, technical references and 
sites with sound and video for you to download for 
your Flash movies. 

Flash is a very powerful design tool with an impressive past and 
a very exciting future. This book could be your passport. ^ 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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Streetwise 


1 $ JiiccttWidc.com.au 

Latest Macs Mac Memory iPods & Accessories Free Training Great Prices 


Parallels Desktop for Mac 


Run Microsoft Windows and/or Linux on your 
Intel-based Mac at the same time as Mac OS X. 
No need to reboot! _ 


Boxed Edition 


Download Edition 


Academic Download Edition 


STREETWISE 




STREETWISE 




STREETWISE 

mm 


LaCie Mobile Drives - Bus-powered, super-portable hard drives. 


P2 PorSChG 5400RPM. FireWire & USB2.0. FireWire 400, FireWire 800 & USB2.0. 


XT7 


239 


80GB 


299 


100GB 


120GB | $3491 


80GB 5400RPM 

I&279 

120GB 5400RPM 

R 

L 

ili rMr+j 

>369 

P100GB 7200RPM 

"r 

>469 


REALbasic 2006 


REALbasic is a visual development environment that makes it easy 
to create your own useful and entertaining software. If you can 
imagine it you can build it with REALbasic Drag and drop controls 
onto a window, then add functionality through the powerful 
language. With the Professional Edition you can compile your 
software for Mac, Windows and Linux! 

Standard Edition 

Includes 6 months of software updates. 


REALbasic 


Professional Edition 

Includes 6 months of software updates. 


STREETWISE 




STREETWISE 




Academic and multi-user discounts available. 


Authorised 
Solutions Reseller 


STM Glove 


Neoprene notebook sleeves to 

protect your MacBook, MacBook 

Pro, iBook or PowerBook. $44.95! 


Intego Internet Security 
Barrier X4: Backup Edition 




Barrier 


139.95 


Three must-have 
security solutions 
bundled together. 
Don't wait until 
it's too late before 
you protect your 
Mac. Includes 
NetBarrier, 
VirusBarrier and 
Personal Backup. 


Roxio Toast 7 Titanium 


Compress DVD 
movies onto a 
single DVD-R disc. j> 
Burn large files 
over multiple 
discs. Free update 
available for Intel 
Macs! 


irr*; 


>m95l 



Visa, MasterCard, Bankcard, Amex & Diners. Mo credit card surcharge! 

826 Glenferrie Rd, Hawthorn Victoria 


Streetwise and the Streetwise Logo are trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. 
Prices and specifications correct 4/8/06, but may be subject to change without notice. Errors and omissions excepted. 


Download the FREE demo from realbasic.com.au 


Australia's Mac & iPod Superstore! 


HD Digital TV Tuner 


TwinHan DTV Alpha 
with EyeTV 

Watch, pause, rewind and record live free-to-air digital 
TV broadcasts on your Mac. Supports High Definition 
broadcasts up to 1080i and Dolby® Digital sound. 

Easy USB2.0 connection. 




199.95 


Griffin iMic 2 


USB Audio Interface 

Add both a 
stereo input and 
output to your 
Mac or PC via 
the USB port. 
Supports both 
microphone and 
line level inputs. 


Divine Design Creative Services (03) 9387-2797 





































































































2006 Apple Computers 

Intel inside! Take a look for yourself! r 

Call today — we have special pricing just for you! Trist^mis jp 


Ph:02 9548 3231 (Engin 02 82091769) 


Q. What's an Intel chip doing in a Mac? 

A. A whole lot more than it's doing in a PC! 

What if you could command an entire world of music, photos, 
movies and DVDs — all from your sofa? Now you can share the 
good life with friends and family on a 17- or 20-inch new 

iMac Intel RRP from $+999 Yours from only $ 1899 
Mac Book 13" RRP from $3+49- Yours from $1699 
Mac Book Pro RRP from $9+99-Yours from $2999 


Parallels Desktop for Mac 




Adobe 


Use any version of Windows (3.1, 3.11,95,98, Me, 2000, NT, 
XP, 2003), any Linux distribution, FreeBSD, Solaris, OS/2, 
eComStation, or MS-DOS secure virtual machines 

running alongside Mac OS X. 

Parallels Desktop for Mac is the first solution that gives Apple users 
the ability to run Windows, Linux or any other operating system 
and their critical applications at the same time as Mac OS X on any 
Intel-powered iMac, Mac Mini, MacBook or MacBook Pro. Unlike 
dual-boot solutions, in which users must completely shut down 
Mac OS X and endure a full OS start-up cycle to access a important 
application, Parallels Desktop for Mac empowers users with the 
ability to run important Windows programs like Outlook, Access, 
Internet Explorer and all other applications without having to give 
up the usability and functionality of their Mac OS X machine even 
for a few minutes. Boxed Product arrives mid August 2006 

RRP $145.00 Yours for $139.00 _ 


iWork 


iWork '06 imports AppleWorks, 
imports and exports MicrosoftWor 
& PowerPoint files, and supports 
wide range of industry standard fil 
formats including PDF, Adobe Ph 


^ gM* toshop,TIFF, JPG and QuickTime' 






All this for only $119 
Family pack $149 


Keynote 3 — The only way to create cinema-quality presentations and intera 
tive slideshows with ease. Keynote puts you in the director's chair and givi 
you complete control over how you build and deliver your presentation. 
Pages 2 —It's the easiest way to create great-looking documents for yourse 
your group or your business — from simple letters and flyers to profession, 
quality newsletters and brochures. _ 


® Adobe Transactional Licensing Program 4.0 Specials - Save $1000's by taking advantage of us 

Pick up the phone and order your NEW Multi-User license TODAY 
Find out how to save $1000's more while keeping your software 
up to date with Adobe Open Options 4.0 Upgrade Plan 


Recent Popular Upgrades and Crossgrades 


Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 


Acrobat® Professional 
Acrobat® Standard 
Audition 

After Effects® Pro 
After Effects® Standard 
Creative Suite 2 St from 
Creative Suite 2 St from 
Creative Suite 2 Pr from 
Creative Suite 2 Pr from 
Dimension 
Framemaker - UNIX 
Framemaker - Windows 


$253 Adobe® GoLive® $307 

$154 Adobe® Illustrator® CS $307 

$165 Adobe® Indesign® CS $307 

P.O.A Adobe® Pagemaker OS9 Mac/Win $165 

P.O.A Adobe® Premier $349 

PS $899 Adobe® Pagemaker Indesign Edition $649 

CS1 $599 Adobe® Photoshop® CS $307 

PS $1249 Adobe® Streamline $165 

CS1 $899 Adobe® Type Manager Del OS9 Mac $119 

$149 QuarkXPress® v3 to v7 $569 

$495 QuarkXPress® v4 to v7 $569 

Only$385 QuarkXPress® v5 to v7 $569 


Cleaner $365 

Delta Graph $440 

DiskWarrior $ 88 

Filemaker® Pro 8 $286 

Filemaker® Pro 8 Advanced $499 

Intellihance Pro $199 

Macromedia® ColdFusion P.O.A 

Macromedia® Contribute $132 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® 8 $299 

Macromedia® Flash Pro 8 $479 

Macromedia® Freehand® Xgrade $275 


Macromedia® Freehand®vl 1 from 9 $249 

Macromedia® Freehand®vl 1 from 10$ 175 

Macromedia® Studio 8 P.O.A 

Masterjuggler Pro $ 89 

Microsoft® Office 2004 Standard $399 

Microsoft® Office 2004 Pro $599 

Portfolio $199 

QX Tools Pro $195 

Stuffit Deluxe $ 59 

Suitcase Fusion $ 88 

TechTool Pro XGrade $ 99 

TechTool Pro $110 


Favourite Upgrades 
And Crossgrades fir 


Australia Wide Shipping 

PO Box 289, Sutherland 1499 
Ph: 02 9548 3231 Fax: 02 9548 3901 
www.nextformac.com.au 

sales@nextformac.com.au 

Celebrating 22 years in 2006! 


\ Authorised Solutions Reseller 


For your full expanded price list in PDF, visit our site at www.nextformac.com.au — Remember, if what you are looking for isn't listed, it doesn't mean we can't get it for you! 
Our web site is constantly undergoing changes, so be sure you keep checking back for all of your latest software pricing and web specials. 

All prices subject to change without notice - E&OE 
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Outstanding 


MW 


AMW lab: 

Home theatre projectors 

The cinema in your lounge room 

W E’VE looked at projectors before. Back then we 
concentrated on how well each unit performed with 
Keynote and PowerPoint, while making mention of 
the fact you could also connect your DVD player or set-top box 
for some non-office entertainment. This time Australian 
Macworld lab decided to stop pretending and admit we really like 
watching movies on the really big screen without having to leave 
the lounge room. 

There is still a choice of internal technology when choosing a 
projector - LCD or DLP (see the sidebar “Behind the lens”). Not 
so long ago the choice was LCD for best picture and DLP for 
brightness. In this round-up of eight projectors, three of the DLP- 
based units use the latest DLP chipset from Texas Instruments, 
known as DarkChip2, and the LCDs can no longer claim the high- 
ground in picture quality. There is very little subjective differ¬ 
ence between the image quality of the two competing 
technologies now, but the DLPs are still brighter. 

The latest DLP chipset, DarkChip2, has really elevated this tech¬ 
nology from bright and portable to bright and desirable, removing 
most of the artefacts such as faint rainbow swirls, movement trails 
and the glossy “mannequin skin” which characterised the earlier 
incarnations of DLP. The triple-LCD projectors look almost as 




We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 
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Test drive. 



Sanyo PLVZ4 

Hitachi PJ-TX200W 

Epson EMP-TW600 

Sony VPLHS60 


■ Type 

Type 3-LCD projector 





■ Rating 



w* 

W'A 


■ Pros 

Automatic lens cover 

Front air exhaust 

Front air exhaust 

Front air exhaust 


■ Cons 

Not so good in daylight 

Not so good in daylight 

Not so good in daylight 

Not so good in daylight 


■ Ports 

HDMI, Component video x2, 
Composite video, S-Video, VGA 

HDMI, Component video, 
Composite video, S-Video, 

VGA, Trigger 

HDMI, Component video, 
Composite video, S-Video, 

VGA, D4, Trigger 

HDMI, Component video, 
Composite video, S-Video, 

VGA, Trigger 


■ SRP 

$3499 

$3299 

$2999 

$3499 


■ Distributor 

Sanyo Australia 1300 360 230 

Hitachi Australia 1800 448 224 

Epson Australia 02 8899 3666 

Sony Australia 1300 137 669 


■ Reviewer 

Ian Yates 





■ Hot links 

www.sanyo.com.au 

aus.hitachi.com.au 

www.epson.com.au 

www.sony.com.au 



good, but only when the lights are out. Choosing between the 
DarkChip2-equipped projectors is difficult on quality alone, 
because all three use dynamic colour sensing technology to update 
their image settings constantly in the chase for a natural picture. 

On test. AMW lab looked at LCD-based projectors from 
Epson, Hitachi, Sanyo and Sony, and DLP-derived units from 
BenQ, InFocus, Optoma, and ViewSonic. All but one of this 
crop of eight projectors can also take an input from your 
Macintosh. However, only the ViewSonic is portable enough 
to be considered for road warrior use. The others are designed 
to be mounted out of the way and, after initial setup, left alone 
to do their thing. 

The price of a decent projector has fallen, in line with the 
falling prices of plasma and LCD televisions; however, 
projecting is still the only way to get a seriously large image 
without writing a seriously large cheque. The devices on test 
range in price from $3000 to $6000, but you still need some 
money left over for a screen on which to project the image. 
Although you can get by with a white-painted wall, you will 
need to run the lamp at a brighter setting, shortening its life. 
A simple screen, permanently in place, costs around $600. 
Expect to pay at least $1000 for a smart screen that drops from 
the ceiling when needed. 

Smart screens allow you to keep your existing TV in place for 
daylight viewing, or general TV duty, saving the expensive 
projector lamp for serious viewing of movies and high definition 
(HD) content with the lights out. With a fixed screen you will 
need a separate room for projection viewing unless you intend 
to replace your TV entirely. All these projectors can be watched 
in daylight, but the LCD models need the brightness and contrast 


wound up high, which also introduces artefacts such as ghosting 
and “mannequin skin”, and shortens the life of that expensive 
mercury globe. 

The manufacturers of these projectors obviously know you 
might be using a smart screen and so all but two of them include 
a “trigger” port designed to activate a drop-down projection 
screen when the lamp is lit. All but the ViewSonic also include a 
High-Definition Multimedia Interface (HDMI) - the latest digital 
cabling standard, designed to do away with the bundle of RCA 
cables running from the source to the projector. 

HDMI supports standard, enhanced, or high-definition video, 
plus multi-channel digital audio on a single cable. It transmits 
all HDTV standards and supports 8-channel, 192kHz, uncom¬ 
pressed digital audio and all currently-available compressed 
formats (such as Dolby Digital and DTS), HDMI 1.3 adds addi¬ 
tional support for new lossless digital audio formats Dolby 
TrueHD and DTS-HD with bandwidth to spare to accommodate 
future enhancements and requirements. 

None of the units came with an HDMI cable in the box, partly 
due to the cost of the cables, but in their defense, only the latest 
DVD players and set-top boxes can output HDMI signals. 

The cables are expensive (Belkin supplied us with a 5m cable 
that retails for $300), but the resulting picture is noticeably better 
than composite video or S-video, and only having to route one 
cable instead of the three required for component video softens 
the price pain somewhat. 

The HDMI interface is certainly elegant, but of course you’d 
need to trade in your entire entertainment stack on new toys with 
matching HDMI sockets before you could really take advantage 
of the technology. Belkin (1800 235 546) also has 10m ($550) 
and 15m ($600) HDMI cables available for those who want to 
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InFocusIN76 

BenQ PE7700 

Optoma HD72 

ViewSonic PJ658D 

DLP (DarkChip2) projector 



DLP projector 

«« 

««■* 

«« 


Removable swivel base 

Best in daylight, minimal 
ghosting and trails 

Lens shift via remote control 

Compact and portable 

Price 

No lens shift function 

Fan louder than others 

No HDMI port 

HDMI, Component video, 
Composite video, S-Video, 

DVI, Trigger 

HDMI, Component video x2, 
Composite video, S-Video 

HDMI, Component video, 
Composite video, S-Video, 

DVI, Trigger 

Component video, 

Composite video, S-Video, 

VGA x2 

$5999 

$2799 

$4750 

$3169 

InFocus 1800 885 481 

BenQ Australia 1300 130 336 

Amber Technology 1800 25 1367 

ViewSonic Australia 1800 880 818 


www.infocus.com 

www.benq.com.au 

www.ambertech.com.au 

www.viewsonic.com.au 


mount their projector on the ceiling. You can confidently hope 
the price of cables will fall when more HDMI-equipped items 
appear on the market. 

One of the problems with any HD-capable item at the moment 
is finding HD content to watch. Your standard DVD player doesn’t 
output HD, although some newer DVD players can “upscale” the 
image in an attempt to produce HD. For true pre-recorded HD we 
must wait for the Blu-Ray versus HD DVD wars to pan out and 
produce a winner. Your other HD source comes from digital'free- 
to-air television, but most of the available content wasn’t 
recorded in high definition. One program that is genuinely high 
definition is the Planet Earth documentary screened recently on 
the ABC. Using a n HD digital PVR supplied by Sony Australia we 
recorded a few episodes, and played them back on the projectors. 

Australian Macworld’s buying advice. Although there 

always has to be a winner in these comparisons, none of these 
projectors would make their new owner wish they’d chosen 
another brand. The worst performer easily beat the best performing 
model from last year’s review, and the best performer has almost 
achieved no-longer-need-a-TV status. The picture only becomes 
unwatchable with daylight streaming directly onto the screen, a 
situation which also leaves real TVs struggling to be seen. 

However, the BenQ PE7700 is consistently better to watch than 
the InFocus and the Optoma, particularly with fast-moving images, 
and when you factor in the price, the choice becomes a no-brainer. 
For less than the price of the competition you can purchase the 
BenQ and still have enough left over for a smart drop-down screen. 
It’s a pity the BenQ has no trigger port to tell the screen when to 
appear, however, the picture is so good, even in daylight, that you’ll 
probably never tell the screen to disappear. ^ 


Behind the lens 

Not all projectors are created equal. In fact the two most 
commonly-used technologies driving projectors have almost 
nothing in common. 

DLP — Digital Light Processing. Technology developed by 
Texas Instruments, based on a digital micro-mirror device (a 
chip with millions of microscopic, hinged mirrors). Red, green 
and blue light is filtered through a colour wheel and directed 
alternately onto the device, which switches on and off up to 
5000 times a second (the 3-DLP devices tested here have 
separate wheels for red, green and blue). The reflected light is 
directed through a lens and onto a screen, creating the image. 
The DarkChip2 variant of the technology, also developed by 
Texas Instruments, incorporates a light-absorbent coating, 
which the company claims improves colour uniformity. 

LCD — Liquid Crystal Display. Very widespread technology 
for digital displays and projectors. Unlike the LCD in a mobile 
phone or digital camera, modern projectors use three LCDs 
— one each for red, green and blue. Light from the projector 
is either blocked by the panels and coloured, or allowed to 
pass through. Traditionally, LCD projectors have provided 
higher resolutions and better colour fidelity than DLP. 

LCOS — Liquid Crystal On Silicon. The newest technology 
for projectors, developed by JVC and Hitachi and not yet 
widely used (none of the projectors in this test use LCOS). 
Essentially a hybrid of LCD and DLP, LCOS produces much 
higher resolutions than either of the older technologies, but at 
greater cost and in larger form factors. Presently it’s only 
found in very high-end home theatre projectors. 
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■ Type 

iPod microphone 

■ Rating 

m 

■ Pros 

Elegant design, line input as well as microphone 

■ Cons 

Background noise can be a problem, speakers not 


very powerful 

■ RRP 

$99 

■ manufacturer XtremeMac 

■ Distributor 

PowerMove 03 9464 4999 

■ Reviewer 

Matthew JC. Powell 

■ Hot links 

www.extrememac.com 


XtremeMac MicroMemo 

At last, a 5G iPod recorder 


W HEN Apple unveiled the fifth-generation iPod (with 
video) ten months ago, it made much of its enhanced 
recording capabilities. In contrast to the low-quality 
mono recording capabilities of previous iPods, the 5G could 
record full stereo at up to 44.1 KHz - pretty much CD quality. 

Except, and this is a big except, no existing voice recorders for 
iPod would work with the 5G. What’s more, no third-party devel¬ 
opers had been clued in to the new capabilities in time to launch 
a 5G-compatible voice recorder. It was like announcing a new 
jet but saying unfortunately the wings would come later. 


The Wings are here. Enter XtremeMac with the MicroMemo, 
the first voice recorder that plugs into the 5G iPod’s dock 
connector to take advantage of its superior capabilities. You 
simply attach it to the iPod, and a “Voice memos” menu appears 
under “Extras”. From there, you simply select the quality level 
(High is 44.1 KHz, Low is 22KHz) and start recording. 

The MicroMemo (available in black or white) comes with a 
microphone on a gooseneck mount that can be bent and posi¬ 
tioned however it’s required for optimum recording. As an added 
bonus, the microphone can be unplugged from its 3.5mm jack to 
afford a line-input for recording directly from external devices. 
You can, of course, also use the jack to plug in a higher-quality 
microphone if desired. 

I found that, while the recordings I made using the mic were 
clear enough, and certainly better than what I’d experienced on 
older iPods, there was a certain amount of background hiss that 
I couldn’t seem to eliminate - possibly just because of the micro¬ 
phone’s proximity to the iPod’s hard drive mechanism. 

As an added bonus, the MicroMemo can also be used as a minia¬ 
ture speaker by pressing the logo on the front for a second or two. 
The sound quality won’t compete with an iPod Hi-Fi, but it’s good 
enough for making sure you got the recording you wanted. 

Australian Macworld’s buying advice. 5G iPod owners 

have been waiting ten months to use their newfound recording 
capabilities. The MicroMemo’s elegant design and comprehen¬ 
sive feature set are worth the wait. ^ 



ATTN 


Web Developers 


Everything you need to resell web hosting 

vf full featured plans 

vf friendly support 

vf hosting from $11.70 
vf 'private label' option 

vf integrated eCommerce 

^ no setup fees 
tk vf programming services 

mk vf load balanced server farm 


www.serverl 01 .com 


S erverlOl 


Level 12/301 Coronation Drive Milton 
PO Box 1508, Milton BC Qid, 4064 
ph: (07) 3876 6101 • fx:(07) 3876 3101 
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I Type 


Desktop computer 


■ Rating 


■ Pros 

Attractive price; impressive performance; good features 
for education market; big improvement over eMac in 
most areas 

■ Cons 

No SuperDrive option; no included word processing, 


spreadsheet, or page layout software; RAM upgrades 


require matched pairs 

■ RRP 

$1428.90 inc GST ($1299 ex GST) 

■ manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Jonathan Seff 

■ Hot links 

www.apple.com/au/education 


iMac Education 
Configuration 

A good fit for education customers 

W ITH the iMac Education Configuration, Apple has a 
good chance of regaining some of its former glory 
with school systems by offering a powerful yet low- 
cost all-in-one computer that can facilitate cross-platform oper¬ 
ation. This special model replaces the eMac as Apple’s main 
school offering, and is available only to educational institutions. 
Other education customers - Uni students as well as K-12 and 
Uni staff, for example - can purchase the standard 17-inch and 
20-inch iMacs at a discount. 

What’s inside. Apple ’s education iMac is much the same as 
the 17-inch widescreen iMac the company sells to the general 
public. Like the more expensive model, the education version 
includes a 1.83GHz Intel Core Duo processor with 2MB of shared 
L2 cache, 512MB of 667MHz DDR2 SDRAM (expandable to 2GB), 
built-in AirPort networking, Gigabit Ethernet, a built-in iSight 
camera, mini-DVI video output, analogue and digital audio input 
and output, a multi-button Mighty Mouse and Apple Keyboard, 
two FireWire 400 ports, three USB 2.0 ports (plus two USB 1.1 
ports on the keyboard) and a security slot for locking the 
computer down. 

Unlike the standard 17-inch iMac, 
the education version has an 80GB 
7200RPM SATA hard drive instead of 
160GB, a Combo drive instead of DVD- 
burning SuperDrive, and Intel’s GMA 
950 integrated graphics processor 
(which borrows its RAM from the 
system memory) instead of an ATI 
Radeon X1600 graphics processor with 
128MB of dedicated GDDR3 RAM. 

Speaking of RAM, the education 
confiuguration includes the same 
512MB of RAM as all other iMacs — 
but unlike the other models, which 
ship with a single 512MB SO-DIMM 
and have free a RAM slot, this iMac has two 256MB 
SO-DIMMs. Apple does this with eveiy Mac that uses 


the GMA 950, since those Macs run most efficiently with matched 
pairs of DDR RAM. The big downside to this approach is that you 
can’t simply add RAM to this iMac, but must instead replace both 
SO-DIMMs in order to upgrade - making RAM upgrades poten¬ 
tially expensive. 

Completely missing from this iMac are Bluetooth connectivity 
and the Apple Remote - which is probably just as well, since you 
don’t want students wirelessly transferring files to a mobile phone 
or kicking back with a remote control to watch a DVD. 

While it comes with the iLife ’06 suite of multimedia applica¬ 
tions and other software, there’s no included word processing, 
spreadsheet, page layout, or database software, such as the 
AppleWorks suite included with previous education models - 
potentially an additional expense for any school that wants to 
add such apps. 

Performance. The Lab tested the education iMac with our 
standard suite of tests, and the results were impressive. The 
composite Speedmark score for all tests was 175, which compared 
very favourably to the eMac (137) and the MacBook with the 
same processor (155). The standard 17-inch iMac, however, beat 
out the education version by more than 15 percent (202). 

Processor-intensive tasks such as a Cinema 4D render, iMovie 
filter, and iTunes MP3 encoding showed huge improvements 
over the G4-based eMac — 71 percent, 43 percent, and 48 
percent, respectively - and scores equal to or better than the 
standard iMac. Playback of HD movie trailers from Apple’s web 
site was smooth, although I did notice a few stutters when 
playing clips in iMovie that have several transitions and effects 
applied to them. 

The education iMac definitely suffered in 3D game play - getting 
30 fewer frames per second than the standard iMac and only about 
one half a frame more per second than the eMac - due to its inte¬ 
grated graphics, but that’s a sacrifice Apple seems willing to make 
for a computer meant only for the classroom (and I was able to 
play Unreal Tournament 2004 and Nanosaur 2 quite enjoyably). 

As with all Intel-based Macs, performance suffers when running 
non-native applications - it took an extra minute (58 percent 
longer) to complete the Photoshop CS2 test suite, for example - 
but the education iMac was a little 
faster than the MacBook and only a 
few seconds slower than the stan¬ 
dard iMac at the Photoshop tests. 

Australian Macworld’s 
buying advice. For the most part, 
the features that Apple removed 
from the standard iMac to make this 
one more affordable are good 
choices given the target market. 
However, the lack of included soft¬ 
ware for word processing, page 
layout, and spreadsheets may be a 
calculated risk on Apple’s part. For 
schools that can live with that poten¬ 
tially extra expense, the iMac Education Configuration 
should be hard to pass up. ^ 
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Test drive. 


■ Type 

Workgroup database application 

■ Rating 


■ Pros 

Universal Binary provides major speed increases, 
especially on Intel Macs; easy to upgrade to new version; 
Web Viewer provides dynamic Web content right inside 
FileMaker 

■ Cons 

More creative uses of new Web Viewer require advanced 
programming; Web Viewer can’t easily be used to move 
data from Web into FileMaker; must scroll within the Web 
Viewer to see most Web pages 

■ OSX 

10.3 or later 

■ Processor 

Universal 

■ RRP 

$499; Filoemaker Pro 8.5 Advanced $849; 

Upgrade pricing available 

■ Publisher 

FileMaker Inc. 

■ Distributor 

FileMaker Asia Pacific 1800 028 316 

■ Reviewer 

William Porter 

■ Hot links 

www.filemaker.com.au 




FileMaker Pro 8.5 


Upgrade brings easy web integration 


P ROGRESS can be painful, as anybody who has lived 
through the last couple of major upgrades to FileMaker 
Pro can attest. FileMaker Pro 7 introduced a new file 
structure that made great things possible, but which caused many 
older databases to break, sometimes badly, when they were 
converted. FileMaker Pro 8 Advanced added much more powerful 
programming capabilities for developers, but experienced devel¬ 
opers who knew the old versions well had to work hard to adjust 
to a new interface. For those fatigued from the challenges posed 
by previous FileMaker upgrades, there’s good news. FileMaker 
Pro 8.5 offers significant advantages that aren’t going to break 
your old databases or send you back to school. FileMaker 8.5 
comes in a Pro version (primarily for database users) and a Pro 
Advanced version (targeted to developers). I looked at the Pro 
version for this review. 

Faster, faster! FileMaker Pro 8.5 is one of the marquee Mac 
apps for Mac OS X to be released in Universal Binary format - 
that is, an application that has been optimised for the new Intel 
Core Duo-based Macs as well as the older PowerPC Macs. 
FileMaker’s publicity materials say version 8.5 is up to two times 
faster than FileMaker Pro 8 on a PowerPC. Based on my real- 
world tests, FileMaker 8.5 did even better than that - sometimes 
much better. 
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In one test I performed, a looping script created 100,000 
records; with each iteration of the loop, FileMaker placed a 
random value in a field and performed a couple of simple math 
operations on that value. FileMaker 8.5, running on a 2.16GHz 
MacBook Pro, ran this script in about three minutes — roughly 
five times faster than FileMaker 8 on the same machine. Sorting 
100,000 records was also faster in version 8.5 than in 8, by about 
the same factor of five. FileMaker 8.5 is faster on older hardware, 
too. On my 1.33GHz PowerBook G4, FileMaker 8.5 was roughly 
twice as fast at performing the same tasks as FileMaker 8 on the 
same machine. 

Many factors can affect the program’s speed, so results may 
vary, and not every test I did showed such dramatic differences. 
For example, a find involving the asterisk (*) wildcard character 
(which stands for one or more unspecified characters) performed 
comparably in both versions of FileMaker, on all machines. 
Nevertheless, the bottom line is clear: If speed matters to you, 
upgrade to version 8.5 no matter what your hardware. 

No browser necessary. FileMaker Pro 8.5’s major new 
feature is a new layout object called the Web Viewer. The basic 
idea is simple: Show web content in a defined space right on a 
FileMaker layout. For example, the Web Viewer can show a map 
of an address built from the values in the street, city, state, and 
zip fields in the FileMaker record you’re browsing. Move to 
another record, and the map changes. 

It has long been possible to use FileMaker’s Open URF script to 
take a URL from a FileMaker field and send it to your computer’s 
default web browser — pretty much the same way you can click 


Free to browse. This database uses a Tab Control to provide quick 
access to a number of Web Viewers. Each one brings different information 
about the museum from the web into the database, but the Tab Control 
lets users see exactly what they want quickly, without having to poke 
around in a web browser to find it. The tab panel displayed shows the 
museum’s location using Google Maps. Note that the web content does 
not scale, so the small Web Viewer only shows a limited amount of web 
content and you may have to scroll to see what you want. 
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Institution: Kimball Art Museum (Fort Worth, TX) 
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Web Viewer Setup 


Choose a website and then specify values the website will use to display a web page. Use values 
from a constant value, or a field or calculated expression. Or, choose Custom Web Address and 
build your own expression. 


Choose a Website 


Address 


Required 


Custom Web Address 


Coogle Maps (US) 

Coogle Maps (CAN) 
Coogle Maps (UK) 
MapQuest 

Coogle web search (US) 

Google web search (CAN) 

Coogle web search (UK) 

Coogle web search (AU) 

Coogle web search (NZ) 

FedEx 

Wikipedia 

Wikinews 

Wiktionary 


CUSTOMERS::Street 

City 


Required 


CUSTOMERS::City 


State 

Required 

CUSTOMERS::State 


Zip Code 

Optional 

CUSTOMERS::Zip 


Country 

Optional 


"US” 


Web Address 


"http://locai.google.com/maps?’ & ”q=" & /’Address-*/ 
CUSTOMERS:.Street & Y & /*City-*/ CUSTOMERS::City & V & 
’State-*/ CUSTOMERS::State & Y & /*2ip Code-*/ 
CUSTOMERS::ZiD & V & /’Countrv=*/ ”US” 

5? Allow interaction with web viewer content 
0 Display content in Find mode 


/O 


□ 
0 
□ 
□ 
E 

Specify. . 


y Cancel OK 


Pre-fab templates. You use the Web Viewer Setup dialog to control what 
the new Web Viewer shows. Here, using one of the built-in formula guides, 

I configured the viewer to show an address in Google Maps by simply 
putting the appropriate fields from my database into the option fields on 
the right. The resulting formula is displayed at the bottom of the dialog. 

a link in an e-mail and launch your web browser. In the past, if 
you wanted to open a dynamic web page that required parame¬ 
ters (like a mapping site), you had to figure out how that site’s 
URLs were constructed, and then write your own calculation in 
FileMaker to generate the correct URL. You can still tie the Web 
Viewer to any URL you can construct, but easy access to a couple 
of dozen web sites, including Google Maps and FedEx package 
tracking, is built into the Web Viewer Setup dialog, so even a 
beginner can get web content displayed in no time. 

And in the past, you had to live with the fact that the browser 
window came to the fore and covered up the FileMaker window. 
In FileMaker Pro 8.5, using the Web Viewer, you will be able to 
see web content and database content side by side. The database 
I use to pay my household bills, for example, has a field that 
stores the web addresses for various accounts and there has long 
been a button on the account layout that opens bill-pay web sites 
in my browser. In the past, while reviewing my credit card bills 
online, I often had to switch back and forth from FileMaker to 
my browser to compare charges. In FileMaker Pro 8.5, after taking 
two minutes to add a Web Viewer to the layout where I display 
my account data, I am able to look at the data online and the 
data in my database and compare them in the same window. It’s 
not just cool, it’s useful. 

What makes the Web Viewer especially exciting is that it can 
display any content that you can see in a browser. That includes 
but is not limited to web pages: In addition to maps, you can 
view stock quotes, news sites, webcam video, online photos, 


weather in various cities, your company’s 
online inventory database, or your credit card 
or bank statement. The Web Viewer can also 
display files on your hard disk such as pictures, 
movies, and PDF and Flash files, so long as 
your browser has the appropriate plug-ins 
installed. In short, anything that you can view 
in your browser, you can view in the FileMaker 
Web Viewer. 

There are some limitations. You will normally 
want the Web Viewer to take up only a part of 
your screen, but you might be loading web 
pages that were designed for viewing in a full 
browser window, so you might be in for some 
scrolling. Of the thousand and one possible 
ways to use the Web Viewer, only a handful are 
actually built into the Setup dialog. For the rest, 
you’re on your own, as you have always been, 
and some of the more creative uses of the Web 
Viewer (like interacting with Flash content) may 
require advanced programming outside 
FileMaker Pro. And, while users can interact 
with web content shown inside the Web Viewer 
(by clicking links or filling in web forms, for 
example), there is no simple way to extract data from the Web 
Viewer and save it in database fields. 

More enhancements. Greater speed and the new Web 
Viewer are FileMaker Pro 8.5’s headline features, but there are a 
handful of additional enhancements. For advanced developers, 
there are several new object functions and script steps. My 
favourite is the ability to name layout objects, including indi¬ 
vidual tabs in a Tab Control. This means no more “stupid 
FileMaker tricks” are required in order to script the display of a 
particular tab on a layout. You can now go directly to a tab by 
name. For less experienced users, FileMaker’s online Learning 
Center promises to be a big help. This web site provides extensive 
and targeted help with nearly all of FileMaker 8.5’s features. It 
is accessible from within FileMaker Pro 8.5 (in the Help menu). 
Finally, FileMaker 8.5 includes scores of bug fixes. 

Australian Macworld’s buying advice. Compared to 

versions 7 and 8, FileMaker Pro 8.5 is a modest upgrade, and I 
can’t say it is a must-have for all users. The new Web Viewer 
won’t matter to everybody, and if you’ve never felt that FileMaker 
was slow, then the speed boost in 8.5 won’t matter to you, either. 

However, if your database can make use of the Web Viewer, it’s 
so easy to set up and such a sweet addition to your layouts that 
you won’t be able to resist it for long. And if you tend to run 
larger databases and would like to spend less time looking at the 
FileMaker progress bar, then the upgrade is worth the money for 
the speed increase alone. This is especially true if you are lucky 
enough to have a shiny new Intel Core Duo Mac. 

Finally, unlike the last two upgrades of FileMaker Pro, this one 
is guaranteed not to break your old databases or make your brain 
overheat, so I don’t see any reason to wait. 
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Test drive. 


■ Type 

Font utility 

■ Rating 

«« 

■ Pros 

Can edit and generate fonts in native TrueType and 


OpenType formats as well as PostScript; infinitely 


customisable and programmable; unique new tools for 


metrics evaluation and in-context editing 

■ Cons 

Too complex and unintuitive for casual use; needs greater 


zoom factor 

■ OSX 

10.3 or later 

■ Processor 

PowerPC 

■ RRP 

$1195 

■ Publisher 

FontLab 

■ Distributor 

The Font Factory 02 9973 4800 

■ Reviewer 

Bill Troop 

■ Hot links 

www.fontlab.com 


FontLab Studio 5.0 

Includes OpenType support 

W ITH unique killer features like native TrueType 
support and single-window Multiple Master editing, 
FontLab’s Studio 5.0.2 is the most capable font¬ 
editing tool available today, easily outpacing both the current 
Fontographer (which FontLab now owns) and the old FontStudio 
(formerly published by Letraset). 

It has been, over time, a great favourite of font manufacturers, 
font designers, and graphic designers who need to customise 
fonts for clients — people who need more advanced features than 
Fontographer offers, such as OpenType format support. 

New features for FontLab Studio 5 (called FontLab in previous 
releases), include new editing tools for metrics and kerning, in¬ 
context glyph design, improved Unicode and Multiple Master 
support, new printing/prooFing features, and dozens of other 

Neat trick. Studio 5’s glyph window shows its unique ability to edit 
numerous masters in a single pane while simultaneously previewing any 
combination of them. 



interface enhancements and functionality refinements, including 
the ability to preserve your workspace settings across font 
editing sessions. 

Multiple Master. One of Studio’s glories is improved Multiple 
Master support, which simplifies the production of large multi¬ 
weight families. Whereas in Fontographer, each weight is 
contained in a separate file with up to three separate windows, in 
Studio 5, a multiple-weight family can be a single file that you 
can view in a single window. The new release also improves auto¬ 
matic generation of accented characters, a useful feature for those 
who work with Eastern European languages. 

Because of its efficient anti-aliasing capabilities, you can use 
Studio’s novel multi-line Metrics window to show comparatively 
small lines of text on screen. The anti-aliasing lets you view much 
smaller characters on screen than you ever could before, without 
visible pixel artefacts. Essentially, it makes your 150dpi screen 
look more like a 300dpi or even 600dpi screen. No font editor 
could ever do anything like this before. A related new feature is 
called in-context editing. The basic idea is that when you are 
editing a glyph, shape-related glyphs appear in the background, 
making it easier to keep related shapes in sync. This is an 
intriguing and original feature, but I would have been happier if 
Studio had offered deeper support for traditional foundry-style 
metrics fitting instead. 

Python Support. Studio 5 also offers improved integration 
with the F*ython programming language that is built-in to Mac OS 
X, enabling infinite custom programming and scripting capabil¬ 
ities. Studio 5 even has a built-in Python editing window. 

The Python-based RoboFab toolkit is also included, which lets 
you limitlessly manipulate fonts in Studio, and will even let you 
store font data in a non-proprietary and extensible format. 
(Though RoboFab lets you extend, automate, and customise 
Studio 5 to the limits of your imagination, you will need to be a 
fairly adept programmer to get much out of it.) 

While Fontographer users will appreciate that Studio now prop¬ 
erly displays tangent points, they might be disappointed by the 
weak print and proof features, cumbersome handling of scanned 
images, and Studio’s mediocre zoom factor of 1600 percent (I 
would like to see 6400 percent). 

However, for print proofing, Studio has good integration with 
Adobe InDesign CS2, and the two together make a very satisfac¬ 
tory, though expensive, proofing solution. 

Studio 5 is the only commercially available font editor that 
edits TrueType directly (all others convert a font to PostScript 
when you edit it, then reconvert it to TrueType when you 
generate it — resulting in substantial quality losses). Without 
Studio 5, there is no way to create high-quality TrueType fonts 
unless you have access to proprietaiy font editing software. Most 
of the font foundries that built font-editing software in the past 
have now abandoned that practice for Studio 5. 

Studio’s extensive OpenType format support lets you build fonts 
using all the rich capabilities of this new, complex format: huge 
character sets, infinite ligatures, additional languages, and sophis¬ 
ticated contextual variant support. 
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Not easy to learn. To mine Studio 5’s riches, you will have 
to study the manual and probably also participate in forums where 
users share problems and tips. Excellent free support is available 
through e-mail. 

Unlike Fontographer, which is a comparatively simple program, 
Studio will occasionally give you an unpleasant surprise. For 
example, I performed a simple append operation in a Multiple 
Master font that resulted in the insertion of extra points, thus 
ruining the outline. The documentation provided with Studio is 
good, but it does not cover this issue. 

One thing is clear: save frequently, and save multiple versions. 
More than once, I performed hours of work, only to have to go 
back to a previous version of the file because a problem I caused 
was not immediately apparent. While there is extensive undo 
function in FontFab, it contains some perversely crude elements. 
Some actions, such as the Append operation, are not undoable. If 


■ Type 

Personal design application 

■ Rating 

m 

■ Pros 

Thousands of design templates and high-quality clip art 
images included; easy to use; integrated with iPhoto 
and iTunes 

■ Cons 

No support for camera Raw images; ships on DVD, 
requiring a special telephone order if you don’t have Mac 
DVD player 

■ OSX 

10.2 or later 

■ Processor 

Universal 

■ RRP 

$90 

■ Publisher 

Nova Development 

■ Distributor 

Pica Australia 03 9388 9588 

■ Reviewer 

Jeffery Battersby 

■ Hot links 

www.novadevelopment.com 

Print Explosion Deluxe 3.0 


Excellent templates make for a winner 


P RINT Explosion Deluxe 3.0 is an application that helps 
you create a multitude of personalised projects, such as 
business cards, t-shirts, and banners. The program is 
easy to use, sports mail merge capabilities using Address Book 
or text files, and even young children will have no problem 
creating personalised cards and crafts. The program is also 
capable of creating professional-quality products suitable for 
business use. 

When you launch the program, a window gives you the option 
of opening a template, creating a new document from scratch, 
or going through one of several tutorials on how to use each of 
the program’s templates. The program works like most other 
layout and design programs such as Pages or the Drawing app 
that’s part of AppleWorks, allowing you to insert and manipu¬ 
late images and text with ease. 

The program ships with over 13,000 professionally designed 
templates, more than 100,000 pieces of clip art, and dozens of 
blank templates that are sized specifically as greeting cards, 
envelopes, stationery, and postcards. All of Print Explosion’s 


an append goes wrong you may not realise that something bad 
has happened until hours later. 

Despite that, I keep coming back to Studio because it lets me do 
things I could only dream of with earlier generations of font 
editors. I did not like the interface of Studio 5’s predecessors: 
FontFab 3 and 4. But Studio 5’s usability is now good enough 
for me to be comfortable doing most of my font work with it. 

Australian Macworld’s buying advice. FontLab studio 

5.0.2 is the most capable font editor you can buy today, but it is 
hard to learn. If you can live without Studio’s advanced features 
— OpenType and native TrueType support, better metrics editing, 
superior Multiple Master support, and programmability — then 
you will probably be happier with Fontographer. Serious font 
folks use them both, but Studio is too substantial an investment 
of time and money for casual users. ^ 


templates are intelligent - that is, depending on which type of 
template you choose, they are programmed to print properly. 

Print Explosion Deluxe both borrows ideas from and integrates 
well with Apple’s iLife apps. For example, Print Explosion’s 
massive template and clip art libraries might make finding the 
item you want to use difficult. To resolve this issue, the program 
uses an iPhoto-like media browser that organises these elements 
into libraries, allowing you to view resizable previews of the 
available templates and artwork. The program also allows you to 
use photos you’ve stored in iPhoto (although camera Raw 
formatted images are not supported). You can also insert track 
information from playlists you’ve created in iTunes and, although 
not technically an iLife app, easily merge contact information 
from the Address Book app into any document you create. 

The program’s only downside will be an issue if you own a Mac 
that doesn’t have a DVD player. The application only ships on 
DVD, and to get the disks on CD, you must buy the application, 
contact Nova, and have them send you the CDs. 

Australian Macworld’s buying advice. Beautifully 

designed templates, extensive clip art collections, integration with 
iLife, and ease of use all combine to make Print Explosion Deluxe 3.0 
an excellent tool for all your personal creative design endeavours. 

No clutter. Print Explosion Deiuxe’s simple design tools and extensive 
clip art and template collections make it a real personal design delight. 
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■ Type 

Strategy game 

■ Rating 


■ Pros 

New discoveries, wonders, and civilisations; more 


complex gameplay 

■ Cons 

3D battle sequences could be improved with better 


sound and animation 

■ OSX 

10.3 and later 

■ Processor 

Universal 

■ RRP 

$65 

■ Publisher 

Aspyr media 

■ Distributor 

Try and Byte 02 9906 5227, Pica Australia 03 9388 9588 

■ Reviewer 

Cyrus Farivar 

■ Hot links 

www.aspyr.com 


Sid Meier's Civilization IV 

History comes olive 


F OR history and world affairs buffs, there’s just something 
greatly appealing about Sid Meier’s Civilization IV. In this 
strategy game, you build a civilisation up from spearmen 
and triremes to mechanised infantry and battleships. 

For those unfamiliar with this epic series, the game allows you 
to create and evolve a civilisation through the ages (4000 BC to 
AD 2050), beginning with basic scout units all the way up to 
nuclear weapons. Researching science has practical benefits for 
your society - discovering bronze working, for example, even¬ 
tually leads its way to other metallurgical innovations. Building 
cultural improvements can help you, as well - the creation of 
libraries may make it more likely that your civilisation will 
produce great researchers who will further accelerate the march 
of progress. You can establish trade routes with your neighbours, 


enabling you to sell surplus goods and material, and gain access 
to things you can’t create on your own. You can defeat other 
civilisations by conquering them or surpassing them through 
more peaceful means, which includes being the first civilisation 
to reach Alpha Centauri. 

The newest update to the series, Civilization IV, takes the 
already long and complex game to a whole new level. Like 
previous iterations of the strategic turn-based game, it introduces 
new nations - such as the Arabians - new technology - such 
as paper — and new wonders of the world - try Hollywood on for 
size. It also introduces new concepts (like religion) to the game, 
making it a better simulation of the real world. 

At first, Civilization IV plays very much like the previous 
editions of the game. The game comes as a Universal Binary, so 
I tested the game on both a 1.83GHz MacBook with 512MB of 
RAM and on a Dual 2GHz Power Mac G5 with 2.5GB RAM. 
Thanks to the extra RAM, the game ran a bit smoother on the 
PowerPC-based G5, but it was still fully playable on the 
MacBook. (It should be noted that MacBooks and Intel-based Mac 
minis aren’t officially supported by Aspyr due to their integrated 
graphics chips. Your experience may be different from mine, but 
I found mine satisfactory.) I later added another 512MB to the 
MacBook and the game played much more smoothly. 

In addition, it’s worth noting that some gamers have reported 
problems with Civilization IV on their Macs. According to Glenda 
Adams, director of development, Aspyr has identified three major 
problems with Civilization IV. 

First, Civilization IV was released immediately following the 
first release of OS X 10.4.7, which was subsequently updated. For 
those who did not install the second update, there were problems 
with the OpenGL drivers and it caused kernel panics on many 
systems. Aspyr suggests that gamers download the second update 
to OS X 10.4.7, which will fix this problem. Second, Aspyr said 
that Apple changed some of the audio in the 10.4.7 update, which 
meant that some sounds play very softly, or not at all during the 
game, particularly during combat scenes. Third, the CPU is taxed 
heavily on some G5 machines, leading to some 
sluggishness in the game. As this review was 
published, Aspyr had released a beta patch that 
resolved the CPU problems and some of the audio 
problems, promising a more complete patch in 
the future. 

Bugs aside, the same functions from past games 
exist for each unit - move, sentry, skip turn, 
sleep, explore and automate. When starting out 
at the beginning of the game, your knowledge of 
the world is very limited, and you start out with 
at least one settler unit, which you use to build 
your capital city. 

A tutorial mode is included that provides you 
with all the basics of what you need to know 
about growing your civilisation, from building 

Building a better civilisation: The additions to 
Civilization IV include new characters such as Great 
Engineers, who help build wonders of the world and 
increase your society’s science and cultural 
achievements. 
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cities to developing units like Scouts and Settlers - all narrated 
by an animated Sid Meier himself. 

What’s new. After a few turns and clicking around to the 
various navigation and advisor buttons in the top right of the 
screen, you’ll discover that Civilization IV replaces some of the 
concepts from older versions of the game, such as the type of 
government you form. Civilization IV uses a more complex 
concept called “Civics” — over time, your civilisation discovers 
various types of governments, religions, and systems of labour 
and allows you to mix and match as you will. For example, at 
one point in my game, my Civics settings simultaneously 
included Universal Suffrage, Nationhood, Emancipation, Free 
Market economy, and Theocracy (Judaism). 

In addition, Civilization IV sports a new game engine with some 
three-dimensional elements to it. When you engage 
in combat with an enemy unit, the normal birds-eye 
game screen will zoom down to the action, where you 
can watch your larger-than-life units do battle until 
one of you is defeated. While Civilization IV lacks 
actual combat along the lines of a game like Warcraft, 
it is a big improvement over previous editions. During 
combat, you’ll see the various motions associated with 
each military units — the longbowmen will draw their 
arrows. However, there is no actual contact between 
units, and there is no combat sound, as there was in 
Civilization III. 

This increase in the 3D graphics’ depth and 
complexity and the greater complexity of simulation 
in areas like Civics explain why Civilization IV’s system 
requirements are considerably higher than its prede¬ 
cessor. Some Mac gamers have fumed over the greater 
requirements, but, at later stages of the game when 
empires are particularly large, the game can slow down 


Cultural iconography. Hollywood is 
among the new version's additonal "wonders 
of the world". 

unless you’re on a machine that matches 
or exceeds the game’s hefty system 
requirements. (A G5 or better is manda¬ 
tory, according to Aspyr.) 

Once your units have waged battle 
once, new buttons let you upgrade your 
units as the game progresses to give 
them more experience points and other 
advantages. Another great new addition 
to the game is an auto-save feature that 
saves your game at periodic points 
during gameplay. If you want to make 
sure the latest victories are recorded, you 
probably should save the game on every 
few minutes, just to be on the safe side. 

There are also some new concepts 
introduced to Civilization IV, including 
Great Engineers and Artists, who after 
building wonders of the world, can be 
used to increase your civilisation’s 
science output or cultural achievements. 

Civilization IV is a complex game that has many different types 
of single-player and multiplayer options, including support for 
LAN, Internet and Play-By-Email (PBEM) multiplayer capabili¬ 
ties. These options are cross-platform, meaning you can take on 
your PC-using friends in a prolonged battle to the death. In addi¬ 
tion, Civilization IV also has scenarios (such as various World 
War II simulations) that can you can tackle should you want to 
try something a bit different from regular gameplay. 

Australian Macworld’s buying advice, civilization iv 

will take you dozens of hours before you’ve explored all the 
possible facets to this incredible game. ^ 

The global village. The world is a complex place, and Civilization IV's 
"Civics" section helps keep you abreast of your civilisation's intricacies. 
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■ Type Wireless webcam 


■ Rating 

w* 

■ Pros 

Lots of configuration options; large image size; solid 
frame rates; picture looks bright; uses fast 802.11g 
wireless; small and lightweight 

■ Cons 

Interference from AirPort Express in some setups; partial 
frame dropping when located at the outer edge of the 
wireless range; washed-out colours; expensive 

■ OSX 

10.4 or later needed for setup 

■ RRP 

$470 

■ Manufacturer Axis Communications 

■ Distributor 

Axis Australia 03 9221 6133 

■ Reviewer 

Rob Griffiths 

■ Hot links 

www.axis.com 

Axis 207W 


network camera 

Provides wireless remote monitoring 

A PPLE’S $229 iSight allows you to do some amazing 
things: hold video chats with friends across the planet 
and keep an eye on things at home while travelling - 
but you also have to keep it connected to a Mac that’s powered 
on. That is not the case with the Axis 207W. This wireless network 
camera lets you set up remote monitoring without having to 
connect it to a computer or wired network plug. (Another model, 
the Ajqs 207, is much the same as the Axis 207W, but it comes 
with an Ethernet interface only.) 

Aimed at users with serious remote-monitoring needs, as well 
as dedicated hobbyists, the 207W can do everything from watch 
a shipping door to keep an eye on the backyard. The camera’s 
built-in web server and 802.llg wireless capabilities mean you 
can easily broadcast images from any location that has a power 
outlet and a WiFi connection. The camera also includes an 
Ethernet jack, for initial setup and hardwiring options. Note, 
though, that this isn’t an iSight replacement - it doesn’t work 
with iChat. And all of these features will cost you. At $470, the 
207W is more than twice the price of an iSight. 

Configuring the camera. Out of the box, the camera is 
hardwired to an IP address of 192.168.0.90, which is only visible 
to machines on the same network segment. To configure it, 
connect the 207W to your Mac’s Ethernet port, then disable your 
current wireless network. You 
can manage the camera’s 
settings via any web browser (it 
worked well for me in both 
Safari and Camino). With the 
camera connected, configure 
the wireless connection and 
then unhook the cable. I had no 
trouble connecting the camera 
to my WEP-protected AirPort 
network, although I did have a 
problem once with the camera 


connecting to my AirPort Express instead. To fix the problem, I 
had to unplug the Express to get the camera to locate the Base 
Station again. 

The 207W offers a number of configuration options. You can 
set different users and passwords, image size and compression, 
frame-rate and connection-time limits, and motion detection. 
You can even enable one-way audio if you’re using MPEG 
streaming, which can be useful if you’re monitoring, say, a 
building at night (in that case, you don’t want to hear any noise). 

Keeping an eye out. The camera itself is quite small and 
light. It sits on a wall-mountable pivoting base that you can 
manually adjust. The power and Ethernet plugs connect to the 
bottom of the camera. Just make sure to use the included clip to 
secure the power cable, or it may end up disconnecting: The 
power plug on my unit didn’t create a veiy tight connection. Also, 
the camera requires manual focus. Most users will place the 
camera once and focus it, so this isn’t really an issue. 

Video from the 207W can range in size from 160x120 pixels 
up to 640x480 pixels, which is plenty large enough to see most 
important details. Frame rates were good and video looked 
smooth, even at the large size over the wireless connection. I did, 
however, experience some partial frame drops (only the top half 
of the picture appeared for a frame or two) when I had the camera 
located near the outer range of my base station. 

Image quality is good, but there are some issues: The 207W’s 
picture is brighter than what you get with an iSight, but the 
colours also look somewhat washed out. The fisheye lens lets you 
see more, but also creates some curvature at the outer edges of 
the image. 

Playback worked well in all of the major Mac browsers. You 
can customise the appearance of the streaming video page, 
including background and foreground colours, background 
images, and logos. You can even embed the streaming content 
in your own page design if you wish. 

Australian Macworld’s buying advice, if you need to 

place a web camera far away from a wired connection or 
computer, the Axis 207W is a good choice; the large image size 
and fast frame rate are bonuses. If, on the other hand, you just 
want a simple webcam, the 207W is probably overkill. ^ 

A thousand words. Here are side-by-side shots taken from the Apple 
iSight (left) and the Axis 207W (right). Note that the 207W’s image looks 
brighter, though a bit more washed out. 
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Request An Estimate • Place A New Order • Send A File • View A Proof 


272 Kent Street Sydne&NSW 2000 
Tel: 02 9262 4888 • Fax: 0219262 1960 
email, bureau@wysiwyg.com.au 


St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NSW 2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, sales@wysiwyg.com.au 


CBD - Colour Bureau / Large Format Printing 



330D Miller Street, Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 


Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Readier 


iPhotos & Posters Online 

superb quality 

service & quality guaranteed 
cards for all occasions 
posters & canvas 
orders posted same day 

Order direct from iPhoto using our plugin 

An Australian small business 

i»KOB 'Sox 

Online Photo Service 

www.shoebox.com.au 



p. :> Express Powermac Solutions 

Full range of upgrades for all Apple Macs . 

• Apple Mac & IPOD Accessories 

• Memory - DeskTop & Laptop 

• External Enclosures & Hard Drives 

• CPU Upgrades 

• Bluetooth Products 

• Video Cards 



www.epowermac.com.au 

Ph: 07 $549 2204 A 


Firewire is FAST 
Our delivery is FASTER1 


^^acally” 
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MACPOWER PERIPHERALS LTD 


£ Authorised Service Provider 

/ Workshop or on-site service 

✓ Average 3-day turnaround 

(for workshop repairs) 

/ Very competitive rates 

✓ Service contracts available 
** SERVICE IS OUR SPECIALITY ** 

Phone (03) 9857 0611 

9 Strathalbyn Street, Kew East, Vic. 3102 


www.synergeticaustralia.com 


The Doctors 

449 Ipswich Rd Annerley QLD 4103 

Brisbane Gold Coast Sunshine Coast Townsville Toowoomba 

Mac Service Centre Jow Open 

Warranty Service Data Recovery Networking iPod Repair 
Service Provider 24/7 On-Site Service 0401 335 545 

(07) 3848 9438 (07) 3892 6512 www.themacdoctors.com 
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Authorised 



Flight SIM 
for Macs 


of your I 


Version 8.32* now available in Australia 
* for immediate delivery! 

Buy the yoke and pedals too for 
the complete flying experience. 

Experience the joy of flight in the comfort 
of your home with this Flight SIM designed on 
Macs for Mac users. Works on PC & Linux too! 
Comes on 7 CDs containing 29 aircraft and 
over 14,000 airports around the world. 
Order your’s today and start flying tomorrow! 

Call 02 - 4236 0693 

or write: X-Plane, 317 Jerrara Road, Jerrara NSW 2533 



www.laptopcentre.com.au 


Comprehensive Online Store 
Fast Nationwide Delivery 
Exceptional Customer Service 


Contact us on 1300 33 10 33 



Full range of Apple Hardware, Software & Accessories 
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SeriTek Int/Ext Serial ATA Controllers 



Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 


(internal port & external port versions available) • Supports drives 
larger than 1376B • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 

Just In: FirmTek 4-Port Internal SATA Card 



Exclusive 




TRY BYTE 


www.tryandbyte.com.au 


Hard Disk 
ProblemsP 

We can help! 

Problems we can help with: 

Faulty Hard Disk Drive 
External Drive not mounting 
Corrupted disk 
Lost or deleted files 
Dropped or damaged disks 


Experts with LaCie Drives 


P AYAM 

DATA RECOVERY 

Sydney: (02)9870 
Melbourne: (03) 9510 

www.payam.com.au 



7202 

5753 



Introducing the iSkin eVo3 - Total Encapsulation Personified 
Made from durable, precision-moulded silicone for a perfect 
fit. Features full-face, ultra clear, scratch resistant screen. 

Available from: 
your local AppleCentre, 
David Jones, Harvey 
Norman, Domayne, & 
www.tryandbyte.com.au 


TRY BYTE 


iSkin 


iPOD REPAIRS 

Non-Warranty 
Warranty 


Bad battery? 

Cracked screen? 

Damaged case? 

Failed hard drive? 

available for all models* 
Phone (03) 9857 0611 

‘Subject to parts availability 


www.synergeticaustralia.com 


+WEB HOSTING FROM LESS 
THAN $5 PER WEEK 

+DOMAIN NAMES AT 
COMPETITIVE PRICES!! 

+WEB SITES FROM ONLY $249 
+ALI HOSTING ON OUR OWN 
SERVERS IN AUSTRALIA 

SALES+INF0.1300139 862 
WWMWiBFACTOBICOM.AU 


thewebfactory 

J (australia) pty limited (acn 111 226 889) 


© 



MacThermal Labelling Software 


STRATlX 

MacBarcoda4 

OSX, 0S9 ft PC barcode generation software 


Axicon Verifiers 

Mac a PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes a quantities 


Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 


ggmocQssist 

Mac OS X solutions and support 


Mac Centre 

• Long & Short term rentals s.t.a. 

• New & Pre-Loved Macs 

• Software & Peripherals 

• On-site Support 

• Trade-in your System 

|| Authorised Solutions Reseller 


02 9388 0866 

Visit our Online Store: 

www.maccentre.com.au 



* iSnuG 


iSnug - Ultimate Protection 
for the iPod nano 



Exclusive i 
Distributor j 


TRY BYTE 


http://www.tryandbyte.com.au 
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Eim (Ae kit/.t at. 
/cttrn fo /ntw 


DEBUT 


Suite 214, 22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


MANCA STUDIO 

THE STANDARD IN MANGA & COMIC ILLUSTRATION 


Manga Studio 3.0 Debut! 

The Best Way to Create Manga and Comics from 
Start to Finish! Imagine, draw, and publish manga 
and comic art with this affordable and powerful 
tool. Art class will never be the same again! 


Only$110inc. GST. 

(Pro version available. See website for pricing.) 


Call 1300 137 140 for more details. 

#i manga software worldwide! s (Reseller enquiries welcome!) 


^plusive 

www.xclusive.com.au 


MacRabbit 

NEW FINANCIAL YEAR 
SALE 

2 GIG modules for G5s in stock 
Large hard drives for MacBook 
2 GIG kit for MacBook 
Memory for all Macs 
Laptop OR Desktop 
DISCOUNTED THIS MONTH 


macrabbit Memory for all Macs, ever! 

Tele 0404 872 832 Email sales^macrabbit.net 
ABN: 38 783 636 488 




Vital Peripheral Supplies Pty Ltd 

Unit 12/27 Dale Street Brookvale NSW 2100 

Ph: 02 9905 8797 Fax: 02 9905 4348 
Email: saies@vitalsupplies.com.au 

www.vitalsupplies.com.au 

CT Authorised Solutions Reseller 


. Your one-stop solution 

for all Apple hardware, 
peripheral, software, imaging 
and storage consumables 

• Australia-wide delivery service 

• We won't be beaten on price or service! 


CD 


& 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


microfoeonds 


for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


Service end repairs 
Hew and used Maes 
Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 
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Finder. 



Phone: 133 622 
Fax: 02 9641 8160 
Web: www.apple.com.au 

Page: 6 & 7 


canopus 

Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 

Page: 53 


CoNeXuS 

Phone: 02 9975 2799 
Fax: 02 9975 2966 

Page: 49 



Phone: 1800 028 316 
Web: www.filemaker.com.au 

Page: 16 


FREQUENCY 

COMMUNICATIONS 


comp 

now 

APPLECENTRE 

North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 

Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 

South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 


Designwyse 

Professional Computer Solutions 

Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 

Page: 8 & 9 


Q Emdigital™ 

Phone: 02 9817 7622 
Fax: 02 8569 2329 
Web: www.emdigital.com.au 
Email: sales@emdigital.com.au 

Page: 59 


Phone: 02 9360 0177 
Fax: 02 9360 0122 
Web: www.frequency.com.au 
Email: sales@frequency.com.au 

Page: 15 


FXprinters.com 

Phone: 13 13 71 
Web: www.fxprinters.com 

Page: 69 



Phone: 07 3210 6400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 69 


Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au 
Web: www.compnow.com.au 

Page: 4 & 5 



Phone: 02 8212 5387 
Fax: 02 9427 8688 
Web: www.itbox.com.au 

Page: 19 



made for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 43 


NEXT 
I MAC 


Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 72 



Phone: (02) 9528 4555, 

Web: www.newmagic.com.au 
Email: sales@newmagic.com.au 

Page: 31 



C & M M p l E fc" 


Phone: 03 93721204 
Web: www.crumpler.com.au 
Email: enquiries@crumpler.com.au 

Page: 91 


(Np Net Registry 

Phone: 1800 78 80 82 
Web: www.netregistry.com.au 
Email: info@netregistry.com.au 

Page: 13 
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GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm; Fri 8.30 to 5.30pm; Sat 9.00am 
to 4.00pm 

ADELAIDE 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

OPEN 

Mon to Thurs 8.30am to 5.30pm; Fri 8.30 to 
9.00pm 

Sat 9.00am to 5.00pm; Sun 11,00am to 
5.00pm 

NEW SOUTH WALES 

Baulkham Hills 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

OPEN 

Mon to Fri 8.30am to 5.30pm; Sat 9.00am 
to 4.00pm 

SYDNEY CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 6.00pm; Sat 9.00am to 4.00pm 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm; 
Sun 10.00am to 3.00pm 

VICTORIA 

Melbourne CBD - Bourke Street 
Ph: (03) 9639 9444 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 9.00pm; Sat 9.00am to 4.00pm. 

MELBOURNE CBD - ELIZABETH 
STREET 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thur 
8.30am - 6pm 

Fri 8.30 to 9.00pm; Sat 9.00am to 4.00pm 

RICHMOND 

Ph: (03) 9429 5002 Fax:(03) 9429 4740 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00 pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm 

QUEENSLAND 

Brisbane 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

OPEN 

Mon to Thurs 8.30am to 5.30pm; Fri 8.30 to 
7.30pm; Sat 9.00am to 4.00pm 
SURFERS PARADISE 
Ph: (07) 5504 1000 Fax: (07) 5504 1011 

OPEN 

Mon to Fri 8.30am to 5.30pm; Sat 9.00am 
to 4.00pm 

PERTH 

Nedlands 

Ph: (08) 9389 0400 Fax: 908) 9389 6144 

OPEN 

Mon to Wed 8.30am to 5.30pm; Thurs 8.30 
to 8.00pm 

Fri 8.30 to 5.30pm; Sat 9.00am to 4.00pm 

Page: 10 


Palaeo 

graphics 

Phone: 1800 BUY MAC (1800 289 622) 

Fax: 03 9532 4211 

Web: www.palaeographics.com.au 

Page: 57 

powermov^- 

Phone: 03 9464 4999 
Fax: 03 9464 7799 
Web: www.powermove.com.au 
Email: sales@powermove.com.au 

Page: 33 

0 ServerlOl 


Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.server101.com 

Page: 76 




Streetwise 

Everything for your Mac 


Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 71 



Phone: 03 9895 2999 
Fax: 03 9898 9355 

Page: 28 


Techtools' 

Phone: 02 6680 8070 
Fax: 02 9475 0431 
Web: www.techtools.com.au 
Email: sales@techtools.com.au 

Page: 60 


TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 

Page: 50 


VITAL 

PERIPHERAL 

SUPPLIES 


Phone: 02 9905 8797 
Fax: 02 9905 4348 
Web: www.vitalsupplies.com.au 
Email: vitalsales@vitalsupplies.com.au 

Page: 20 


XP*usive 

Software 


Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 90 




|ZYTEGH 

■ .com.au 



Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 29 


ZCOVR 

fashionable protection cases 


Web: www.zcover.com 
Email: info@zcover.com 

Page: 2 & 3 
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Something to chew on. 
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Hot Links 


Spin out 


paidcritics.com/ 

www.abunchofgreedyrightwingliarswhoworkforwalmart.com/ 

www.whitehouse.org/media/action.asp 

www.abc.net.au/mediawatch/ 

Why it’s unwise to believe everything you read 


I T has happened to all of us. We are browsing away and we see 
a story called something like “New MP3 Player Reviews”. We 
click, and within the space of three hundred words we learn that 
the writer has discovered a scratch on his new iPod and has conse¬ 
quently reached the following conclusions: Steve Jobs should be 
drowned in a vat of molten pus; Apple should be burnt to the ground 
and fed to the lawyers for saying that the writer should not have 
dragged his new iPod around in a bag of gravel; all iPod nanos 
should be made to run on easily replaceable penlight batteries 
but should remain at the same attractive size; all known prod¬ 
ucts of Brand X are vastly and profoundly superior to anything 
ever put out by Apple, ever. 

In the handy Product Roundup Reference Guide the Apple 
product will be given a score of four out of ten for the above 
reasons, while the Brand X product will score nine point five 
even though it looks like a Ukrainian lawn mower. In fluoro A 

green. With fins. You’ll sit there aghast, just knowing 
that it is all true. After all, there are professional¬ 
looking little red stars, and everything. 

You get the idea. It’s spin. 

You go looking for a review of, say, a new 
mobile phone, and you find in the 
“Customer Reviews” section of a reputable 
web site more than ample proof that 
almost-illiterate hardcore doods prefer X to 
Y brand on pain of death. Weirder than that, 
practically identical reviews fill all the top five or 
ten web sites that Google throws up for your 
search. Or you can be looking up opinions on the big 
political story of the day and find the same opinion on 
forum web sites worldwide, under different names. After a while you 
start to get the feeling that there are entire schools of opinion posters 
posting opinions wherever they will fit as part of some vast plan that 
you can’t really be bothered deciphering. 

Ten years or so of the all-pervasive internet have done some very 
strange things to society. We all have “information overload” or, to 
be more precise, “opinion overload”. After all, everyone has opinions 
and the internet gives us all a chance to share them. From the barely 
sentient ... things ... that populate IMDb forums, through to the 
blood-drinkers on political web sites and the zombies on MySpace — 
everyone is at each others throats (or nether portions), 24/7/52. No- 
one agrees with anyone except for that percentage of people with 


different names and identical theories that just happen to love the 
odd big company or government. But, because we all have opinion 
overload, we just don’t care. After all, it’s all just opinion? Isn’t it? 

Except it isn’t, of course. As we all know by now, objective truth 
itself is under attack! On the internet, on Wikipedia, some of the facts 
might be wrong! You might get bad marks! People at the pub might 
laugh at you if your estimate of the population of ancient Athens is 
off by more than a thousand! 

The encyclopaedia companies are feeling the pinch and it all 
smells strangely like some sort of Communism. After all, how 
can truth be arrived at by consensus? Everybody knows that 
truth is handed down from on high to us by our betters, as 
required, in small easily digested doses. It has been that way 
since the beginning and it is what gets us all to march in 
perfect goosestep whenever the truth doler-outers decide 
that we need to. 

Or it used to be, until the internet and Wikipedia 
arrived on the scene. Nowadays the spin on, 
say, World War I, or the “discovery” of 
Australia, is arrived at by vicious open 
public argument and eventual consensus 
— as opposed to being decided for us 
in backrooms by who knows who. Does 
public argument arrive at the truth? It 
depends. Do the employees of ency¬ 
clopaedia company X arrive at it? Who 
knows more about the Korean War: a histo¬ 
rian who studied it at university, or a man who 
got his legs blown off at Chosin Reservoir? Again, .it 
, but at least the legless man’s agenda is probably 
going to be slightly clearer. 

In this last month, Apple decided to stop chasing bloggers through 
the courts, and the US Supreme Court effectively gave bloggers the 
same protections as journalists, Wikipedia decided to “lock” some 
entries and tighten up some controls. Over a thousand “unbiased” 
reports found ways to slag off iPods, and if you watched a lot of TV, 
you’d think that everything was all right with the world, which in a 
way it is, seeing as it is still spinning, madly. As always. Just in more 
directions. 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



You wont need a Soapbox to reach all the 
3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... www.XClusive.COltt.au 


^elusive 
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Pantone Certified. Phaser 7760. 

Free Toner and Extended Warranty worth 

The most cost effective printer in its class. 

When you specify Pantone 1767C, that’s what you and 
your client need to see on a laser print out. And that’s 
what you get with the Fuji Xerox Phaser 7760 because 
it’s Pantone certified and features highly advanced 
colour calibration. Profile creation tools ensure your 
Phaser print out matches your screen and is accurate 
to press. Whether it’s a Pantone, RGB or CMYK job, 
what you see is what you’ll get every time. 

To make the Phaser 7760 even more attractive we’re 
offering free CMYK toners - that’s 50,000 pages of 
free colour printing. 

You also receive an additional 2 years warranty (total 

3 years). That’s a total value of more than $3,000RRP. 

To claim your free toner and extended warranty you must 
purchase your Phaser 7760 by 30th November, 2006. 

1 he Phaser //bu is one ot tne most cost enecuve 

A3 colour lasers in its class and combined with our 
exclusive offer it’s unbeatable. 

To show how we can save you money and make sure 
you get exactly what you want from a printer call us 
on 13 13 71 (AUS) or 0800 993 769 (NZ) today. 

CALL FOR A DEMONSTRATION TODAY 

1313 71 0800 993 769 

AUSTRALIA 

_____ _ ’/ 

FXprinters.com 


Terms and Conditions. 1. To be eligible to accept the Phaser 7760 Free Set of Toner and Free additional 2 Years Warranty offer you must have purchased a Phaser 7760 between 1st August and 
30th November 2006, completed the claim form; and attached copies of the reseller invoice and a copy of the start up/configuration page and have sent it to Fuji Xerox Printers by 31st December 2006. 
2. Claim forms are available from the promotions section at www.fxprinters.com 3. 50,000 pages of free colour printing is based on 5% coverage per page. 4. Errors and Omissions Exempt. For full 
terms and conditions please see your claim form. 
































































